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THANK YOU 


FOR YOUR WONDERFUL RECEPTION 
OF OUR CHRISTMAS LINE THIS YEAR. 
BECAUSE OF YOU, WE'RE ON OUR 
WAY TO ANOTHER RECORD-BREAKING 
YEAR AT SCHACK'S. 


LOOK FOR US SOON 


WITH A GREAT NEW LINE FOR EARLY SPRING 
AND SPRING ... SEE YOU NEXT MONTH! 


ED ARKOW e FRANK BINGHAM e MARVIN GRANT e IRVING SHAPIRO e TOM STRAUS 
BOB WOLF e GENE WORTSMANN 


—chathi INCORPORATED 2516 W. ARMITAGE AVE. CHICAGO 47, ILL. 





PROMOTIONS 


* The American Way * The American Look 
* The American Idea * Give the American Gift 
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“Made In U.S.A.” products and ideas to keep more Americans employed 
... YES!, it's great showmanship and it’s just beginning . . . Be pre- 
pared with props to do showmanship that quickly looks “American.” 
All props shown, in stock for quick, 
prompt deliveries. 








LARGE FEDERAL DISPLAY FRAME: A giant 00)’ MEDIUM FEDERAL DISPLAY FRAME: 35!>” high, 31” SMALL FEDERAL DISPLAY FRAME: 1”~” high, 16” wide, 
high by 72” wide! Moulding 67%” wide. wide, frame opening 27” Dia. Also with Gold or frame opening 13” Dia. Also with Gold or Silver over- 
frame opening 58!>” Dia.-Vacuum-formed Silver overlay American Eagles: lay American Eagles: 
of pure white, durable, lightweight plastic. No. 3785: White (as shown)....S 9.75 ea. $85.00 doz. No. 3782: White (as shown) $5.25 ea. 847.50 doz. 
Frame is sculptured in deep relief topped No. 3786: With Gold No. 3783: With Gold 
by a dimensional American eagle. Available overlay Eagle 11.75 ea. 99.50 doz. overlay Eagle 6.45 ea. 58.50 doz. 
as shown above, also with Gold or Silver No. 3787: With Silver No. 3784: With Silver 
V-plated overlayed Eagle. overlay Eagle . . 11.75 ea. 99.50 doz. overlay Eagle . 6.35 ea. $8.50 doz. 
No. 3771: White (as shown) each 845.00 

Six Or more each 437.50 
No. 3772: With Gold 

Overlay Eagle each 61.95 

Six or more each 54.50 
No. 3773: With Silver 

Overlay Eagle each 61.95 

Nib aml amiilelac each $4.50 
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SMALL 5 POINT STAR: 2” Dia., dimensional V 
formed plastic. In 3 finishes: 
No. 1473: Sparkling White S .07 ea. S .70 doz. 








No. 1472: Gold V-plated 07 ea 0 doz . 
No. 1503: Silver V-plated Warr "0 doz MEDIUM EAGLE: 5” high x 16” wide LARGE EAGLE: 16” high x- 45” wide. SMALL EAGLE: 2! >” high x 8” wide 
V-formed lightweight plastic in Dimensional V-formed lightweight Dimensional V-formed lightweight 
> three finishes plastic in three finishes: plastic in three finishes: 
No. 4778: White No. 1451: White No. 3775: White 
S1.45 ea. S1 3.50 doz $14.50 ea. 8145.00 doz S .&§5 ea. S 8.50 doz 
No. 3°79: Gold V-plated No. 3117: Gold V-plated No. 3776: Gold V-plated 
LARGE 5-POINT STAR: 5'>° Dia., dimensional! S1L.95 ea. $19.50 doz $16.95 ea. $169.50 doz $1.10 ea. $11.00 doz 
V-formed plastic in 3 finishes No. 3780: Silver V-plated No. 3781: Silver V-plated No. 3777: Silver V-plated 
No. 1470: Gold V-plated S1.95 ea. 819.50 doz $16.95 ea. $169.50 doz. S1.10 ea. 811.00 doz 
S 45 ea. 83.50 doz 
No. 1471: Sparkling White 
s i | 450 doz 
No. 1502: Silver V-plated 
S$ .43 €a +50 doz 
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EARLY AMERICAN FRAMES: V-formed in deep bas 


relief in durable lightweight plasti 





No. 1599; LARGE, holds 22° x 28” copy card, over US. RELIEF MAP: Deep dimensional V-formed pure 


GIANT HALF-ROUND 5 POINT STAR 2 ie OTT all size « x 3” $15.95 each white plastic. 33” wide, 27” high, 3° deep. Ready to 


V-formed plastic in 3 finishes No. 159° MEDIUM, holds 11" x 14° copy card, over finish color of your choice. Flat surface excellent for 


| : 7 4 ) ee " * 
No. 4909: Gold V-plated ht = , ey . $4.29 each hand-lettering your copy message. 
ST Ge on Ore 60 doz No. 1556: SMALL, holds x Il” copy card, over No. 3082: White S8.50 ea. 885.00 doz 
No. 4910: Silver V-plated all size TLS,” x | . $3.99 each 
S1.65 ea. 16.50 doz 
No. 4911: Sparkling White All prices subject to change without notice. Terms 
S1.65 ea 16.50 doz Nec. 10 days; F.-O.B. Plant, Chicago 


MINIATURE EAGLE: Dz- 
mensional V-formed dur- 
able lightweight. plastic 
i'>” Dia., in three fin- 
ishes: 
No. 1420: White S .25 ea. $2.50 doz 
No. 1477: Gold V-plated 

§-.35 ea. 3.50 doz 
No. 3774: Silver V-plated 

S .35 ea. 3.50 doz 





 W.L. STENSGAARD AND ASSOCIATES, INC. 


346 NORTH JUSTINE ST., CHICAGO 7, ILLINOIS 





Specialists in Merchandise Presentation * Demonstration * Displays + Exhibits 


Established 1931 
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THE DISPLAY PUBLISHING COMPANY 


407 GILBERT AVENUE, GARFIELD 1-2050- 


1-2051, CINCINNATI |, 


THE COVER 

This is the 1958 Christmas trim of the 
main floor of Broadway-Crenshaw, Los 
Angeles, where C. W. Thornton is dis- 
play manager . . . White manzanite 
trees from 9-I1 feet tall with two finials 
on top lined the main aisle . . . Three 
gross of silver and cerise ornaments and 
approximately 200 clear twinkle lights 
adorned each tree. 


& 
OUR NEXT ISSUE 


California, here we come! In recent 
years the high quality of displays and 
the service of the display industry in 
California have increased in merit. 
DISPLAY WORLD will carry a complete 
report of this progress in the special 
Salute to California November issue, out 
October 20. Included will be display 
coverage of all major cities, the display 
industry and active display clubs. All 
this in addition to regular editorial fea- 
tures. 


EXECUTIVE STAFF 
H. C. Menefee, President 
Nathan Silverblatt, Managing Editor 
Paul T. Knapp, Associate Editor 
R. James Shriver, Advertising Manager 
John Mendell, Production Manager 


Eastern Office 
Homer Guck, 400 Eighth Ave., New York 
1, N. ¥. Phone OXford 5-3399. 


Western Office 
Joseph Mervish, 6716 Gentry Ave., North 
Hollywood, Calif. Phone TRiangle 7-7556. 


a) 
SUBSCRIPTION RATES 


Published monthly at $5.00 a year far the 
United States and Canada. To foreign 
countries, $6.00 a year. Canadian and foreign 
orders payable in U. S. funds by Internationa! 
money order or New York bank draft. Single 
copies 60 cents. Send all subscription orders 
direct to the publication office at Cincinnati. 
Changes of address must be reported at least 
two weeks in advance of effective date, other- 
wise missed copies cannot be supplied. 
Entered as second class matter September 20, 
1922, at postoffice at Cincinnati, Ohio, under 
act of March 3, 1879. 


National 
Association of 
Display Industries 


Associated 
Bureau of Business 
Circulation Publications, Inc. 


Pass This Issue Along 
You get the most value from DISPLAY 
WORLD when you share it with others. 
See that it reaches other executives of 
your organization and the members of 
your department. 


DISPLAY WORLD 
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To endow any setting with an authentic character of High Fashion, display directors reach for mannequins by Mary Brosnan. This 
skilled sculptress’ imaginative work has won plaudits from store people of every echelon because customer response to Brosnan 
mannequins is unfailingly enthusiastic. See our Christmas In Paris show and appreciate how extensive our mannequin lines are. 
D. G. Williams Inc., 498 Seventh Avenue, New York 18. Featuring Mary Brosnan mannequins and Durabelle Plastic mannequins. 
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“USE CELASTIC TT MADE 


NOW! Wasco brings you Celastic that needs no special activator. 





There’s no substitute for genuine Celastic — the original fantastic plastic. No other display material solves so many 
problems so well. Celastic is easy to work with. Just cut it with scissors, dip it in MEK (available locally) and shape 
it. Once dry, you have a permanent hard plastic display that will take practically any finish you desire. Outdoors... 
indoors, use waterproof, weatherproof Celastic during the Christmas rush. Available in three different weights, 
Celastic comes in the efficient 47-inch width to simplify cutting. PHOTO: COURTESY BLISS DISPLAY CORP., LONG ISLAND CITY, N. Y. 


A CELASTIC 


DIVISION OF WASCO CHEMICAL CO., 5 BAY STATE ROAD, CAMBRIDGE 38, MASS. 


Exclusive distributor in display field: mAHAR L& YE Fasric corporation 


Canadian Shipments from Montreal warehouse 


NEW YORK: 130 West 46th Street CHICAGO: 412-20 No. Orleans St. LOS ANGELES: 1113 So. Los Angeles Street 


DISPLAY WORLD 
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Pe tee SIGN MACHINES 


The RASS RRGARI (, + 4510 N. RAVENSWOOD AVE + CHICAGO 40, ILL. 


In a Sign Machine... 


TYPE CONTROLS RESULTS 


If you are concerned with the impression being 
created upon your customers and shoppers. . . 

And want top-quality signing for your merchandise 
presentations . . . Look into the new display types 
that are available for exclusive use in your area. 





















Newness is as important in type styling at it is in 
the merchandise you offer. 


and ae Oe 


TRADE. MARK 
Brings new cleanness in lettering with today’s 
characteristics. It has the look of freshness and 
newness for fashion promotions . . . Available in 
a range of sizes from one to four inches. 
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BON-AIR 


BELLAIRE 


* Write for samples and prices. 
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DECORATIVE PLANT CORP. 


136 West 24th Street, New York City, N. Y. 














Christmas Display Material For Holiday Promotions 


TRI-DI 
COLLAPSIBLE 
20 POINT STAR 


New collapsible star that can be used over and ove: 

igain. Easy to assemble by holding the knot at bead STREAM-O-LITE ELECTRIC LIGHT STRAND 

‘ * y y ST , ¢ Spa - J 
— ato Tans ante aoe pt Rly io megs. ae Sparkling clear lights with 20 bulbs attached to one wire 
easy storing. Colors: Silver, red. green, gold or varie with a connector on each end tor additional strand attach 
gated. Specify colors desired ments. If one bulb goes out the rest continue burning Be 
No. XW- Giant 40 In. Stars. gs - sure all bulbs are screwed in sockets tightly; otherwise 

40 5 
eee e 


Each entire set will go out. UL approved 


No, XW-16—Large 16 In. Stars. 912 No. X-AM-20—8 volt clear bulbs oar 
Each. $2.15. Per dozen $2 ] oO Per strand $2.95 
No. XW-8—Regular 8 In. Stars. = 
Each....$1.15. Per dozen $ | 1.50 


<+ TINFOIL RIBBON TINSEL 


No. X-425/8 — One pound skein of silve: WHITE FLOCKED BRANCHES 


tinfoil ribbon tinsel, contains approx 1700 No. GWA-101—Natural twig branch 


strands 72 in. long The most economical way 
to buy tinsel oy] > = 
Per pound skein * ome) 


es with smooth white rayon flocking 
Packaged in cellophane Approx li 


to 15 branches pet package DIZE 


approx, 32 in. long $5 95 
Per package Dede Fed 


CLEAR PLASTIC SILVER SPARKLE BRANCHES 
PRISMS No. GWA-604 — Silver: on white 
Glittering bevelled edges Packaged in cellophane Packed 12 
catch and reflect light yg per package size approx 
6 In. Long %6 in. long ¢1.90 
No. WI-6T—Triangula: Per packag ( 
No. WI-6P—Plain 


Per 
1) $7 4 250 
3 In. Long 


No. WI-3T—Triangula: 
. WI-3P—Plain 


$4.50 
LIGHT-FLUFFY SCATTER FLAKES Mean VAN AG i\ AY . XRG—Hanging Pins For Prisms 
@ Non-Flammable @ Non-Toxic PCS), MOC. 3 $2 50 
@ Flakes not granular @ Non-Injurious M/E | , . YY, hox DeDoed 
@ Will not grind into carpets nor stick to a! APPR ae SY | 
clothes 
@ Can be compressed for storage; always 
come back to light, fluffy state. 
W -61— White 
Ib. carton 
lb. carton .00 PLASTIC HOLLY —_> 
Ib. carton ' GARLAND 
lb - , i No. BY-412 — Green holly 
with red berries on sturdy 
green stem Sold in 9 ft 


lengths - S , , 
“siggy $19.50 - ae 7% FIBERGLAS PANELS 
‘ No SG-19—Translucent, gauzy pan 

els of matted, fireproof fiber, 3 in 
A 2g KS 4 thick Colors White, pastel 

= pastel blue, pastel green 
vellow. Size & ft. high, 22 to 
4in. wide, 3 1n. thick. Eac! 
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GW HOLIDAY POLISHED ALUMINUM OUTDOOR GARLAND 
lri-Color—Red All Red /Silver or 
Size Cut (;reen /Silver Silver Green /Silver 
12 x 3 pls 44 in 50 ft. 40 ft. ft 
1 id 


2” x 2 ply 4% in .43 ft .35 ft 43 ft 


> 


6” x 2 ply “4 in 22 ft 16 ft 22 ft 


GW ALUMINUM .0015 INDOOR GARLAND WITH CLOTH TAPE 
6 


in. by 2 ply garlands in 100 ft. rolls. 
Solid Color: All Silver: 


Per 100 ft. roll | $17.00 


1 Ply Color, 1 Ply Silver. 2 Colors Backed With Silver: 


Silver /Gold Silver / Blue Red/Green/Silver Blue/Gold/Silver MINIATURE ITALIAN LITE SETS 
Silver /Green Silver /Red Blue /Red /Silver Red /Gold /Silver No. XFA-429—Available in white or green wire with 35 miniature clear or mult 


Per $99 00 Per $24. 00 ‘olor lamps. If one or more lamps goes out, the rest remain ht $3 20) 
100 ft. roll ae 100 ft. roll ° Pe oe 
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GARRISON-WAGNER COMPANY 


2018 WASHINGTON AVE. LOUIS 3, MISSOURI 


oc rouse, 729 
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A Miracle for Santa 


Completely Washable, Detachable 
WHITE ORLON TRIMMING 


Jt ddl 


You can keep your Santa immaculate throughout 
the entire Season. White Trimmings may be easily 
detached for overnite washing. 


MIRACLE COSTUME 


Made of best quality twill back velveteen . . . 6" ORLON, 
drip-dry, fake fur, satin lined removable trimming on hat, 
boot tops, sleeves and bottom of jacket . . . Non-cracking 
patent plastic boot tops, 5" belt and large buttons... . 
Removable holly and bells trimming on hat and sleeves 
. . « Exclusive Cornell specially full nylon deluxe wig and 
beard set (lock stitched). 


Complete Costume $1 15.00 


DE LUXE COSTUME 
Made of best quality twill back velveteen . . . 6° REAL 


fur, satin lined removable trimming, on hat, boot tops, 
sleeves and bottom of jacket . . . Jacket and hat satin lined 
. . . Non-cracking patent plastic boot tops, belt and 
large buttons . . . Removable holly and bells trimming on 
hat and sleeves . . . Exclusive Cornell specially full nylon 
deluxe wig and beard set (lock stitched). 

Complete Costume $1 50.00 


STANDARD COSTUME EXTRA WIG AND BEARD SETS 


Made of fine quality velour .. . 5" delustered imitation == |  ####STANDARD............ 
fur, satin lined trimming. Non-cracking patent plastic 

boot tops. 4° belt, and large jacket buttons... Holly 90000 NEE MINI es 
and bells trimming on hat and sleeves . . . Exclusive 
Cornell standard nylon wig and beard set (lock stitched). 


Complete Costume $75.00 


ORDER DIRECT FROM: 


Gertrude Cornell 


Creators and Manufacturers of Promotional Costumes 


140 WEST 42ND STREET CHickering 4-1449 NEW YORK 18, N. Y. 
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METALLIC FOIL PAPERS & RIBBONS 

Bright Silver, Satin Silver, Bright Gold, Satin Gold, Red, Midnite Blue, Cerise, 

Ice Pink, Emerald Green, Chartreuse, Rose Pink, Bermuda Blue, Satin Aqua. 
25 ft. x 26” ..... $1.50 roll 100 ft. x 26” $5.50 roll 


300 ft. x 26” $15.00 roll. DOLL STANDS 


Write for free sample booklet, including fancy patterns. ‘ 
s YP Made of Sturdy metal 


SATIN RIBBONS METALLIC NON-TARNISH E. sel Fiat — Blue 
(All Colors) 100 yd.roll 1000 yds. Ramses Sinise. 
No. 2—7 /16” $ .90 $ 8.00 — —o Choice of 2 sizes . . 
No. 3—54” ......... 1.25 11.50 No.3—%” SOyd $1.75 roll No. 100 adjustable 
No. 5—74" “ 1.65 15.00 = No.5—%” SOyd.... 2.50 roll 7, to 18" 
No. 91/2" 2.75 25.50 No.9—1%” 2W0yd. 2.00 roll No. 150 adjustable 
SOyd. roll 1000yds. No. 16-2” yd. 2.80 roll 18" to 36” 
No. 40-234". $2.50 $47.50 = No. 40—234” 20 yd. 4.25 roll $14.00 per doz. 
No. 120—-4/2 coos BATS 67.50 (packed 12 to carton) 


SANTA SUITS 


Suits are full cut, rich Christmas red extra deep pile plush 
with white plush trim. Red floppy trimmed hat with 
white plush band and pom pom. White plush belt with 
brass buckle. Shiny black leather-like leggings trimmed 
with white plush. Suit is completely lined 
















































Large size only, complete outfit $55.00 
Corduroy Santa Suit with Plush Trin 19.50 
Flannel Santa Suit with Plush Trim 12.50 
White W ool Wig and Be ard Set 3.75 





Shs PLASTIC SNOW Saran Wig and Beard Set 14.50 
=e 100% Nylon Wig and Beard Set 19.50 
BLINKING SATELLITE STARS Sparkling White coarse grind snow. An excellent 
floor covering, showcase or shelf display throughout 
Heavy gold perforated foil cardboard construction. the year. 
Multi colored replaceable lights on each point of star. $2.00 per bushel carton 
Bulbs blink on and off, giving a dramatic effect. 
Three dimensional fold for easy storage. Each size 
has 18 points with light at each point. 


oie 


7” $5.50 each 
22” 6.50 each 
29” 8.00 each 


ies : 
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GLASS FIBRE CLOTH 
Soft and pliable for puffing and draping. 100% fireproof, 
BLINKING LIGHTS 40” wide. In white, light blue, pink, chartreuse, red, blue, 
- yellow, green, white. 
Me transformer and safety fuse, UL _approved, 10 yd. package $3.75 50 yd. package $17.50 
amps in clear or assorted colors. Choice of white or 
green wire. Specify color of lamps and color of wire. 


20 lite $5.75 set 40 lite 95 se 
, — ee SPUN GLASS ANGEL HAIR 
*Extra bulbs 20 to a box $2.00 box 100% fireproof in White, Light Blue, Pink, Chartreuse, 
; . Red, Blue, Yellow, and Green 





White Colors 
2 lb. box $ 2.50 $ 3.50 
10 Ib. box 11.50 15.50 





SATIN MATTE FINISH ORNAMENTS 


Richly colored satin-like finish, perfectly formed, 
packed one dozen solid colors to a box. Choice of 
high fashion colors including pearlized white, satin- 
tone green, red, or gold. 











2” $18.00 per gross 
2%,” 21.00 per gross 
3%” 33.00 per gross 


Mail Order 
Filled 
Promptly 


SHINY BRITE ORNAMENTS 


Gaily colored traditional ornaments in shiny finish. 
Packed one dozen of a solid color to a box. Red, 
Silver, Emerald Green, Pink, Gold, Turquoise, 
Cerise, Royal Blue, specify size and color wanted. 


ART R. COHEN CO. 


810 PENN AVE. ° PITTSBURGH, PA. 


POE AE IN ...$ 8.50 gross 
. 7a . 13.50 gross 
. 7a suk 16.50 gross 
3%” ; 22.50 gross 





HER FRIENDS 
CALL HER 
“ASTRAL 
DISPLAY EXECUTIVES 
CALL HER 
“WONDERFUL 


YOU’LL CALL HER 
“STUNNING” 
WHEN YOU MEET HER/ 


If you haven't met this lovely lady, with her 
assured elegance, excitingly designed figure, 
fashionable coiffure and air of distinction 
...may we introduce her... MISS ASTRAL 
...the newest, smartest mannequin to enter 
the Fashion World 


This beautifully - composed woman has 
fashion at her finger tips; a wealth of 
“sales-appeal” in every curve; cool style 
assurance in the way she stands...the turn 
of her head! Heads turn in her direction... 
eyes follow her... she’s unforgettable...and 
she’s AVAILABLE... LOOKING FOR 
A JOB...WITH YOU in your windows! 


Why not get the facts today? MISS 
A STRAL, and her beautiful sisters, are 
ready to step into your windows and turn 
women who are “just - lookers” into real 
buyers! It costs no more to buy the best... 
write today for photographs of the new- 
est ASTRALS and choose several for a 
dynamic FALL PROMOTION! 


beau monde man nequins 


“above the world m refinement " 


Created by 
BEAU MONDE DIVISION 


American Fixture Inc. 


2300 Locust Street, Saint Louis 3, Missourt 














Display 
World 


The International Display Authority 


SERVICE 
BUREAU 


The DISPLAY WORLD Service Bureau will 
be glad to supply the latest authentic informa- 
tion about anything in the display line in 
which you are interested. If you do not find 
your needs listed on this blank, write a sepa- 
rate letter. If we do not have the information 
you want on file, we'll find out for you. Avail 
yourself of our service facilities without cost 
or obligation. This service includes an analysis 
of any display problem. 
|) Air Brushes 
Animated Signs 
Artificial Flowers 
Artificial Snow 
Backgrounds 
Background Colors 
Black Light 
Bulletin—Directory Boards 
Card & Mat Board 
Cardwriters’ Materials 
Color Lighting 
Composition Pieces 
Crepe Papers 
Cut-out Letters 
Cutting Machines 
Decalcomania 
Decorative Papers 
Display Fixtures 
Display Forms 
Display Letters 
Display Racks 
Dye, Rug and Carpet 
Enlarging Projectors 
Fabrics and Trimmings 
Flags and Banners 
Float Decorations 
Foils 
Glass Specialties 
Grass Mats 
Hosiery & Shoe Forms 
Lithographed Displays 
Mannequins 
Metal Sheets 
Millinery Heads 
Motion Displays 
Motion Mechanisms 
Motors 
Mouldings 
Natural Foliage 
Paper Sculpture Displays 
Papier Mache Specialties 
Photographic Blowups 
Plastics 
Plywood 
Price Cards—tTickets 
Price Ticket Holders 
Ribbons 
Sale Banners 
Screens, Display 
Show Card Colors 








Socks—Window 
Signs—Brass—Bronze 
Signs—Card Holders 
Signs—Electric 
Sign Printing Machines 
Sleeve Forms 
Spray Paints & Finishes 
Store Designing 
Store Equipment 
Store Fronts 
Tackers 
Time Switches 
Turntables 
Veneers (Imitation) 
Wall Board 
Wigs 
(]) Window Lighting 
[] Do you wish a copy of their catalogue? 
[} Do you plan to remodel your store soon? 
“} De you plan to build a store soon? 


MAIL TO 
DISPLAY WORLD 


CINCINNATI 1, OHIO 
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Should a displayman choose the theme of his Christmas promotion 
before he finds out the merchandise to be featured? Or should he first 
consult the merchandising men and buyers and conform his display program 
to the theme that will sell this goods most effectively? 


Displaymen having more than their share of budget problems should 
think twice before confronting management with a budget request for a 
Christmas program strictly based upon a decorative approach and no 
definite plan of how that particular decorative effect and dramatic 
appeal will produce increased sales of goods. 


Decorations and displays are two closely interwoven concepts. 
Decoratives deal with intangibles such as store prestige, beauty, 
customer reassurance, mood establishment. Displays deal with the most 
tangible entity in retailing, the sale of particular merchandise. Both 
are necessary to a successful Christmas promotion, but the display 
aspect must be foremost -=- the presentation of merchandise comes first. 


To old-school management the line of distinction is not as clear 
as it should be. That is why budget requests should include a definite 
outline as to how the decorative approach will augment the displays in 
such a way as to produce increased sales. 


When management is reassured that sales are the prime goal, 
rather than an attractive store that will attract sight-seers instead of 


customers, displaymen will find their requests for funds approved more 
readily. 


Notice that the content of this annual Christmas issue contains an 
unusually large number of different ways in which Christmas trees can 
be decorated. This is the result of numerous requests from readers 
during the past year for unique ideas for this mainstay of the Christmas 
display program. If you find this helpful, let us Know. 


Speaking of ideas, your attention is directed to a new feature, 
The Display Sketchbook, which presents many simple display ideas that can 
be expanded upon for your holiday program. In the next issue this 
feature will be devoted to "white sale" ideas gleaned from our files, 
imagination and from the readers. Give us a hint as to what other types 
of displays you would 1ike to see stressed and DISPLAY WORLD will try 
to comply with the majority of requests. 


There is another new feature, The Display Bookshelf, in this issue, 
and, from time to time, reviews of various books applicable directly or 
indirectly to display and retailing will be contained therein. One 
characteristic of a successful executive is that he Knows a lot about 
his own job and at least a little about everyone else's. Reading of 
some of these bookKs will be valuable on both counts. Books on 
advertising, market research and sales psychology not only broaden one's 
knowledge of retailing in general but can contribute theories and ideas 
that can be adapted specifically to the display function. Through self- 
education of this sort the displayman can fight his way out of the window 
jungle and into the clearing of executive understanding. 


One of the best friends a good (Please turn to page 62) 
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Christmas Shoppers Attracted 


Los Angeles displayman forecasts snow to fall for 18 days in 


By H. O. WHEELS 


—Butterfly Tree— 


12 windows— six centered by lovely original Christmas trees .. . 


Motifs range from butterflies to ostrich plumes . . . Live irises 


grow from snow . .. Windows framed with frost 


EGINNING the early morning ot De 

cember 8 last year, snow fell continu- 

ously for 18 days and nights in 12 win- 
dows at J. W. Robinson, Los Angeles. This 
spectacular, though unexpected storm, dumb- 
founded the ofhcial weather bureau whose 
published predictions in this period were 
never more extreme than a slight tog and 
haze in the morning hours and temperatures 
in the 80s for many of the days. 

An amateur torecaster, however, named 
Lee Platt, who also is the display director of 
the Robinson’s stores, correctly forecasted 
this unbelievable phenomena as early as last 
June. The snow attracted thousands upon 
thousands of spectators. They were fas- 
cinated by the delightful scenes created by 
this foreign matter while doing their Christ- 
mas shopping. 

The 12 windows consisted of six institu- 
tional ones. Interspersed among them were 
two toy windows — one animated — and 
four with ready-to-wear and gift accessories. 

The snow machines were developed to fit 
the windows, and were 18 feet to 24 feet 
wide and 9 feet high. They were the largest 
ever developed to simulate snow in this 
country, according to Mr. Platt. 

To conform the decor with the falling 
snow along the inside of the window panes, 


—Ostrich and Peacock Plume 


they were tramed with simulated frost and 
additional snow covered the floors. 

The institutional windows were master 
works of imagination and execution. A dit- 
ferent ty pe of Christmas tree centered each 
scene depicting either a locale, mood or per- 
sonality. For instance, in the California 
window, the tree was developed trom 
oranges, lemons, limes and palm fronds with 
the peak topped by a jeweled sun. Then 
overhead changing lights, from clear to vel 
low to green, washed it to dramatically give 
it added highlight. Live plants of the 
winged bird of paradise, which was now in 
bloom in this area, grew out of the snow 
on its flanks. 

On the right toreground, a bamboo mat 
reader with orange lettering protruded out 
of a spilled basket of citrus fruit and ro- 
mantically described the scene. It was en- 
titled, “Tree for your California Dreaming.” 
and read, “Sunshine on a Christmas land- 
scape with a profusion ot lemons, limes, 
oranges and palm fronds. Colors inherent 
to a southern sun. Braving the snow in 
salute, the color winged birds of paradise.” 
The background was green and draped with 
white silk. 

An oriental motif adorned the next one. 
\ live black pine tree was centered against 
a green background draped with white silk. 
On the left stood a very impressive authen- 
tic antique stone-garden lantern, and on the 
right the reader effectively described the 
window. It was rice paper mounted on 
orange silk in scroll form and brown letter- 
ing with copy as follows: “Tree for your 
oriental garden. Inspired by the unique and 
intriguing land from which it came. Black 
Japanese pine, shaped and twisted to re 
semble the miraculous Bonsai. Completing 
the design, lotus fans, lanterns and, of 
course, a windsong. Casting a glow on 
snow, blooming mums and authentic garden 
lantern.” 

This was followed by an alluring Christ- 
mas tree made of African blue ostrich and 
natural Chinese peacock plumes accented 
with clusters of blue and green ornaments 
and matching blinking lights. Changing 
overhead lights from clear to blue to green 
against a blue draped with white silk back- 
ground highlighted it. 

The reader, as all the others, described 
the balance of the window. This one was 
in a formal invitation design, white with 
feminine hand writing of blue. A peacock 
plume, simulating a pen, dotted the end of 
the copy, which read, “Tree for your beau- 
tiful sophisticate. Shimmering, whispering 
feathers ot ostrich and peacock, color-mated 
to come along with the twinkling lights. 
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By Snowstorm at Robinson's 






—California Tree— 





—Nosegay Tree— 


Prestine in snowy splendor, the blooms of 
white azalea.” 

Pink chantilly lace from France, pearl 
chains from Austria, clusters of pink and 
cerise ornaments and blinking pink lights 
made up the next tree. It was washed in 
changing lights from clear to pink to 
magenta against a white silk background, 
and flanked on each side by a white iron urn 
filled with live pink roses. 

The pink lace reader in the torm of a 
nosegay to coincide with those on the tree 
and cerise lettering delicately read, “Tree 
for your lovely lady. Personification of 
grace and beauty in delicate lace adorned 
with glistening pearls. And naturally tor a 
lovely lady snow-fresh pink roses.” 

The breath-taking scenes continued with a 
butterfly tree. A natural green tree was 


used with hundreds predominating blue 
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and yellow preserved real butterflies ap- 
plied for ornaments. Lights changing trom 
clear to blue to green simulated motion as 
well as color highlight giving them an il- 
lusion of hovering over the branches en 
masse. Blue draped with white silk was the 
background. 

The extensive planning in this promotion 
can well be described here by bringing to 
the attention the live irises growing out otf 
the snow in the butterfly tree scene. 
were especially cultivated for this window. 

The descriptive copy was on pastel lilac 
parchment in iris lavender lettering sprin- 
kled with diamond dust, and read, “Tree tor 
your flights of fancy. Real butterflies hover 
over the branches of a traditional Christmas 
tree. Irises bursting through the snow, were 
especially cultivated for this display.” 

The finale presented the crystal tree. Made 


These 


—Orienta!l Tree— 


trom thousands of crystal prisms, diamoné 
cut mirrors and blinking lights, it 
sparkled impressively. Especially against 
the red with white silk drape background 
and changing lights from clear to red strik 
ing it. 


clea Tr 


Large antique silver urns filled with tres} 
on the right. A snow-white 
baroque frame covered with diamond dust 
held frosted plate glass mirror tor the reade 
on the left. And in red lettering read, “Tree 
for our fairy princess. Plucked, perhaps, 
from her ice castle! The gracetul branches 


red roses were 


in her nylon “pine” come alive with te 
thousand shimmering prisms. Where else 
but in Southern Calitornia grow deep re: 


roses in the snow.” 

Arnie Nyback, executed the trees designe: 
by Lee Platt and Gene Harvey, window dis 
play manager, supervised the installations. 
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Fashions 


One of the best summers selling-wise for the Windy City is being 


brought to a close with the expected emphasis upon back-to- 


school wardrobes . . . Fall apparel and the fall bride getting a 


share of windows .. . Displays welcome visitors to Pan Am. Games 


OLLEGE CLOTHES was the main 
( theme of the Chicago display picture 

as display directors replaced their last 
summer promotions with fall ones. Many 
stores had one of their sellingest summers 
yet with all kinds of big things going on in 
the Windy City. Fall promised no letup in 
activities. Chicago played host to the Pan 
American Games. Welcome visitors from 
all parts of the Americas were beginning to 
pour in even before displays honoring the 
event were readied. 

The ways used to promote college fashions 
were as many as there were stores. 

Jack Boghosse, Goldblatt’s display di- 
rector, entitled his college series of displays, 
“Ride the Campus Express.” It featured a 
rear perspective view of a train drawn in 
green and cut out of hardboard. A separate 
cutout made an observation platform on the 
train which held a mannequin wearing one 
of the fashions. In the window illustrated it 
was a pale green fur coat. Two manne- 
quins in like attire stood on either side of 
the train. One mannequin had handsome 
luggage with a college pennant draped over 
it. Black telephone poles with white wires 
and a sign, “Hometown,” completed the rail- 
road setting. 

A University of Illinois pennant hung 
from the rear of the train. It tied in with 


the Goldblatt’s College Advisory Board co- 
ed pictured at the left of the window. She 
represented the Fighting Illini. 

“Ride the Campus Express Non-Stop to 
Fashion in your Wild and Wooly Coat,” the 
sign read. Other windows in the series fea- 
tured fashions in yellows, browns and light 
pinks. In each, the train was drawn in 
matching colors. 

Harry Meyers, Rothschilds’ display di- 
rector, created a series of back-to-college 
displays promoting “Bewitching, beguiling 
junior dresses.” A _ yellow-framed natural 
burlap panel on the back wall held colorful 
cutouts of school symbols such as _ type- 
writer, eraser, paste, etc. A vastly oversize 
ruled looseleaf memo sheet was pinned to 
the frame. Written on the memo were typi- 
cally college items such as “French class,” 
“Call Betty — (Wed.),” “Beauty salon 2.15” 
and “Chem. lecture.’ Some of the items 
were checked off. One item, “Bub — GR 
2-3495,” was checked twice. A _ twin-heart 
doodle above the item appeared to have been 
done quite unconsciously while talking to 
“Bub” on the telephone. 

Mr. Meyers did not compose the list as 
casually as it appeared at first glance. Near- 
ly every item on the list reminded young 
shoppers of an occasion calling for different 
dress. 

Miss Virginia Paxson and her window 
display staff at Marshall Field chose a par- 
ticular type of footwear to promote in a 
single display. “We take a shine to the 
Boot-Shoe,” was the title. Brightly colored 
boot-shoes perched casually about a setting 
of bent wire chairs. One chair had black 
iron shoeshine pedestals attached with a pair 
of boot-shoes atop them. Another pair of 
shoeshine pedestals, this time brass, were 
mounted to the floor. A boot-shoe and an 
apple rested on them. (Both were highly 
polished). A lively touch was provided by 
a papier mache fox and two racceons which 
were busily polishing boot-shoes. The floor 
and back walls were brightened with gro- 
tesquely shaped pecky cypress panels that 
had moss and oak leaves in fall colors peek- 
ing from behind them. 

Harry Jupp, Stevens’ display director, 
promoted college accessories in part of his 
continuous windows. They are located on 
both sides of an air-conditioned arcade 
where shoppers walk through a comfortable 
“tunnel of display.” Mr. Jupp’s display was 
a combination poster and merchandise win- 
dow. A 4- by 8-foot poster was titled, “Ex- 
pert-Approved Accessories,” and it featured 
a drawing of a college girl surveying a pot 
pourri of accessories that were painted on 
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the poster. Several of the painted-on ac- 
cessories had their real counterparts fas- 
tened over the top of them. A purse, wallet 
and earrings were handled in this way. Cap- 
tions on the poster described each item of 
merchandise in the window. 

Below and to one side of the poster a man- 
nequin sat with accessories arrayed around 
her. A pink ribbon from the girl on the 
poster to the purse on the poster to the man- 
nequin lead the eye from imaginary to real. 
[t pointed out that both girls were identically 
attired. 

Clement Bradley, display director of Car- 
son’s, and Dick Minto, window display 
manager, revamped and continued their 
back-to-college promotion described here 
last month. At the same time they stepped 
tully into autumn with a single autumn eye- 
catcher window promoting fall suits. A 





PCr roses, 737 


Chicago 


large, vital looking, grapevine growing out 
of some dirt on the floor was the eye catcher. 
It was so vital that it grew through the 
glass and out over shoppers’ heads. This 
was accomplished not by cutting a hole in 
Carson’s expensive plate glass but by hang- 
ing the top portion of the vine from the 
outside so that the inside and outside stems 
were lined up. The grapevine had tiny 
white lights that “grew through” the win- 


—At left center, by G. C. Bowen and Bob 
Busse, Lytton’s . . . Right center, by Harry 
Jupp, Stevens’ . . . Bottom left, by Joe Kreis, 
Saks Fifth Avenue . . . Bottom right, by Jack 
Boghosse, Goldblatt's . . . Opposite page: Top, 
by Harry Meyers, Rothschild's . . . Center, by 
Virginia Paxson, Marshall Field . . . Bottom, by 
Clement Bradley and Dick Minto, Carson's— 


By RICHARD DAY 


dow, too. Two mannequins flanked the vine 
wearing the grape-colored shirts. 

G. C. Bowen, display director of Lyttons, 
and Bob Busse, window display manager, 
used a series of black and white windows 
featuring Lytton’s Semi-Annual Sale. The 
series was designed by Shirley Kalvelage 
who designs many of the Lytton’s displays 
pictured in this feature. The display was 
based on Lytton’s distinctive black and white 
boxes. Three of them, in a large size, were 
fastened to a vertical black board at the 
left. A horizontal black board crossed the 
back wall at wainscot level. Above it was 
a large Lytton’s “L” cut out of poster board 
and painted black. Beneath the “L” was 
the sign, “Semi-Annual Sale.” Three man 
nequins displayed the sale fashions in each 
window. 

[Please turn to page 77] 
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Christmas Spotlight Expands 


POT DISPLAYS at strategic locations 

throughout the store turn a Christmas 

spotlight onto featured merchandise, 
special promotions, or even whole depart- 
ments. Every department may thus become 
a part of the holiday program. Gift and toy 
departments are given added emphasis and 
wholly unrelated merchandise is included in 
the overall Christmas promotion. 

In arranging displays for a_ storewide 
“Universal Christmas” promotion at Bam- 
berger’s in Newark, Display Manager R. L. 
McCorkle included even the fabric depart- 
ment. Red and white celanese was used to 
drape the columns on the main floor. (See 
the September issue of DISPLAY WORLD). 

Celanese was used, too, as draperies from 
the ceiling. A special feature display of 


To make the most of Christmas sales opportunities, display must 

not be limited to windows and most obvious interior locations . . . 

Instead every nook and cranny of the store must receive its share 

of the display spotlight . . . Here is how it was accomplished 
throughout the U. S. last year 


celanese in the fabric department tied it with 
the overall promotion. Canopies of red and 
white alternate stripes were constructed on 
frames above the department entrance. 
Panels of varied colors were set at the ends 
of the counter rows. Each panel was deco- 
rated with a Christmas motif, and a manne- 
quin was posed on a low platform,in front 
of each panel under the striped canopy. 


—Photos courtesy of Retail Reporting 

Bureau, 10! Fifth avenue, New York City, 

publishers of window and interior display 
reporting services— 


—At top left, by Bamberger's, 
Newark ... Top right, by Pheips- 
Terkel, San Francisco . . . Bottom 
left, by Abraham & Straus, Brook- 
lyn . . . Bottom right, by Saks 
Fifth Avenue, Los Angeles .. . 
Opposite Page: Top left, by May 
Co.-Downtown, Los Angeles .. . 
Top right, by Mullen & Bluett, 
Wilshire, Calif. . Bottom, by 
Ohrbach's, New York City— 


Andreas Hvorslev, the display director for 
Ohrbach’s in New York City, spotlighted 
the toy department by setting up a toy shop 
display over the 34th street entrance to the 
main floor of the store. 

The background for the display was cov- 
ered with black and white Shoji panels in a 
window design. In front of the panels were 
white window frames with canopies over 
them forming red and white awnings. These 
window frames projected from the wall and 
held some of the toys as though they were 
actually display windows of a small shop 
along the upper ledge. Child mannequins 
were posed in winter outdoor togs as though 
children looking at the toys in the shop 
windows. Between the windows was a sim- 
ulated shop door, with a smaller canopy over 
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it. A prominent sign on the shop door read 
“Toys 2nd Floor.” 

Space near the elevators is perfect for fea- 
ture displays, and the customer has time 
while waiting for an elevator to look them 
over — perhaps gathering from the display 
an idea for a gift she had not intended to 
buy or a suggestion for one she had been 
worrying about. Harried shoppers appre- 
ciate such helps — and it often means an 
extra sale. 

And, of course, displays in elevator courts 
and foyers add to the overall store effect of 
a winter wonderland. 

Saks Fifth Avenue in Beverly Hills, Calif., 
had a different sort of decoration in their 
elevator foyer last year. It was in keeping 
with the high fashion character of the Saks 
stores. The motif was French, and very ele- 
gant. Below a gold and white chandelier 
was a small round platform. Two stylized 
figures dressed in elaborate period costumes 
of the French court were posed on the plat- 
form. One figure was posed seated, the 
other standing, and their dresses were in 
tones of pink and brown. Each wore a high 


wig headdress of the early French court — a 
la Marie Antoinette. 
Gift merchandise was arranged with a 


copy card on the platform at their feet. The 
copy read “The world of the past is your 
magnificent gift of today.” The background 
for the display was in white with touches 
of gold — large stylized candelabra on low 
platforms before wall mirrors behind them. 
The total effect was that of a luxury and 
magnificence, suggesting rich, sumptuous 
gifts. 

May Company in downtown Los Angeles 
used a special trim in front of the elevators 
last year. The columns were enclosed with 
three flats, painted white. White open 
screens were set at the sides as wings, and 
mannequins dressed in semi-formal attire 
were arranged on platforms with the screens 
and long sides of the column structures as 
background. Overhead were flocked white 
branches adorned with red ornaments. Gift 
packages were arranged with the manne- 
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quins on the low platforms built around the 
column structures. The legend: “It’s Christ- 
mas for everyone at May Co., of course” was 
lettered onto the front face of each column 
structure. 

A boutique at the center of Mullen and 
Bluett store in Wilshire, Calif., consisted of 
a round area edged by overhead green and 
gold garlands. The garlands were studded 
with tiny starlights. The word Boutique 
was spelled out in gold letters on green and 
yellow backgrounds. Green and yellow silk 
ribbons were draped from the garland 
around the outer perimeter of the shop to a 
smaller, similar garland at the very center of 
the area. The draped ribbon design turned 
the Boutique in effect into a huge, round 
open tent, and made it a focal spot for the 
entire floor. 

Drapings of brown and pink cloth adorned 





with gold ornanments formed a canopy over 
the gift court at Barker Brothers in Los 
Angeles. Feathers of pink and brown tones 
topped the canopy. The effect of this can- 
opy treatment, which is not illustrated, was 
to transform a large area for the holiday 
season, yet not obstruct the selling space. 
Speaking of overhead treatment — this 
prop, also not pictured, was used in a win- 
dow display but could be adapted equally 
well for a spot within the store or shop. 
Arthur Burke, display director for Reming- 
ton Rand in New York City, suspended an 
old chandelier, that had been spraved with 
white and set with bead lights, from a turn- 
table in the ceiling, covered with a shocking 
pink sleeve. Holders for candles were re- 
placed by wood discs, covered with pink 


velveteen and trimmed with silver braid. 
[Please turn to page 76] 
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Summer Lingers 
in Los Angeles 


By DICK JACHIM 


Mother Nature ignores calendar to keep 
summer displays in prominence, even 
though fall and back-to-school fashions 
are making occasional appearances... 
Reason: It must pay off at cash register 


HOUGH back-to-school and tall fash- 

ions began appearing in minor display 

skirmishes, the major offensive is still 
strongly rollicking along under the command 
of general summer throughout the stores in 
the Los Angeles area. All possible because 
his ally is mother nature, who impishly ignores 
the protocol scheduled annually by our diplo- 
matically correct “Mr. Calendar.” And she 
shall continue to do so for her favorite until 
late October, or even early November, causing 
poor fall to retreat into winter. However, this 
is just as well, because it is more suited for 
him, and winter is really a dictionary-word 
for Southern Californians. 

With this knowledge, the stores do not hesi- 
tate to extend summer promotions for profit- 
able results. 

At May Co.-Los Angeles, an imaginative 
eroup of windows presented a variety of 
gown fashions under the inviting caption, 
“Summer Souffle’s.” Interesting designs from 


actual concrete blocks in grey, terra cotta 
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and chocolate colors formed the background. 
They represented walls or patio enclosures. 

In front of the walls or openings in the 
enclosures, or both, Stanley Thompson, dis- 
play director, placed chicly attired mannequins, 
two per window. Black glossy flooring en- 
hanced their elegance, and black readers blend- 
ed into them to further accent the white letter- 
ing. 

A spectacular interior foundation display at 
Sears, Roebuck-E] Monte won first prize for 
Nibs Gomez, Jr., display director, in a con- 
test for the Los Angeles Group. 

In this era of elegance, this was a good 
example of how all the standard tools neces- 
sary for impact in a sale promotion can be 
without the usual starkness they 
create, unglamorizing the atmosphere and 
merchandise offered. And often the biggest 
offender is the gigantic signs with their huge 
lettering. 

The motif was white and pink, and the area 
was encompassed by a carousel 25 feet in 


presented 


diameter, which was made of pink and white 
ribbon and accented with pink roses. One of 
its major features to fascinate shoppers as 
well as attract their attention was its revolv- 
ing motion. A motor attached to the ceiling 
accomplished this. Underneath it, a gigantic 
reader with huge black lettering revolved 
with it. The reader was exquisitely softened, 
as were those on the counter, by generously 
lacing the edges in white and appliqueing pink 
roses on them. More character enhanced 
them by ruling in the month of the sale in 
calendar fashion with pink lines, numbers and 
lettering on the white background. 

Along the back wall, four shadow boxes 
trimmed with a white baroque frame _ spec- 
tacularly glorified four of the styles — one in 
each box—of the many available. Other 
styles were interspersed along the counters on 
¥, figures. These delicately carried a pink 
with white roses applied parasol over their 
head with an added trim of fluff around the 
edge of the table they stood on. 
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—At top right, by Nibs Gomez, Jr., Sears- 
El Monte .. . Center, by Fred Bower, Barker 
Bros. . . . Bottom, by Bill Meissner, Ohrbach's 
. « « Opposite page: Top left, by Stanley 
Thompson, May Co.-Los Angeles . . . Top right, 
by Lee Platt, Robinson-Los Angeles . . . Right 
center, by Lee Domerz, Robinson-Beverly Hills— 


The whole composition prevailed with en- 
ticing, delicate feminine elegance, and yet, left 
no doubt all were available at bargain prices. 

Color predominated the windows at Robin- 
son-Beverly Hills. In one group, Lee Domez, 
display manager, promoted accessories against 
bright colored panels. These he suspended 
from the ceiling at different intervals with 
brass chain. Three in the fore and two in 
the background. The three front ones were 
in bright blue, daffodil yellow and moss 
green. Each served as the background for a 
mannequin accessorized in the color of the 
panel. They stood on a grass floor with the 
back portion of their legs surrounded with 
natural live ferns in white pots. This created 
an airy, refreshing feeling. The two back 
panels were red and brilliant orange with 
matching accessories appliqued. 

The clever copy hand-lettered, also in bril 
liant orange on a red streamer, read, “Tip to 
toe color, color, color.” 

Clear pin spots highlighted the panels and 
clear floor lights expanded the airy, refresh- 
ing atmosphere. 

The accessory windows carried merchandise 
in watermelon colors under another clever 
caption, which read, “A slice of summer re- 
freshment.” An exquisite hand-painted on 
China silk watermelon 36 inches long diagon- 
ally propped from floor to ceiling attracted 
the desired attention and readily identified the 
colors of the accessories. 

White marble chips covered the floor to 
clearly outline the individual pieces presented. 

The mysterious Far East was exotically 
presented in a carpet promotion at Barker 
Bros. by Fred Bower, the display director. 
To herald the arrival of new carpets from 
India, Mr. Bower presented an Eastern arch 
with adjoining screens painted in turquoise 
and sea foam green. 

[Please turn to page So] 
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Display Sadi 


By E. Everett Fernandez 


qV 


Cut metal or heavy 
flexible board as 
shown. Hang by cen- 
ter or suspend = on 


center pole. Decorate 
as Christmas tree. Try decorating your lettering with Christmas themes 


hanging ornaments, etc. 





Missile taking off as centerpiece. 
Blast can be made of red cello- 
phane. ‘The Sky's the Limit for 
Gifts" ov “Out of this World Toy 
Dept.” 


AW 
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Santa mannequin. Lady 
model adoring him. ‘Be 
Her Santa” . . . women's 


gifts disployed in window. Decorate palm tree as Christmas tree, or 


use antlers of reindeer with Christmas trim- 
mings. Scatter gifts in grass around palm 
tree, or in snow around reindeer. 











ages as center window 
theme. 


Santa in bal- 
loon. Interior 
or window or 
use ‘Live’ San- 
ta indoors. 


yy 
Small figure with over- a] 
powering stack of pack- Be 


Decorate oversized eggs 
with Christmas designs. 
Tie-in with toys. 


Monacle in San- 
ta's eye for 
“Man of Distinc- 
tion’ window. 





Mailbox. Suspend let- 
Clock running in window. Change lig) tee om 
"Doys Till Christmas” each day. “Dear Santa —! Want 

a Bicycle.” Letter is 

shown by item, etc. 





















Interior column. Rods with ornaments at ends. 
Or, wapped packages fastened to columns. 









Dress mannequin with Christ- 
mas tree, completely trimmed 
as eye-catcher in window. 


Or, cover columns with 
toys ... or, wrap with 
gift paper . . . or, cover 


with flitters and orna- 
ment clusters. 















































Santa upside down in fireplace. "Stuck For a 
Particular Gift?" Display gifts about floor. Or. 
show just feet of Santa protruding from fireplace. 


















Santa hanging from roof edge - NX 
(back of wall of window). ps 
“Sometimes Gift-Giving Isn't 

Easy.” Show unusual gifts. 







Picture frame, 
back wall. Cut 
out opening. 
Mannequin San- 
ta or live Santa 
looking through. 






Also: Woman 
wearing dozens of 
bracelets, neck- 
laces, etc. 









Snowman, center window, holding packages. 
Scatter gifts in snow. 





























Do you have ideas to sug- 
gest ... or do you have 
a display problem? Send 
them in. Fernandez will at- 
tempt to offer ideas to fit 
your needs in this monthly 
feature beginning with this 
issue. Editor. 


Oversized stocking, child 

mannequin. Heap stocking af 
with packages. Show toys 

on floor. Why not ~ trim drift- 
wood with Christmas 
trimmings? Will go 
well with lingerie win- 
















































Also: Large candles, Large memo books, one 
snow on window, live ani- each window. Write gift 
mals in window. suggestions in each. Wife. 


son, mother, etc. 


Santa mannequin crawling from large Christmas 
package. Use as center piece in window. Gifts dis- 
played in open gift boxes. 


"seg THAT didn't give up a penny’'s worth 
of its 


it was being remodeled, enamel leaves to set off 


seeing-is-believing medium while 


diamonds, a moppet balancing on pine fencing 
outside the store, a humorous tie-in with an ad, 
a no-strings-attached technique for preparing 
banners, an imported whippet sending shoppers 
off to the fall fashion races — this is the sort of 
display virtuosity that has been keeping Man- 
hattan's cash registers busy. In reply to a visitor's 
question, New York displays usually stay in a week, 
though on occasion they pull so well that they're 


kept in for a few days longer. 


Lord & Taylor (left) 
Paul Vogler 


“Enough breezy, this-minute ideas here to make 
Jeanne Scott’s dresses the answer to fall’ ran the 
copy on L&T’s stylized showcard. Interesting as 
the woolen fashions were, from the display stand- 
point their soft, mutual colors needed livening up. 
A red felt floor and red, purple, green and blue 
banners hanging from a gold rod provided the 
desired contrast. The display staff cut and pasted 
the edges of the banners, rather than sewing them. 
a technique which dispensed with the usual un- 
sightly strings and, as Mr. Vogler noted, “was a lot 
less expensive.” “Young New Yorker” (the shop) 
and “Jeanne Scott” were lettered in gold on the 
banners. 


New York Sets the Pace 
For New Fall Fashions 


By RAYMOND and ELIZABETH MASSEY 


(Photos courtesy of Virginia Roehl Studios, New York City) 





|. Miller (Above) 
Sidney Shneer 


“It's that thoroughbred look I love — Millerkins are my kind of shoe,” said 
one of a pair of horsewomen in a Sunday New York Times ad (left). And what 
should turn up in I. Miller’s 16-foot window? Free form bridles and saddles with 
ribbon reins, of course, by a display director who is a master of suggestion with 
digression. The composition board cutouts were covered with red, orange, green 
and yellow tissue paper, set against an orange curtain and a floor covered with cork 
chips. The copy — “How to tell a thoroughbred .. . By Unshowoffy Good Looks . 
By Ease of Manner. .. By Performance” — was on acetate. 


This one proved 
so successful that management held it over for two weeks. 
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Henri Bendel (Above) 
Laurence Bartscher 


For anyone who thinks that remodeling necessitates the loss ot display, 
the photograph of this window (one of a pair) should be clipped out and 
tacked on the office wall. While Bendel was in the process of redecorating, W Harr 
potential customers were having their heads turned by admittedly expensive evidence in six Saks 
composition board blowups of the blueprints and lifesize blowups of model coat - | 
Anne Ste. Marie wearing examples of the store's tall fashions (that’s real tume = = against 
zebra). The photos were by Roger Prigent, whose work is always in Vogue. outhts 
“Of course, we couldn't light in the usual manner,’ said Mr. Bartscher, “and 
besides we wanted a billboardy effect — so we used three 300-watt spots out- 


side the store.” 


Tiffany's (Above) 
Gene Moore 


Looking for something out of the way in display: 
Try Tiffany’s. The enamel leaves seen here are the 
work of freelancer Nathan Hale, being yet another 
example of Gene Moore’s happy bent for finding artists 
with unusual talents and commissioning them. In this 
Fifth avenue window, a diamond necklace and a canary 
diamond ring were on display. The olive green felt on 
the floor, as Assistant Display Director Ron B. Pryby- 
cien phrased it, “disappears into the background, gives 
a nice feeling of space, a great deal of depth.” Lighting 
was by baby and auto spots with daylight, blue and 
green filters. 





Saks Fifth Avenue (Above) 
Henry F. Callahan 


The new narrow-waisted look was very much in 
windows. Here “a jet dress 
— a jet wool dress form the self-made cos- 
an apt background for jet black 
and accessories — white seamless paper. 
The gilded whippet balancing the gold and silver 
coins on the floor picked up the prop motif, adding a 
casual note to a display whose strength was in its 
simplicity. Lighting was mainly by 150-watt spots 
with pink filters on the mannequins, white filters 
on the tabrics. 


Oppenheim Collins (Below) 
Albert M. Bergmann 


“Oppenheim Collins is cramfull! jamtull! of bright idea desk-set 
clothes for the picking!” — be it grammar school or college — was 
the storewide theme adroitly interpreted by the store’s new display 
director. The moppet on the pine fencing actually brought over 
passersby to give her a hand. A not-so-little red school house (22 
feet high, 10 feet wide, 12 feet deep) was overhead, where two 
satirical school-mom mannequins put together by the display staff 
beckoned customers from afar. Autumn leaves were on the trees and 
the ground. Fluorescent stripping gave the blue backdrop a wistful 
hue; 200- and 300-watt filtered spots completed the lighting picture 
This one stayed in two extra days. 
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Paint drops fall 
to floor instead 
of onto scenery 
because of slant 


End of roll held 
with cloth 
stapled to wall 


Slant plate on floor 
to keep paper roll 
from binding & 
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Planning window 
built into bookshelf in office 


The Display Executive .. . 
As an Inventor 


By MYRTLE STEWART 


Planning window in office of 
Woodward & Lothrop display 
director . . . Unique seamless 
paper room . . . Drip-proof 
walls for painting backgrounds 


T IS A TRUISM that the successful dis- 

playman must be notably resourceful. He 

must be all kinds of technicians rolled 
into one, and must even know the problems 
of the removal and replacement of plate 
glass windows. In addition, George K. 
Payne, head of display at Woodward & 
Lothrop in Washington, is also an inventor 
who never takes out a patent ... a designer 
who never applies for a copyright. 

One of these inventions is an indoor “try- 
on” or “planning” window. It is positioned 
in a bookcase shelf (at eye-level while stand- 
ing) in Mr. Payne’s office. 

The germinal idea for this contrivance 
was a double-barreled one. First, according 
to Mr. Payne, the little window was an 
early help in window display by enabling 
him to obtain an advance look at a contem- 
plated store window. Second, it became the 
working model he used in presenting to 
management his idea for converting one 


window into two — at the flick of a wrist, 
comparatively speaking. With the collab- 
oration of a factory, a working model was 
made. With this, the functional usefulness 
of the stratagem was readily apparent and 
the idea was O.K.’d by the store’s manage- 
ment. ; 

The actual window-division (or doubling) 
is accomplished with the principle of dental 
bridge work. You take out a short centered 
section of the original window’s frontal 
frame at the top and insert the upright panel 
which provides matching frame-trim on each 
side of its face so that there is no apparent 
break in the building’s window-trim. The 
result is that one framed window becomes 
two framed windows, matching but indivi- 
dual. 

Twelve of the main store’s major windows 
are susceptible to being doubled in this way 
if desired, either separately, in groups, or all 
together. 

Since the try-on window is made to scale, 
Mr. Payne or his assistants may use it ex- 
perimentally to observe “how it would look 
from the street. A window can be “pre- 
trimmed” as either one window or two. The 
illusion of side walls in a divided window 
is obtained by the placing of teasers. 


The exactness of the try-on window ex- 
tends even to the trim. Its facade is of 
heavy wallboard, painted and stippled to 
match the actual appearance of an exterior 
window of the main building. It has its own 
prop area — empty spaces on both sides for 
storage of miniature mannequins, props, and 
typical merchandise, all made to scale, in- 
cluding the W&L characteristic removable 
half-round teasers in several colors. These 
props include backgrounds, moveable painted 
drapery, planting, floor treatments, and light- 
ing sources. 


Another product of Mr. Payne’s ingenuity 
is the seamless paper room. This area re- 
sembles an enclosed canyon with a walk- 
through space about the width of the aisle 
of an average bus. Its walls are lined 
with stalls formed by 1- by 2-inch wood slots 
fastened to a 1- by 2-inch horizontal support 
about a foot below the ceiling, as shown in 
diagram. Each stall contains reserve car- 
tons of seamless paper, of one color only, 
standing upright. Each color or shade is 
keyed to a number on a 22 by 28-inch color- 
chart that hangs just inside one of the end 
walls. At each end of the “canyon” there is 
a light switch for turning off the light that 
may have been turned on at the other end. 
The color-chart bears sample color-swatches, 
lifted from a price list-catalogue. Each 
sample color is fastened removably to the 
chart beside a code-number which corre- 
sponds to the same number painted on the 
stall containing that particular color of 
seamless paper. Thus the trimmer may look 
at the wall chart and go straight to the 
stall containing the color he wants. Also he 
can carry the coded color-sample from place 
to place for matching, blending, or contrast- 
ing with cloth, paint, ribbon and so forth. 


A third invention of Mr. Payne is incor- 
porated into the display department’s scenery 
room. Both of the two longer walls of the 
room have superimposed art walls which con- 
verge imperceptibly toward each other at 
the top, each being 4 inches nearer the center 
of the room at the ceiling than at the floor. 
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By this expedient, dripping paint does not 
fall onto the scenery but onto disposable 
paper or cloth laid on the floor. 

Each of these walls is 30 feet long and 9 
feet high to accommodate one whole roll of 
seamless paper at one time. The ends of the 
roll are stapled with cloth to the ends of the 
wall. Since the unseamed paper would 
buckle if unrolled upon the inclined wall, a 
12-inch platform slopes at 45 degrees from 
the floor to the wall. When necessary, two 
separate scenery backgrounds can be under 
way simultaneously. 

At the top of each painting-wall there is 
a bold marking, parallel to the top edge, 
showing linear feet. This expedites the di- 
mensioning of the work to be done, to cor- 
respond with the known measurements of 
the window where the mural is to be in- 
stalled. Each painting-wall covers 411 square 
feet. Usually casein paint is used. A unit 
of portable steps with built-in counter for 


paint and accessories is provided for the 
higher reaches. 

Hanging from the center of the ceiling, 
parallel to the painting-walls, there is a 
storage rack in which background scenes are 
suspended to dry, or to be stored. 

The scenery room is also a black-out room 
where an enlarger can throw a large impres- 
sion upon the seamless paper from a scene 
the size of a postcard, thence to be filled in 
by the artist. 

When amazement was expressed that this 
man should be willing to divulge his tricks 
of the trade and his inventions, with no 
strings attached, his reply was: “For every 
idea I give out, there are at least ten new 
ones that come to me.” 

Compounded upon this unusual attitude is 
Mr. Payne’s insistence that the spotlight 
of appreciation be constantly turned upon 
his assistant display manager, Robert Grif- 
fith, and other associates. 


— Seamless Paper Storage Room — 
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Practical Display Suggestions 


N MY TRAVELS around the country | 
have often noticed that many department 
stores neglect their hardlines when it 

comes to the installation of windows and store 
interior displays. The main reason for this is 
probably that the buyers are not aggressive 
enough in demanding their rightful allocation 
of window displays. 

It is hard to imagine a buyer of a plumbing 
department, attending a merchandising meet- 
ing where top management is busy discussing 
a number of proposed ladies’ dress window 
trims, to stand up and say, “Gentlemen, I pro- 
pose we install a special window showing that 
wonderful new line of kitchen cabinets we 
have just received. At this time of the year 
the proper type of display will attract the 
attention of all the home owners passing by 
and the actual net profit we shall obtain from 
resultant sales will be far greater than that 
secured from the dresses.” 














At certain times of the year, this will also 
apply to housewares and many other hardline 
merchandise. 

For the past four years, I have been de- 
signing displays and fixtures for a large chain 
of hardlines and, as we have mentioned kitchen 
cabinets as a case in point, | will explain the 
type of window and interior trims we install. 

The window is set up to depict an actual 
kitchen any woman would love to have in- 
stalled in her home. The wall cabinets are 
hung with colorful kitchen curtains on the 
center window and a dummy tile floor is 
installed with the overall color scheme care- 
fully selected to appeal to the home owners. 

The same amount of planning and skill is 
exercised as if a ladies’ evening gown window 
were being installed and an analysis will 
reveal that the completed display features the 
following lines: The advertised famous brand 
kitchen cabinets, brand of plastic laminate 




















used for the top of the base cabinets, specific 
brand and type of matching color floor tiles. 
plus some nationally advertised brand oi 
kitchen utensils. 

The display also promotes the store’s budget 
plan policy with attractive cards reading “You 
can install this beautiful kitchen in your home 
for only $... a month.” An attractive manne- 
quin dressed up in a colorful kitchen apron is 
finally installed to add the finishing touch. 

If pedestrian traffic passing by this window 
were clocked | am sure that the check would 
reveal results equal to the stopping power of 
any soft line display; and the same thing can 
apply to housewares, home workshop power 
and hand tools and certainly sporting goods 
in season. 

With all this in mind, I have devoted my 
efforts this month to a drawing that shows an 
island gondola unit recently designed and in- 
stalled in the hardlines department of a chain 
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for Every 


of stores here in New England. 
The base was built out of 34-inch plywood 


—good one side only—attached to a 2- by 3- 
inch wood frame and its height was 24 inches 
off the floor. Under stocks of all the small 
items were carried inside this base; and, to 
make it easy to reach them, we installed a 
pullout floor section operating on large ball 
bearings on lengths of metal track. The 
small items were boxed and the clerk could 
easily pull out the base in the two sections to 
reach the rear boxes. 

A perforated board center panel was then 
installed so that all the numerous carded gad- 
get items could be open displayed on both 
sides. As required, plywood shelves can also 
be installed supported on standard metal shelf 
supports inserted in the perforated panel. Note 
how grooved wood cleats are installed on 
each shelf so it will slide on top of the sup- 
ports; this does away with all wracking and 
holds them securely in position. 

Both the shelves and low counter top can 
he binned off with each bin priced with a small 
snap-on price clip. 

Note the center unit that can be easily 
rotated and loaded with all the small kitchen 
gadget carded merchandise. The small detail 
in the upper right shows how we used a 
metal plate with a length of pipe welded on. 
The square perforated board unit rotates on 
ordinary plastic casters. A flick of the finger 
is all that is required to rotate this unit and 
a careful spot check soon revealed that the 
customers, both male and female, love to 
shop this Gadget Bar. I am sure that many 
of the ladies purchase many kitchen gadgets 
that will never be actually used, but our mark- 
up is a fat 60 per cent and what is equally im- 
portant, we enjoy an exceptionally fast turn- 
over. Another good feature is the separate 
feature-end display units on which carefully 
selected items in the definite impulse cate- 
gory are displayed, all facing out on the main 
aisle where they will attract maximum at- 
tention. 

Two of these units can be placed back-to- 
back in a good traffic location in your store 
to promote the sale of “specials,” etc. 

The writer recently purchased a number of 
expansion poles that can be equipped with a 
special whirlaway fitting in the top so that 


the display can be slowly rotated on an 
electric turntable. 
A number of pine board shadow boxes 


were built and attached to the pole with small 
angle irons and two of the units were used in 
a window—one at each side of a center panel 
lisplay of housewares and kitchen gadgets. 

We painted the center panel in large red 
and white squares and then displayed a gadget 
in each square identified with a number so 
the customer could ask for it by quoting the 
number to the clerk in the housewares de- 
partment. This also enabled us to check the 
pulling power of the window. 

Motion always attracts additional attention, 
which is the reason we used the two slowly 
rotating expansion poles, and they, too, dis- 
played small kitchen gadget items. 
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Sto re By JIM KILEY 


It will pay many display managers to give 
more thought to hardline displays; and think 
how pleased your buyer will be when you 
present a few good ideas for both window and 
interior displays. Remember, that the actual 
net profit in many hardlines is higher than 
some softlines, especially in the fast changing 
high fashion ones. 


If you ever want to check some top-notch 
hardline window displays, walk over to the 
nearest Sears store. All the art work and 
clever trims ou will see were designed in 
their Chicago store planning department. 


From time to time, | propose to feature 
hardline displays and ideas in this monthly 
article and I hope you will find them inter- 
esting; in most cases they will feature actual 
fixtures and units I have built and installed. 
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— Madonna Tree — 


HRISTMAS originals in the form of 
( Christmas trees of every description 

were on display at the annual Festival 
of Christmas Trees held at the Hotel 
Claremont in Berkeley for the benefit of the 
Children’s Hospital of the East Bay in Oak- 
land, Calif. 

Over 170 miniature trees were designed 
and donated by auxiliary members, mer- 
chants, manufacturers, decorators and 
friends of the hospital. Outstanding from 
a display point were several trees including 
the Safeway “Money Tree,’ Hexcel “Honey- 
comb Tree,” a “Picture Tree,” a “Madonna 
Tree” and a “Golfer’s Tree.” 

The Safeway “Money Tree,” was custom 
designed for Safeway (San Francisco di- 
vision) by Mrs. Forrest E. Knight, an auxili- 
ary member of Children’s Hospital. After 
weeks of putting it together and taking it 
apart, she achieved a fountain-like tree that 
appeared to be literally dripping with 
money. The magenta and silver color scheme 


made the creation a glittering triumph en- 


— Honeycomb Tree — 


Novel 
Christmas 
Tree Designs 


By NELA CAMPBELL 


Annual Festival produces original 
Christmas 


trees ... Here's how several of them 


designs in miniature 


were made . . . Money tree dec- 


orated with more than $90 in coins 


closed in a magnificent glass case with mir- 
rored bottom and sides. 

Construction of this imaginative tree was 
simple in detail. A paper pattern was first 
made for the tree-shaped frame which was 
cut from plywood into eight sections. These 
were assembled on a pole and placed on a 
wooden stand. The frame which was 3 feet 
10 inches tall and 3 feet 9 inches wide was 
covered with aluminum foil first crushed, 
then cut into 3 inch strips and wound around 
it. Strings of ornament beads were also 
wound on each section of the frame. A piece 
of barrel wire was spiraled around the frame 
from top to bottom and covered with ma- 
genta ribbon strips which had gold and 
silver coins glued to them giving the effect 
of coins dripping from the silver fountain- 
like frame. A large spool covered with or- 
namental beads was placed on the top of the 
tree and pipe cleaners dipped in glitter were 
glued to the top of the spool in fan-like 
fashion to add to the fountain effect. On 
each tip of the frame were placed styrofoam 
balls cut in half, covered with magenta and 
silver sequins and mounted on light re- 
flectors. Magenta and silver ball ornaments 
completed the brilliant decoration. 

From a display viewpoint the tree pre- 
sented many problems. It had to be viewed 
from all sides because the “Money Tree” 
was the object of a guessing game where 
sightseers could make donations for the 
benefit of Children’s Hospital of the East 
Bay and guess the amount of money on the 
tree. It had to be enclosed in a glass. case 
because of the $93.50 placed on the tree. It 
had to be startling to attract attention. All 
these display problems were solved and the 
Safeway “Money Tree” was a dazzling suc- 
cess. 

A sparkling red and silver “Honeycomb 
Tree” which revolved brilliantly in its set- 
ting among the forest of trees was the entry 
of Hexcel Products Inc., Oakland. Its 
uniqueness stemmed from the fact that the 
tree was fashioned from a Hexcel product, 
an aluminum honeycomb that lends itself 
to many imaginative and versatile uses. 

K. C. Robbins, of the Hexcel quality con- 
trol department, conceived the idea of the 


— Golfer's Tree — 


Christmas tree from the material itself. He 
experimented with some pieces of aluminum 
honeycomb until he invented the “Honey- 
comb Tree” in various sizes. The success of 
these trees has led Hexcel to permit Ken 
Robbins to patent the idea himself and the 
patent is now pending. The Hexcel entry 
for the Children’s Hospital’s Festival of 
Christmas Trees is the largest one he has 
made. It was 4 feet tall and studded with 
shiny red ornaments. 

A gold picture tree not shown made en- 
tirely from tin can tops mounted on dark 
green velvet in an old fashioned gold frame 
was another display original. This Christ- 
mas wall decoration was designed for small 
apartments or foyers with little space and 
it was purchased by the owner of a San 
Francisco men’s shop where it was displayed 
in the window. 

The gold tops of tin cans were fashioned 
into flowers and leaves with the aid of tin 
snips and pliers and the creative talents of 

[Please turn to page 67] 
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GREATEST BOOK ON DISPLAY 


Ever Published, Say Country’s Leading Display Authorities 
NOW IN ITS THIRD EDITION 


DYNAMIC 
DISPLAY 


TECHNIQUE AND PRACTICE 
By FRANK J. BERNARD 
Contains Everything 


ABOUT DISPLAY 
— You Must Have A Copy 


...to make your displays sell more goods faster 
...it’s the kind of book you have been waiting for 
...its a necessity for everyone engaged in display 
or using displays 


SIZE 9 x 12 INCHES — CLOTH BOUND 


268 pages 


MORE THAN 


600 illustrations 


The publishers of DISPLAY WORLD for years have sought a 
modern text and reference display manual of this kind and now. 
in DYNAMIC DISPLAY, they offer a long-needed book which 
everyone in display will be proud to own. It is a complete 
treatment of modern display technique and practice. The 
student will find it a sure guide to display techniques and a real 
help toward steady improvement and perfection in his work. 
For the experienced and professional displayman it is rich in 
display ideas and an invaluable reference work —in fact, a 
display library in itself. Retailers, both large and small, will 
find it a positive guide to good selling displays. The author 
draws freely on his wide experience to explain each facet of 
retail display and shows by photographs and sketches the 


FR AMA ) RERMARO 





Gi PLAay 


IAPs L 


Endorsed by the country's 
foremost display directors. 


PRICE +10 POSTPAID 


immediate Delivery! 
PARTIAL LIST OF CONTENTS 


Training for Display Work 
Recipe for a Displayman 


Variations on a Basic Idea 
The Display Calendar 


practical application of display techniques for modern displays 
that sell. Display problems and their solutions are explained in 
detail. It gives display a scientific background to make the 
medium of display more powerful and effective. Study the 
partial list of contents and you will realize that this is a book 
you MUST have. Its value to you cannot be measured by its 
reasonable cost. 


Common Errors in Display 
Working Methods 
Application of Art in Display 
Abstract Art in Display 
Technique of Painting 
Technique of Enlarging 
Eye-Catchers 

Paper Sculpture 

Display Materials Color 

Papier Mache Paints, Binders and Thinners 
Balance and Symmetry in Display Lettering and Display Signs 

Line and Form in Display Lighting 

Principles of Contrast Animation in Display 

How to Master the Space Problem Figure Draping 

Preparatory Work Display Fixtures 

The Window Plan Economy and Good Housekeeping 
Birth of a Show Window The Workshop 

Display on a Small Budget Windows of the World 


Layout of Merchandise 

Display of 19 Different Wares 
Small Windows 

The Store Front 

Interior Display 

Expositions and Trade Fairs 
Decorations on the Store Front 
The Flower in Display 


Order Your Copy NOW! 


fF SSF SF SS SSF SS SF SS SF SFFFSF SSF SS SSF FSS SSS SS S28282288 


DISPLAY WORLD, Cincinnati 1, Ohio 


[] Please send me postpaid a copy of DYNAMIC DISPLAY, for 
which $10.00 is enclosed. 


[]) Please send me a copy of DYNAMIC DISPLAY and enter or 
extend my subscription to DISPLAY WORLD for one year, for 
which $14.00 is enclosed, a cash saving of $1.00. (All foreign 


combination orders except Canada $1.00 additional.) 
NAME. 
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Holiday 
Exteriors 


—Thank you, Mr. Edison! For with your invention of the incandescent electric light you made it 
possible for displaymen the world over to welcome the Christmas season in an awe-inspiring brilliance 
that challenges even the stars above .. . At top left is the candle theme that encircled the facade 
of Kaufhof, Cologne, Germany, as designed by Herbert Muller . At top right, a view of the 
Gimbel Brothers, Philadelphia, store at night; the time was indicated in the wreath at the top; 
created by A. Van Hollander, display director . . . At left center, the lavish exterior of Almacenes 
El Aguila, Barcelona, Spain, as designed by Erhard Wagner .. . At lower left, the dazzling front 
of The Crescent, Spokane, Wash., as designed by Display Director J. Howard Schneider ... At 
lower right, the unusual exterior treatment that appeared over each window of Famous Barr, St. Louis 
as designed by Adrian Delsman, display director— 
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Sowhimporany 


GP-4223. liluminated Double Face 42-In. 
Firefly Lantern. A Japanese Lantern of 
clear, glossy molded Butyrate reflects 
the scintilating shimmer of multi-col- 
ored lamps on fluffed aluminum. 10 
D15 lamps w/lead cord and plug. Std. 
Pkg. 1. Shpg. Wt. 17 lbs. 

Price ea. $75.00 














GP-4016. Illuminated Double Face 40-In. 


Magic Cone. Bright aluminum foil, 
fluffed and burnished, reflects colored 
lamps like a fairyland rainbow through 
the jewel-like faces of the Magic Cone, 
making it a shimmering, sparkling 
gem! 8 D15 lamps w/lead cord and 
plug. Std. Pkg. 1. Shpg. Wt. 10 lbs. 
Price ea. $59.75 






GP-3014. Illuminated Double Face 30-in. 
Pyramid Pendant. Reflected light dances 
off burnished bright aluminum, twin- 
kles and shimmers through the di- 
amond-brilliant Butyrate shell of the 
Pyramid Pendant. 5 D15 lamps w/lead 
cord and plug. Std. Pkg. 1. Shpg. Wt. 
7 Ibs. Price ea. $39.75 














® GENERAL PLASTICS 


1400 N. Washington orporation 


Marion, Indiana 
Phone: NOrth 4-6221 









It is with pleasure and pride that we introduce a new concept in decorative 
lighting. We have called it the “Fantasy” line because there is no better 
word to describe the multi-hued glitter and jewel-like quality of these 
ornaments. Truly, a ‘dream world" inspiration. Created by Leon Gordon 
Miller, Industrial Designer. ~ 






BULLETIN GP 5901 





TINSEL ENCASED IN CLEAR PLASTIC SHAPES 
a “FANTASIES"* are Illuminated Plastic Decorative Dis- 


plays presented here in the form of giant Christmas 
Baubles, manufactured by General Plastics Corporation. 
Fashioned from clear, weather-resistant Tenite Butyrate 
and filled with burnished aluminum foil which reflects 
interior colored lights. The overall effect is that of enor- 
mous sparkling, jewel-like ornaments. (Pat. Applied For.) 


*T.M. 
GP-4620. Illuminated Double Face 46-In. 


Kaleidoscope. A gigantic Christmas or- 
nament gaily colored in “old world” 
tradition and incorporating the shim- 
mering glitter of the modern ‘“Fanta- 
sy” principle. Suspend as a pendant or 
in cluster combination with other 


GP-3013. Illuminated Double Face 30-in. 
Teardrop Bauble. This brilliant, grace- 
ful Bauble creates a real old-fashioned 
Christmas atmosphere when used sing- 
ly or in groups. 6 D15 lamps w/lead 
ye and plug. Std. Pkg. 1. Shpg. Wt. 
8 lb Price ea. $45.00 





shapes. 12 D15 lamps w/lead cord and 
plug. Std. Pkg. 1. Shpg. Wt. 17 lbs. 
Price ea. $75.00 








GP-3619. Illuminated Double Face 36-In. 
Panorama Pendant. The see-through 
Christmas ball treasured by Grandma 
is here in a brand-new giant version 
for store windows and interiors. Col- 
ored lamps reflecting on burnished 
aluminum reflects for a rainbow effect. 
8 D15 lamps w/lead cord and plug. 
Std. Pkg. 1. Shpg. Wt. 10 lbs. 

Price ea. $59.75 








GENERAL — 


1400 N. Washington 
Marion, Indiana 


Phone: NOrth 4-622] 





Whether you prefer the old-fashioned Christmas or a more contemporary 
atmosphere, there is nothing to equal the breath-taking beauty of these 
“gems. A focal point for window displays. A theme throughout the store. 


BULLETIN GP 5901 LITHO IN U.S.A. 














Arthur Werback Dies 
Of Heart Attack 

Arthur C. Werback, 59, display manager 
ot Abraham and Straus, Brooklyn, for 36 
vears, died of a heart attack at his home, 


— Arthur C. Werback — 


Sunday, August 16. He joined the Abra- 
ham and Straus organization in 1923 and 
had been associated ever since with John 
A. Rosenberg, director of display for the 
company. 

Mr. Werback was a native of Brooklyn 
and a graduate of Boys High School and 
Pratt Institute of Brooklyn. He served in 
the Medical Corps during World War I. 


—_—_—,—- 


Gregory to Houston 
For Neiman-Marcus 

Emery Gregory, display manager of the 
Neiman-Marcus Preston Center suburban 
store near Dallas, recently was named man- 
ager of the display department of the Hous- 
ton division of Neiman-Marcus. 

Announcement of Mr. Gregory’s appoint- 
ment was made by Edward S. Marcus, ex- 
ecutive vice-president of the Dallas specialty 
store. 

Prior to joining Neiman-Marcus, Mr. 
Gregory served with the 13th General Hos- 
pital in Australia, New Guinea, Philippine 
Islands and Japan from September of 1942 
until 1946. He joined Neiman-Marcus in 
1946 as an artist in the store’s training de- 
partment and later that year was named a 
display assistant in charge of windows and 
interior display in the Men’s Shop and 
Travel Shop. 

A graduate of Lovington high school in 
Illinois and Albion college in Albion, Mich., 
Mr. Gregory also studied at the Chicago 
Academy of Fine Arts in Chicago. 

He has received awards in DISPLAY 
WORLD’s International Display Contest 
for a number of years. 





Coffey Heads Display 
For Whitehouse & Hardy Stores 

Albert J. Coffey, Jr., has been named dis- 
play director of Whitehouse & Hardy, Inc., 
New York City, men’s stores, it was an- 
nounced recently by Leslie F. Vail, presi- 
dent. Mr. Coffey formerly had his own dis- 
play business for seven years in New Bruns- 
wick, N. J., and he has also worked for 
Wallach’s, also of New York City. He re- 
places Edward Swanson. 
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New Numeral, Letter Kit 
Introduced by Pryor 

A new interlocking plastic numeral and 
letter kit for pricing and identification of 
merchandise on display, has been introduced 
by Pryor Marking Products, 434 South 
Wabash avenue, Chicago 5. Called Ad-On, 
the plastic numerals, letters, symbols, etc. 
interlock evenly and securely unit to unit 
and stay that way until separated. A price 
or short message can be assembled in 
seconds. Each character has its own pedestal 
base, enabling it to stand without back or 
side support. Ad-On is durable, washable, 
versatile, with easy-to-read figures. It may 
be used as a marker or information-identi- 
fication sign in show window, or on display 
counter, setting near or on the product 
marked. 

Special clip attachments are available 
which make it possible for Ad-On to be used 
in perforated board displays, around bottle 
necks or pinned into soft materials. A clip 
attachment is also available which permits 
Ad-On messages to be mounted one row on 
top of the other. 

Ad-On sets may be obtained in white on 
black or brown on white in three appropriate 
SIZES. 

COMING UP! 
“National Employ the Physically 

Handicapped Week October 1-7 
National Business Women’s Week. Oct. 1-7 
Let’s Go Hunting Month Oct. 1-31 
National High Fidelity Month Oct. 1-31 
*Rosh Hashana Oct. 3 


Fire Prevention Week Oct. 4-10 
National Wine Week Oct. 10-16 
*Columbus Day Oct. 12 


*Yom Kippur _. | Oct. 12 


National Newspaper Week Oct. 15-21 
Sweetest Day... ..Oct. 18 
United Nations Week Oct. 18-24 
National Downtown Week Oct. 18-24 
National Thrift Week Oct. 18-24 
National Bible Week Oct. 19-25 
National Honey Week Oct. 25-31 
*Hallowe’en | Oct. 31 
National Children’s Book Week Nov. 1-7 
Cat Week International Nov. 1-7 
Thanksgiving March for 

Muscular Dystrophy Nov. 1-29 


Religion in American Life Month Nov. 1-30 


*Marine Corps Birthday Nov. 10 
*Veterans Day... Nov. 11 
Christmas Seal Sale Nov. 15-Dec. 31 


National Farm-City Week Nov. 20-26 
National Latin America Week Nov. 22-28 
*Thanksgiving Day. 3 Nov. 26 
Junior Chamber International Day _ Dec. 11 
*Bill of Rights Day Dec. 15 
*Christmas Day Dec. 25 
*Channukah .. Dec. 26 
*New Year’s Day... Dec. 31 


(DISPLAY WORLD will be glad to fur- 

nish the name and address of any spon- 
sors of the above-mentioned events. Many 
of them make available free posters or other 
display material, as well as ideas for dis- 
plays tying in with the occasion. Simply 
address your request to the Editor, DIS- 
PLAY WORLD, Cincinnati 1. 
*These observances of a national nature do 
not have specific sponsoring organizations 
supplying promotional materials; however, 
local groups can usually be contacted. 








@ SPRING 
@ EASTER 
@ SUMMER 


DISPLAYS 





NEW YORK 
TRADE SHOW 
BUILDING 


NEW YORK, N. Y. 


18 th 


ANNUAL 
EXHIBITION 





ITS ALWAYS MARKET WI 


Allied Display Materials, Inc. 
241 W. 23d St. OR 5-6350 


NOVELTIES, ARTIFICIAL FLOWERS 
& DISPLAY MATERIALS 


For Windows and Interior Store Display 





American Fashion Museum 
16 West 77th Street TR 3-9103 


CHARLES LEDERMAN, HISTORIAN 
Can furnish, on rental basis, authentic period outfits 
to highlight your anniversary, special events, spring or 
fall promotion. Ask for information. Recommended 
by N. R. D. G. A. 





Arts & Flowers Displays, Inc. 
43 West 5éth St. Cl 7-7610-11-12 


Manufacturers and Importers 


REED, NOVELTIES and FOLIAGE 





Austen Displays, Inc. 
133 West 19th St. WA 4-626! 
Outstanding Display Novelties in Paper, Wood 
and other materials. Facilities for special 
promotions for department and chain stores. 


Interesting imports from Europe and the Orient 





Bliss Display Corp. 
37-21 32nd St., Long Island City | EX 2-3890 


DISPLAY PROMOTIONS 
Display Settings, Novelties, Animated Displays 





The L. J. Charrot Co., Inc. 
ARTIFICIAL FLOWERS 


36 West 37th St. WI 7-1687 
Display Units, Novelties and Decorations 


Circle Fabrics 
i41 W. 47th Street Cl 7-2260 
DISPLAY MATERIALS — NOVELTIES 


ACCESSORIES 
Louis F. Morgen 





Display Arts, Inc. 
600 W. 57th St., NYC 19 
MANUFACTURERS OF 
MECHANICAL SANTA CLAUS’ — 
PILGRIMS — CLOWNS 


For Sale or Rental 


CO 5-6023 





Fashion Displays 
11 W. 31 St., NYC | Oxford 5-2267 
Manufacturers of Fine Mannequins 
Display Equipment 


Mileo Mannequins 
7 West 36th St. 
MANUFACTURERS 


of Misses, Juniors, Pre-teens and Children's 
quality and style-right mannequins. 


WI 7-7618 





Miya Company, Inc. 
373 Fourth Ave. LExington 2-4866 
Manufacturers and Importers of 
Shoji Screens — Oriental Goods 
Artificial Flowers — Bambooware 
Bird Cages, Lanterns, Parasols & Novelties 





The Greneker Corporation and 
Visual Merchandising Displays, Inc. 
MANNEQUINS 
and Promotional Displays 
991 Sixth Ave. CHickering 4-7165 


Leo Prager, Inc. 
155 West 23rd St., NYC II CH 3-4113 
MANUFACTURERS OF MODERN 
DISPLAY FIXTURES 


For Interiors and Windows 





Victor Haida Displays, Inc. 
149 West 24th St. CH 3-3540 
DESIGNERS & MANUFACTURERS 
OF CREATIVE DISPLAYS 


Largest Showroom in the Country 


RIP Studio, Inc. 
15 East 22nd St. GR 7-3650 
CREATORS AND BUILDERS OF 
OUTSTANDING DISPLAYS 


Functional and Decorative in All Media 





David Hamberger, Inc. 
136 West 31st St. PE 6-0464 


MANUFACTURERS OF DISPLAYS 


Artificial Flowers, Functional Units 
Backgrounds, Novelties 


Royal Tinsel, Inc. 
42 Greene St. WO 6-5733 


MFRS. OF TINSEL GARLANDS 


Tarnishproof Silver and Pastel Colors 
Send for Free Color Card 





The Imitation Food Display Co. 
107 Lawrence St., Brooklyn |, N. Y. TR 5-1268 
FOODS FOR PERMANENT DISPLAYS 


Attractive and effective, they look good 
enough to eat. 


Louis Schneider Corp. 
6 East Second St. OR 4-3723 


ARTIFICIAL FLOWERS & FOLIAGES 


Display Decorations and Novelties 





Kenbury Glass Works 
132 West 14th St. Tel.: WA 4-3186-7 
Apothecary Show Globes, Christmas Orna- 
ments, Domes, CRYSTAL PRISMS, Laboratory 
Glass, Jewels, Timbers, Bottles. 
Also—Permanent Showroom at the Display Center 


Nat Siegel, Inc. 
39 West 37th St. WI 7-8485 
MANNEQUINS AND DISPLAY 
EQUIPMENT 


Distinctive Display Fixtures and Novelties 





Colonial Decorative Display Co., Inc. 


122 West 26th St. Al 5-9620 
ARTIFICIAL FLOWERS 


Decorative Display Units, Novelties & Decorations 





A. Lutz 
3 West 18th St. CH 2-6264 


REED AND RATTAN DISPLAYS 


Display Units, Frames, Screens, Novelties, Fixtures 


Cecilia Staples, Inc. 
314 East 53rd St. MA 4-0384—EL 5-6399 


Creative interpretations of custom displays. 
Your designs or our own, and designed to fit 


ANY BUDGET 








Decorative Creation & 
Art Flower Co., Inc. 
13 West 27th St. MU 6-1798 
ARTIFICIAL FLOWERS, DISPLAY 
DECORATIONS 


Imported Novelties, Settings 





Decorative Plant Corp. 
136 West 24th St. WA 4-4405 


ARTIFICIAL FLOWERS 


Display Settings, Novelties, Units 





Maharam Fabric Corp. 
130 West 46th St. JU 2-3500 
DISPLAY FABRICS & ACCESSORIES 


Chicago 412-20 N. Orleans St. 
Los Angeles 1113 S. Los Angeles 


D. G. Williams, Inc. 
498 Seventh Ave. LA 4-4069 


MANNEQUINS & DISPLAY FIXTURES 
Display Novelties and Equipment 





Metropolitan Mechanical Display Co. 


We Buy, Exchange, Rent or Sell New and 
Used Mechanical Displays & Mannequins 


MECHANICAL BOOKS 
50 West 22nd St. OR 5-1280 





SAVE TIME — 
DO YOUR DISPLAY BUYING 
IN NEW YORK CITY 





Cleveland Display Club 
Elects Officers 

Homer Richards, display director of May 
(o.. Cleveland, is the new president of the 
Cleveland Display Club. Other officers are: 
vice-president, Peter Shyne, Sterling Lind- 
ner Co.: vice-president, Robert Yassencheck, 
rhe Halle bros. oa * treasurer, Harold 
Moses. Mutual Display & Mig. Co., and 
secretary, Joseph Pribil, Pribil Display. 


36 


Lindstroms in Europe 
On Vacation 
Mr. Mrs. 


Kurope for a two-months vacation. 


Lindstrom are in 
She 1s 


and Karle 
the former wite of C. Barrango, founder of 
the display firm by that name in San Fran- 
will return to 
acquired by 


Following the trip she 
assist in the firm recently 
Apollo Mannequin Co. of the 


CISCO. 


same city. 


Foam Plastic Decorations 
For Indoor, Outdoor 


A durable line of foam plastic decorations 
made of Genofoam is being introduced by 
General Foam Products of Portsmouth, Va. 
The items, including various Christmas de- 
weather-resistant 
Write to 


signs, are claimed to be 
and 


the firm for information. 


for indoor or outdoor use. 
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BETTER 

DISPLAYS 

You Need ' 
The Best 


a Christmas 
Display 

















How you finish the year 1959 will depend greatly on your 
sales volume for the Christmas season. Will you be 
prepared to make the strongest bid for the huge sales 
potential in your own city? Much depends on how you 
handle your Christmas display promotion to make it full 
of holiday atmosphere. Shoppers are influenced by your 


store's display treatment. Make your store the Christmas 





store of your city by working with the New York display 
houses. They can supply your every display need, from 


fabrics and foliage to elaborate storewide promotions. 


CONSULT & 
THESE 


NEW 
YORK 
DISPLAY 
HOUSES 


ww se 
i ALWAYS MARKET WEEK IN NEW YORK 




































—Ted Smart, formerly of Tulsa, is the new national display man- 
ager of Zale Jewelry Company, America's largest retail jewelry 
organization, with 135 stores . . . Headquarters are at Dallas... 
Operated florist shops in Tulsa . . . Once had own radio show— 





Photographs for this page are 
always welcome, the more _in- 
formal the better. Address them 
to Editor, DISPLAY WORLD, 


Cincinnati |. 











—New account supervisor and de- 
sign consultant for Metropolitan 
Travel Display, New York City, is 
James L. Tite . . . He is a de- 
signer of custom installations for 
shop and showroom interiors as well  _ 4 j | ) 
as : sales promotion specialist— nv a _ ; —Madison Display, London, Ontario, Can- 
; adian representative of several American 
display firm, held its Christmas show re- 
cently . . . Shown inspecting one of the 
imported creations is Jim Davis, president 
of Madison, (right) and Gil Rice of the 
executive display staff of the T. Eaton 
Co., Ltd., Montreal— 


—California Artificial Flower 
Company, Providence, R. l., 
makes it a point to set a standard 
of display excellence each Christ- 
mas season that will put most re- 
tail establishments to shame .. . 
This is as it should be, for who 
should be expected to set an ex- 
ample of this sort more than a 
firm active in the display industry 
itself — 


—Hess Brothers display 
team is shown during one 
of their Chirstmas deco- 
rating sessions on the Al- 
lentown, Pa., department 
store's main floor . . . Dis- 
play head Fred McKee is 
pictured standing center 
amid one of the 70 wreaths 
used to encircle the col- 
umns . . . Wreaths were 
made of 214 miles of hem- 
lock greens and were 
dotted with flashing bee- 
lites (4,200 of them) and 
21% miles of strung Christ- 
mas balls— 
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Convert to Vizusell 


the flexible, store-tested merchandising system! 


* The Vizusell aystem of channels and attachmenta is fully protec ted by 
U.S. Patent No. 2,744,714 and Canadian Letters Patent No. 535,513 


Vizusell creates more ef- 
fective displays... stimu- 
lates self-selection ... boosts 
store traffic ... generates 
faster turnover in less space! 


Works on the principal of strong metal 
channels into which brackets and acces- 
sories are locked by a simple twist of a 
screwdriver. It’s the most versatile — 
most flexible system on the market. Use 
on walls, counters, tables, gondolas. Brackets 
can be set at any height. Vizusell adjusts to 
any merchandising problem! Easy to install. 
No special tools—no skilled labor required. 
Vizusell goes in at far less cost than any other 
system. Send coupon today for new catalog! 








NEW STORE-PLANNING GUIDE! 


84 pages of ideas — FREE! 









« Vizusell 





this channet 
pius this 


lecking principle 








NEW YORK CHICAGO LOS ANGELES 
47 W. 34th St. 222 W. Adams 1828 S. Flower St. 
Cameron Mcindoo, Ltd., 91 Scarsdale Rd., Don Mills, Ontario 


@eeeeeeceaoceoeae eee eeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee 8 
: L. A. Darling Company 

e 310 N. Matteson Street, Bronson, Michigan 

° Rush free copy of new Vizusell catalog and Store-Planning Guide. 
a 

° Name 

” 

° Address rm 

. 

: Company 

. City ae State 
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NEWSGRAM 


By GABRIEL VALENTI, Managing Director 


NATIONAL ASSOCIATION OF DISPLAY 


INDUSTRIES 








QOTPOURRI: The big news is the 

theme for our coming Market Week will 

be “Spring in Paris.” The French 
touch, le motif parisien, will predominate for 
this is the vear of the continental look. Our 
version of it will be “magnifique” and “tres 
chic.” 

Unique best describes what we are plan- 
ning. During the show, well have French 
kiosks, one on each of the four show levels, 
manned by live French mannequins. Then 
we are going to have hospitality centers on 
several floors where caffe espresso, courtesy 
of Medagha d'Oro, will be Cafe 
de la Paix surroundings. 


served in 


\t the entrance, you will be greeted by a 
vendarme from the Left Bank. Even when 
you check your chapeau, the hat chick will 
French, if that 1s 
Where are we going to get all this talent? 
[ll see what we can do over at “La Plume 
de Ma XIV. 

Revolutionary’ That's what we're shoot- 
ing tor when it comes to planning our own 


chat in your pleasure. 


Tante” or at the Cate Louis 


window, interior 
and exterior showmanship, a little of it rub- 
bing off on our own shows to make for an 
integrated, coordinated exhibit pro- 
duce happy results. 


shows. Since we deal in 


should 


You'll be pleased, too, when you hear about 
our other plans to make this a show of 
shows. Details are now being worked out 
and we expect to announce them in the next 
newsletter. 

For now, however, we can report that 40 
exhibitors have signed to take space. Last 
had over 90 exhibitors and, 
does some repeating, we should 
he inside the same bracket once more. 

So mark your calendar now to make the 
grand tour at display’s Annual Spring Show. 
Dates are December 6-10, just in time to 
catch New York's Christmas windows. Show 
site is the Trade Show Building. 


— NADI — 
SHOPPERS DREAMLAND: Urbia makes 


a comeback in Kalamazoo and 
the transformation of downtown areas into 
closed-to-traffic, garden-like shopping cen- 
ters. Kalamazoo did it by banning trafhc 
and parking in a two block area and then 
building a grass mall tor pedestrians com- 
with benches for weary shoppers plus 
Both 
with 


December, we 
if history 


Te ledo Via 


plete 
amusement facilities for the children. 
and 
the transformation. 

Toledo's version is a pedestrian mall span- 


merchants shoppers are pleased 


40 


ning tour downtown. blocks. Props are 
statuary, plants, trees and shrubs. In Toledo 
it's just an experiment to lure shoppers back 
to city centers. But it’s a test that is being 
looked upon with great interest by other 
cities with fading downtown areas. 

This revival of downtown, by making it 
more appealing and comfortable for the 
individual to shop, should benefit the entire 
display industry. First, merchants will vie 
with each other to underwrite more attrac- 
tive displays for their own stores to gain 
public preferance. Secondly, in central 
promenade areas, whether civically or pri- 
vately supported, displaymen will be the 
planners and the craftsmen who will trans- 
form blighted downtown areas into show- 
places to delight the eye. Display will attain 
added stature by such a revival. Every pos- 
sible effort should be made to participate 
actively with city and retail administrators 
at the planning and functioning stages. 

One last comment. The physical layout 
ot our city streets is part of the reason for 
the decline of downtown. No allowance is 
made for the relaxation and comfort of 
the pedestrian such as you see in Europe. 
In Italy, for example, the “galleria” type 
within arcades induce strollers to 
stop, to shop, to rest. Then sidewalk and 
arcade cafes are conveniently located for 
the relaxing apertif and just sitting. So let’s 
follow the examples of the Romans and 
Parisians by providing for gallerias, arcades, 
set-backs, sheltered walks and_= sidewalk 
cafes in any rebuilding that takes place in 
revamping downtown. Americans 
atmosphere when they go abroad. 
import it here? 

— NADI — 

NADI PRESENTS: A stereo hi-fi phono- 
graph was presented recently to Lawrence J. 
Charrot, who announced his retirement re- 
cently. Larry is now at Westhampton 
Beach in Long Island for the summer. With 
the gift, which Larry loved, went a framed 
testimonial from the members of the NADI 
in recognition of close to 20 years service 
to the association. The testimonial read, in 
part, “as a past-president, board chairman 
and director, you will always be remembered 
by the membership for your devotion and ef- 
forts toward our objectives. Our best wishes 
are extended to you on your retirement.” 


— NADI — 
WASHINGTON NOTES: In. the | last 


newsletter mention was made of a Supreme 


stores 


love this 


Why not 


Court decision approving state taxation of 
the income of interstate firms when derived 
from salesmen traveling for the firm within 
the state. However, with the present Con- 
gress nearing adjournment, it looks like 
legislation to curb this power to impose such 
a tax will result. Right now the bill is past 
the Senate-House conferee stage and goes 
to the Senate for action. As it stands, the 
legislation would provide that interstate 
firms would not become liable for state in- 
come taxes because of sales in a state on 
their behalf by an independent contractor. 
This provision would protect self-employed 
traveling salesmen who might otherwise find 
it difficult to work for firms if the employ- 
ment of such salesmen might make the com- 
pany liable for state income tax. We will 
report in the next newsletter on what the 
final action was this is a matter of 
interest to any display company with sales- 
men who travel. 

— NADI — 

GIFT SHOW: This is one of the year’s 
featured trade shows in New York. It closed 
last week and ranked as one of the most suc- 
cessful in recent years. Buying was brisk 
and much on-the-spot ordering took place. 
Exhibiting at the Hotel New Yorker were 
the following NADI members: Bulkley- 
Dunton, Decorative Displays, Frankel As- 
sociates, Kurt Adler, Inc., and Kaytee Im- 
ports. Visiting the show to look and buy 
were Earl Gasthoff, our president, Sylvan 
Freund of Decorative Plant, Harry Meyers 
of Duplex Display and Dave Stempler of 
United States Display. 

— NADI — 
OPEN-TO-BUY: News was received trom 
Australia that import restrictions had been 
eased on display items for the first time in 20 
vears. To implement this easing of restric- 
tions, the representative of one of Australia’s 
leading display importers will be in New 
York this month. 

The buyer-representative is 
Bradford, merchandise manager, Oswald- 
Sealy (Overseas) Ltd. of 263 Clarence 
street, Sydney. He arrives in New York 
City September 15 and will stay at the 
George Washington hotel. He plans to be 
in the U. S. for six weeks and intends to 
visit our major cities to obtain agencies from 
display manufacturers who wish to export. 
When Mr. Bradford arrives, we will get his 
itinerary so that interested manufacturers 
will know where to contact him. 


since 


Mr. S. M. 
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— NADI — 
TOUCHE: The Point-of-Purchase Durec- 
tory, published annually “Spot” maga- 
zine, provides buyer's guide data on many 
items for use in display manufacturing. 
Some of the categories are plastic displays, 
wire display producers, silk screen printers, 
etc. We've had occasion to use the directory 
in the past in providing where-to-buy an- 
swers for the industry from this office. 
Copies of this handy reference source can 
be obtained for $1.00 by writing to “Spot” at 
404 Fourth avenue, New York City 16. 


— NADI — 
NECROLOGY: One of display’s leading 
figures in the New York area passed away 
recently. He was Arthur C. Werback, dis- 
play manager at Abraham & Straus. A 
graduate of Pratt Institute, he had joined 
the company in 1923 and had 
ciated ever since with John A. Rosenberg, 
director of display for the entire organiza- 
tion. Mr. Werback had devoted his entire 
business life to display and his passing is a 


by 


been asso- 


great loss to the profession. 


—_ - - = 


Dwaine Meek Associates 
Announce Expansion 

Dwaine S. Meek, who recently formed a 
free-lance display studio in New York City, 
announces the addition of two new accounts 
and the enlargement of the studio. Recently 
signed by the firm are Russeks Fifth Avenue 
with two suburban and Lambert 
Bros. Jewelers, also in New York City. 

Mr. Meek also announces the addition to 
his staff of Robert Mazza. Mr. 
been associated with Lord and Taylor in the 
window display department and _ served 
assistant display director with Russeks be- 
fore joining Mr. Meek. 

The Dwaine Meek Associates specialize in 
visual merchandising at the point of 
as well as visual display presentations. Cur- 
rently listed among the firm’s accounts 

J. H. Kimball & Co., The Morris Mos- 
kowitz Corp., Fallani and Cohn, Inc., Kay- 
ser-Roth Corp., Diamond Mills Corporation, 


> —— 


Stores, 


Mazza has 


as 


sale, 


aTe : 


Penn Fifth Avenue, and Catalina, Inc. 
Yankee Introduces 
Larger Hanger-Form 

Responding to requests by infants’ and 


children’s wear manutacturers and retailers, 
Yankee Plastics, Inc. is now introducing an- 
other new and larger hanger-form, Style No. 


60, of unbreakable plastic. According to the 


manufacturer, this featherweight hanger- 
form is ideally suited for infants’ and 
children’s wear, sizes 2-4 and 3-O0X. 

This torm completely displays in_ plain 
view the bottom half of two and three piece 
sets without metal clips or pins. It also 


This larger form 
is said to be just the thing for shipping gar- 
ments and promotional give-aways as well 
as display. For full details, write Yankee 


form-shapes the garment. 


Plastics, Inc., 24 W. 30 street, New York 
City 1. 
Schwartz Christmas 
Catalogue Available 
The annual catalogue of Christmas arti- 


ficial flowers and foliages, units and novelties 
is now available from Bernard Schwartz & 
Co.. 426 East 91st street, New York City 28. 
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Leading Stores 
Everywhere 


Use 


Bulkton 
SEAMLESS 
for 
TRAFFIC 
STOPPING 
IDEAS 
That Sell 


Wateimelate late kt: 


Order the 
Best 


tikaaels 


SEAMLESS 


Available 





in the following 


@ 107 in. width x 12 yds. @ Ribbon Widths 2-4-6-8 in. 
@ 107 in. width x 50 yds. @ Sheets 26 in. x 40 in. 
@ Scatter for your floor 


t a Substitute 





Tas, 


Dont Be Switched . _. INSIST ON A PROVEN PRODUCT 


SUPPLIED BY A RELIABLE SOURCE 





Write for Free Color Card ... Jobber Inquiries Invited 


BULKLEY DUNTON & (O., INC. 


Bulkton Display Division 
CORRY, PENNSYLVANIA 


CORRY 2-8257 
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—"The Joys of Christmas—Washington 1816" is the title for 
this animated display by Thomas B. Comerford, display director 
for Lit Brothers, Philadelphia . . . Miniature figures in period 
dress are viewed through the windows as other figures appear 
on the snow-covered lawn ... A restful scene full of nostalgia 
. . « The card at right reads: “The great fire has faded into 
history—and under the First Lady's direction the White House 
has been magnificently restored. Now Dolly and James Madi- 
son mark the reopening with a dazzling Christmas ball."— 


. 
= t- - 
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—Julius E. Steinberg, display director for Filene's, Boston, proves by this display that 

it is possible to include a large number of gift suggestions in one window without it 

appearing crowded and cumbersome . . . Notice that smaller items are off the floor 
to bring them into better view of onlookers— 


—This Santa and chimney created by Bliss 
Display Corp. for the Garden State Plaza 
shopping center at Paramus, N. J., is 50 
feet high and 14 feet in diameter .. . It 
was placed in the parking lot to attract 
attention over a long distance— 


—Twinkle lights behind holes in a dark blue seamless 
paper background provided a warm setting for this 
display showing the family on the way to church on 
Christmas Day ... The three-dimensional church has a 
blue-gray exterior and the interior with a picture of the 
Madonna over the altar (not visible in the photo) was 
brown and cream . . . Butcher's salt was used for snow 
. . » Simulated stained glass window was plastic. Plants 
were natural . . . Window framed in gold with white 
flocked branches containing more twinkle lights. Signs 
contained words of Christmas carols . . . This display was 
by J. F. Panetti, display director for Baltimore Gas and 
Electric Co., Baltimore— 
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A Calart Sales Clincher 


for Christmas 


Traditionally a fast seller is Calart's original 
Christmas arrangement. And it's so easy to make 
this and dozens of others. Do it... display them 
and watch this year's sales volume go up. . . way 
up! Write for free full-color catalog. 

Calart announces the opening of a new show- 
room located at the Tower Merchandise Mart, 16 
& Arapahoe, Denver, Colorado. Mr. C. A. Dixon 


will be in charge. 


California Artificial Flower Company 


400 Reservoir Ave., Providence, Rhode Island 


Calart Representatives 








*W. L. Ash 

16142 Burgess 
Detroit, Michigan 
*Walter Fritchie 

44 School Street 
Boston, Mass. 

R. T. Pickering 
Cinderella Road 
Lookout Mt., Tenn. 
Herman Zanders 
4532 West 65th St. 
Kansas City, Missouri 
*Paul Hildebrand 

338 Merchandise Bidg. 
Dallas, Texas 

*Henry Miller 

1507 Merchandise Mart 
Chicago, Illinois 
John Tatman 

1529 Carol Court 
Northbrook, Illinois 


Jack Michelson 

5305 Tippet Avenue 
Baltimore, Maryland 
Lewis Fox 

22160 Curtis 

Detroit, Michigan 
John MacCallum 

50 Sais Avenue 

San Anselmo, Calif. 

*J. Gordon O'Brian 
505-5 Merchandise Bidg. 
Minneapolis, Minn. 
*William Westall 

216 Terminal Sales Bidg. 
Seattie, Washington 
*Eric Bataille 

Rm. 509-511 

225 Fifth Avenue 

New York, New York 






















Thank you, Messrs. Shipstad and Johnson, 
for using Krylon so extensively in the 
ice Follies each season 


Krylon Spray Enamels and Protective 
Coatings are standard equipment for 
leading display men and artists. 


KRYLON, INC., NORRISTOWN, PA. 


OCTOBER, 


FOR THE 
PROFESSIONAL 
TOUCH 


Krylon Glowing Fluorescent Spray Paints 
in 6 brilliant fluorescent colors: green, 
lemon yellow, cerise, sunset gold, yellow 
orange, red orange. Add dazzle, excite- 
ment, the special sparkle of color that 
glows in daylight to all your display work— 
posters, banners, exhibits, stencils, stream- 
ers, show booths. Use on paper, wood, 
glass, styrofoam. DRY IN MINUTES. 


OTHER STANDARD TOOLS 
OF THE DISPLAY TRADE... 


1. SPRAY ENAMELS .. . 22 colors for touch-up 
and design wherever you would use paint. 
DRY IN MINUTES. 


i) 


CRYSTAL-CLEAR ... To permanently protect 
artwork, drawings, photographs. models, 
graphs and charts. 


3. WORKABLE FIXATIF .. . Fixes pencil, char- 
coal, pastel, crayon, chalk. Dries fast . 
dries odorless . . . easy to work over. 


IF YOU PRIZE IT... 
KRYLON-IZE IT! 
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TOP ROW, LEFT TO RIGHT—C. G. Woelky, Bulkley Dunton & Co., Inc., Corry, 
Pa.; S. J. Lieberman, Jay Display, Inc., Montreal, Canada; A. E. Tremblay, 
A. J. Freiman, Ltd., Ottawa, Canada; Bill Hinson, also of Bulkley Dunton— 
Frank Williams, Selman's Louisville: Werner S. Brunn, Brunn & Bertheim, New 
York City; Irwin J. Kaufman, Appel's, Louisville; John Byron, Spaeth Displays, 
Inc., Long Island City, N. Y.; Michael Balough, Kaufmann's Louisville—Jack 
Bailey, Cook and Meier, Inc., Chicago; Clayton Ridgeway, Smith Bridgman, 
Flint, Mich.; John Hans, Steketees, Grand Rapids, Mich.; Albert D. Cook, 
Cook and Meier; R. W. Seybold, Salm's, Evansville, Ind—SECOND ROW, LEFT 
TO RIGHT—Irwin A. Rhodes, Madisonia Manikins, Inc., New York City; A. J. 
Walker, Sears, Roebuck & Co., Louisville—Jim Woods, Showcard Machine 
Company, Chicago; W. R. Dick, Jelleff's, Washington, D. C-—THIRD ROW, 
LEFT TO RIGHT—Ray Morgan, Morgan Sign Machine Co., Chicago; Stanley 
Czech, Carson, Pirie, Scott, Chicago—John W. Nelson and Betty Withersell, 
The Fair, Old Orchard, Ill.; Jack Pentes, Commercial Art Shop, Charlotte, N. C. 
—FOURTH ROW, LEFT TO RIGHT—Tom Hughes, Garrison-Wagner Company, 
St. Louis; Escher Bettis, Stewart's, Louisville—George Silvestri, Silvestri Art 
Mfg. Co., Chicago; John M. Henderson, Baldwin's, Durham, N. C.; C. R. 
Dillinger, Belk's, Durham, N. C.—Chester M. Leopold, Allen L. Bixby, Wolf & 
Dessauer, Fort Wayne, Ind.; Albert D. Cook, Cook and Meier, Chicago—Mary 
McNamara, Jack Miller, The Fair Store, Anderson, Ind.—BOTTOM ROW, LEFT 
TO RIGHT—F. N. Van der Linden, Woodward and Lothrop, Washington, D. C.; 
T. Vartunas, Madigan's, Chicago; W. R. Griffith, George K. Payne, Woodward 
and Lothrop, Washington, D. C.; Earl Gasthoff, Earl W. Gasthoff Company, 
Danville, Ill.; Hans Berger, Woodward & Lothrop, Washington, D. C.; J. S. 
Dahimann, Ohio Edison Co., Springfield, Ohio—Lloyd Ferrey, Reynolds Printa- 
sign Company, Pacoima, Calif.; Jim Oliphant, The Bailey Co., Cleveland; 
George W. Young, Jr., Reynolds Printasign; A. L. Charni, Bailey's; Byron 
Schaffer, Reynolds Printasign; Gerald H. Larson, Carson, Pirie, Scott, Chicago 
—L. J. Dwiggins, Reyburn Mfg. Co., Inc., Royersford, Pa.; Don Sharpe, Reyburn; 
Walter W. Martin and Woody Martin, Walter W. Martin, Inc., Denver. 





























[¥{ for YOUR: DISPLAYS 
mies) 






to get more/ ATTENTION 


> a 


me « ILVER GLA SS TINSEL’ 


.+trul y economical . ces Mething. but nothing, 

can match the sparkle of Potters Silver Glass Tinsel in silver or in your choice of colors. 
For longer lasting brilliance, silver is available in tarnish-resistant grades. 

And, for displays that glow in the dark, ask about Potters Reflective Spheres. 














Unmatched for sp 





Available from your jobber, or write for samples and name of nearest jobber 


THE JONEL COMPANY, Carlstadt, N. J. 
awholly owned subsidiary of POTTERS BROS. INC. 
















Compelling 
Invitations 
to Self-Service 











e Open front showcases at front N 
and Self-Sales! ° and left. At right, open Ps 
s ° base showcase with _ 
unit counter. Po 
Attractive, open displays, Floor merchandisers, av railable in 
set off by the rich, modern choice of sizes. Can be equipped 
with glass shelves, wood shelves, 
beauty of these Store Kraft hang rods, or combination of rods 


fixtures, are powerful incen- and shelves. 


tives to pick up, inspect... 
and buy. 





Regular height unit counter. At 
right, low-boy counter. (Both also 
available with bases.) ****°**°* > 


All units are highly flexible; Write today for prices and delivery dates. 


your imagination is almost 
The STORE KRAFT Mfg. Co. 


the only limit to the varia- 
, tions possible with them. 2109 No. Main St. Beatrice, Nebr. 
Please send information on [] Open Front Show- 


i 

! 

Wide choice of highly at- i 
cases [] Floor Merchandisers [] Unit Counters. { 

a 

a 

4 

i 






Te Goi mii 


« puephler wood ee [] ! am interested in having a Store Kraft engt- 

amel finishes. Legs tapered neer explain your ‘‘STEPS"' program of store 

wi round wood with brass fer- planning. | understand there is no cost or obl! 
‘ gation for a preliminary survey 

rule or tapered metal with 

brass finish. 








Name aa ee 
Attach to y tter ! 
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Gibson 
Salons 


Evelyn 
Pierre’s 


\X THEN [ JOINED 
Gowns in the new 
of Beauty and Fashion in downtown 

Portland five years ago September, my po- 


sition was executive assistant. Windows 
and displays became one of my responsibili- 
ties, but since there was no one for me to 
direct, almost everynight I became a dis- 
playlady. 

Christmas was just around the corner. 
Evelyn Gibson was in New York on a buy- 
ing trip. We had no holiday decor left from 
her previous location, as the shop had been 
in a beautiful converted mansion which had 
no display windows — the atmosphere was 
very exclusive. 

However, among the packing boxes, I did 
find a collection of the most exquisite angels 
ot all sizes, shapes, colors and nationalities. 
So, angels became my theme for Christmas. 
Each year thereafter, too, I have competed 
with myself on variations on the theme of an 
angel. 

I obtained from New York City a sheet 
of Waldort Astoria hotel stationery. On it 
I wrote a letter which might have come from 
one of our customers. As mentioned in an 
earlier issue, ours is a very friendly shop of 
service and this could actually have hap- 
pene d. 

The letter read: 
Miss Evelyn Gibson 
Evelyn Gibson Gowns 


Dear Gibby: 
Will you please be an angel and take 
care of my Christmas list attached. I 
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Display for the Small Shop... 


Be An Angel 


By ANNE DANIELS, Display Fashion Coordinator 


Evelyn Gibson Gowns, Portland, Ore. 


An Angel shall lead them . . . to buy, when used 


effectively in your Christmas displays . . . Letter from 


Waldorf gives gift hints . . . Plastic Christmas tree 


displayer easy to construct 


Yalited 


jh 


will be delayed at the Medical Conven- 
tion here and will not arrive home until 
Christmas Eve. 

You know what to select . .. everyone 
loved their gifts you chose for them last 
year. 

Many, many thanks. 
an angel. 


You are indeed 
Sincerely, 
(Jim) 
DR. JAMES PRESTON 

The list, naturally, was a long one, enum- 
erating members of the family, friends, busi- 
associates, hospital staff, etc., with 
here and there some guiding remarks after 
the name of the person; for example, three 
nurses — spend about $5 for each. 

Our artist made for me a large cut-out 
mailbox from heavy board. This was gaily 
painted and jeweled — it might have come 
from an over-size Christmas card. It was 
pasted to the wall and an angel perched on 
top. From the opening dropped the blown- 
up Waldorf letter with Christmas gift list 
attached. For each person listed there was 
a corresponding descriptive card held by an 
angel along with the selected gift items. 
Some were placed on tables, gift boxes, on 
the floor or wearing apparel on mannequins. 


ness 


The window created a great deal of at- 
tention as it helped the passersby with gift 
ideas for their own families and friends. 
It also showed them many lovely things they 
could buy in an exclusive shop for little 
money. Men especially stopped, read every 
word and came in to buy. 


A word of caution. If the mail-box and 
letter idea appeals to you, do not paste the 
mailbox to the wall with rubber cement. 
When we removed ours, part of the wall 
came along, too. We have since added a 
molding from which everything can be hung. 


The following year, we used real Christ- 
mas trees, but flush against the wall all 
around our L-shaped window. It took four. 
The treeman cut off the back branches and 
built out the front ones, then attached the 
trees from the molding to balance them. 
They were also placed high on wooden 
blocks painted the color of the window, 
with smaller blocks extended in front to 
form steps. The blocks did not show when 
they were covered with gift merchandise, 
just as you see lots of presents under a 
Christmas tree. 
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Flying above each tree was an angel hold- 
ing a cluster of Christmas balls, as though 
just about to trim the tree. One angel held 
blue, the others pink and yellow. The last 
one had mink balls as that was to be the 
fur tree. No color was added in the trees 
themselves, just flickering tiny white lights 
and jewelry, mostly earrings. Emphasis 
was placed on the gift merchandise placed 
under each tree, all in color harmony with 
the Christmas balls held by the angel on top 
of the tree. Even the housecoats on the 
mannequins were color-coordinated to the 
tree near which each was placed. The fur 
tree was filled with mink and other fur 
balls which we were featuring as slides for 
chiffon scarves worn around the neck. 


It was possible to make changes in the 
groups and color schemes each week without 
taking down the trees. However, real trees 
fade and shed their needles too soon. This 
idea would be effective with flocked trees or 
artificial trees that look real, if you can 
get the half tree effect flush against the wall. 

I liked something with Christmas spirit 
high against the wall, but felt I might be 
able to utilize the space for gift merchandise, 
too. The following year I had a plastic unit 
made to simulate a Christmas tree. Shelves 
were rounded and graduated in size and 
separated by plastic tubes through which 
green rayon rope was threaded to hang the 
unit from the molding. For standing on the 
floor, a brass frame was made later with 
rods that went up through the tubes and 
were secured tightly with small brass balls 
screwed on top. There were three vertical 
supports, one at either side back of shelf 
and one at front center. 


The shelves were punched with pinholes 
an inch and a half apart close to the front 
edge, and from these holes various types of 
Christmas decorations could be hung. One 
year I used lovely Christmas balls and the 
following, I used gold daisies and plastic 
icicle prisms. 

These units draped with jeweled sweaters, 
an angel on top, and the glittering orna- 
ments hanging from the shelves, were most 
attractive. In fact I used the gold daisies 
with the icicle prisms all around the shop on 
all the lighting fixtures. The light shining 
through the prisms added a gay holiday note 
and the angels everywhere in the shop put 
those who broused around in a gift buying 
mood. 





Miniature Disneyland 
At Towson Plaza 


Arrangements have been made with Tow- 
son Plaza Shopping Center, Baltimore, for 
a major outdoor attraction on a smaller scale 
but just as authentic as would be seen in 
Disneyland, including mechanical actions. 
W. L. Stensgaard and Associates, Inc., Chi- 
cago, Walt Disney Productions licensee, in 
charge of the attraction, will have it in- 
stalled about the middle of November 
through the Christmas season. It will be 
available to a limited number of other top 
shopping centers this coming year. For 
further information concerning this magnetic 
attraction contact the firm immediately for 
a reservation to see a preview presentation. 
Also write for the firm’s new Christmas cata- 
logue. 


OcToeEes, t939 




















Superior Fashion Colers - 





LOngacre 
4-8178 


Display Directors Love 


BUTLER 


Display Products 


Butler Stands for Service! 


a, 
i % 


DAVID J. CRAMER, General Display Director, PECK & PECK says: 


The flexibility we need in our display program with a 
network of 60 stores is easily attained with the versa- 
tility of the Butler line of 47 sunfast seamless papers 
and the countless co-ordinated display novelties. These 
contribute to the Peck & Peck look in all of our store 
windows and interiors. Flexibility, combined with just 
the right amount of rigidity, makes Butler’s background 
papers ideal for countless applications in our master 
display plans. The availability of one or all of Butler's 
fashion-right colors, through authorized distributors, 
regardless of the quantity of rolls needed, makes them 
important resources to us.” 





Superior Service - Superior Rigidity - Superior Uniformity - Super Sunfastness 


WRITE OR WIRE COLLECT FOR FREE SUNFAST SEAMLESS 
SWATCHBOOK AND CATALOG OF DISPLAY SPECIALTIES . . . 
and name of your nearest Butler Distributor. 


BUTLER PAPER NEW YORK CORP. 
Room 703, The DISPLAY CENTER, New York 
400 Eighth Avenue, New York 1, New York 
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—The story of Aladdin and His Wonderful Lamp was told in the windows of 
the Myer Emporium last Christmas . . . In the scene shown, as designed by 
Display Director F. B. Asmussen, Aladdin, now the richest man in a far-away 
Eastern land—after finding the magic lamp—rides forth on his charger and sees 
the beautiful Princess Badur . . . She and her procession of bejewelled horsemen, 
masked figures and a dragon all moved . .. Aladdin's horse reared up and down 
...Asnake charmer and snake swayed in motion to exotic music played outside 
the window ... Figure of the genie appeared at the side, as a revolving light 
caught it, then disappeared behind a trick mirror . . . The whole scene seemed to 
be floating on pink fibre glass with pink doves flying above, against a pink 
sprayed metallic background— 


Display 


| tornntionsile 


—A Christmas party at home, as depicted by this display for 
Bijenkorf of Rotterdam, Holland, is an ideal way to tie fashions 
for the entire family together with gift suggestions and even 
furniture . . . Note the effective placement of the mannequins in 
action poses away from the stiff fashion model stereotypes we see 


so often— 


—This Christmas unit created for Elizabeth Arden by 

Winston Clark Studios, London, England, is of red 

velvet with white silk holly leaves, gold head and nylon 

ribbon ... It is 30 inches tall by 17 inches wide... 

Here is a manufacturer's display aid that is welcomed 
by displaymen everywhere— 


Gog 


—Disploy Director Erich Freihoff of Kaufhof's store at Ludenscheid, Germany, skillfully 
created this three--dimensional winter city scene in which he placed three old-fashioned 
figures out for a Christmas shopping spree . . . Although details are not given, a guess is 


that the figures were made in stuffed-stocking-doll fashion over wire frames...Hair is yarn— 
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ENTER NOW-—Dont Miss The 
1959 


DISPLAY WORLD INTERNATIONAL 


DISPLAY CONTEST 


DISPLAY WORLD's big contest for 1959 


got under way January |. Decide now 
to take part. There are 65 merchandise 
and service classifications, and every dis- 
playman is eligible for the plaques and 
medal awards. This Eleventh International 
Display Contest — with 211 awards — will 
continue to prove an incentive to still better 
display throughout the world and to reward 
outstanding displaymen with tangible evi- 
dence of their ability. It is our belief that 
this recognition of meritorious work will bene- 
fit the entire profession, and we view it as 
one of our obligations to the field we serve. 
All displaymen are invited to participate. 


There are no restrictions. 


Classifications 


44. 
45. 
46. 


1. Women's Dresses 24. Men's Robes, Pajamas 
2. Women's Sportswear 25. Yard Goods 
3. Women's Coats, Suits 26. Notions 
4. Furs 27. Linens, Bedding 
5. Bridal Displays 28. Furniture 
" en 29. House Furnishings 
. Lingerie ; 
8. Foundation Garments 30. Points, Wenpaper 
31. Jewelry, Watches 
9. Women's Shoes 32. Chi GI 
10. Women's Hosiery = ING, WIassware, 
11. Bags, Gloves, Accessories a 
12. Cosmetics, Perfumes 33. Toys 
13. Women's Bathing Suits, 34. Luggage 
Beach Wear 35. Sporting Goods 
14. Children's and Infants’ 36. Musical Instruments 
Wear 37. Radio, Television, 
15. Teenage Apparel Phonographs, Records 
16. Men's Clothing 38. Office Equipment, 


17. Men's Shirts, Neckwear 

18. Men's Hats 

19. Men's Shoes Stationery 

20. Men's Underwear om “Mie 

21. Men's Bathing Suits r vg ae 

22. Men's Sweaters, Sports- ‘4!- 'obacco, smoking 
weor Accessories 

23. Men's Gloves, Toiletries, 42. Groceries 
Accessories 43. Candy, Nuts 


Supplies 

















39. Books, Greeting Cards, 


47. 
48. 
49. 
50. 
51. 


Liquor, Bottled Goods 
Hardware 

Auto Accessories, 
Equipment 

Auto Showrooms 
Major Appliances 
Minor Appliances 
Florist Displays 
Photographic 
Equipment 
Optical Goods 


. Travel Displays 


Exhibit Booths 

Floats 

Style Show Settings 
Institutional Displays 
Storewide Promotions 


. Civic Displays 


Holiday Displays 
Special Event Displays 


. Christmas Displays 
. Christmas Interiors 


National Advertiser's 
Window Display 
National Advertiser's 
Display Unit 


Mail Your Entries to Contest Editor 


DISPLAY WORLD, 





Top awards will be beautiful gold, silver and 
bronze plaques, and there will be gold, silver 
and bronze medals presented in each of 65 
classifications covering every type of mer- 
chandise. In addition, a gold medal will be 
awarded each month for the best display 
entered in the contest during that month. 
Thus there will be a total of 211 awards. 


Every displayman, no matter where, is invited 
to participate in this contest. There are no 
strings attached, no entry blanks, no slogan- 
writing; nothing is required but good displays. 
Read the rules carefully and get your entries 
started today . . 
The more entries submitted, the better your 
chances for international recognition. 


. and keep them coming. 


1. Any displayman in the world may enter this contest; 
it is not necessary to be a subscriber to DISPLAY 
WORLD. 

2. All entries must be of displays installed during the 
year 1959. 

3. Entry is by means of one or more unmounted black- 
and-white glossy photographs, preferably 8 x 10 
inches in size. As many entries may be made as 
desired. No entries will be returned. 

4. Each photograph must be clearly marked on the 
back with the name of the entrant, store, city, and 
contest classification. Example: “John Jones, Dexter 
& Sons, Kansas City. Mo. Classification No. 46’’. 

. All entries become the property of DISPLAY WORLD. 

. All entries must be sent to Contest Editor, DISPLAY 
WORLD, Cincinnati 1. 

7. Entries may be submitted at any time. All entries 
received during a given month will be judged for 
the monthly gold medal award for the “Display of 
the month”. The contest ends December 31, 1959. 

8. The entry judged best in its classification will re- 
ceive 3 points and a gold medal; second best, 2 
points and a silver medal; third best, 1 point and a 
bronze medal. The entrant who receives the great- 
est total number of points will be awarded a gold 
plaque, suitably engraved; the one receiving the 
second greatest total number of points will receive 
a gold plaque; the third greatest total number of 
points a silver plaque, and fourth a bronze plaque. 

9. Each photograph entered will be eligible for only 
one classification. 

10. Judging for the annual awards will be done by an 
outstanding board of well-known display authorities. 
Their decisions will be final. 

11. Judging for the monthly “Display of the Month” gold 
medal award will be done by the editorial staff of 
DISPLAY WORLD. Their decision will be final. 

12. In case of a tie, duplicate awards will be made. 


ow 


Cincinnati 1, Ohio 
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FREE 


IDEAS FOR 
BUILDING SALES! 
ae 
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VUE-MORE, 601 W. 26 St., N.Y. 1 
Rush a copy of your new Catalog. 


Name 


Title 


( ompany 


A ddress 
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DW -10-59 5 

al 


at tttitttthttthtttthlhlLlLLlLl 


Aterrific new catalog 
describing the com- 
plete line of VUE- 
MORE display turn- 
tables and BREVEL 


animation motors. 





Write for your copy today. 
Use the handy coupon above! 


VUE-MORE Turntables are: 


QUIET PRECISION MADE 
DEPENDABLE GUARANTEED 
TROUBLE-FREE VERSATILE 


UL APPROVED 
And For Your Animated Displays: 


Quiet, versatile, efficient Brevel 
motors are designed for maximum 
power and precise movement—yet 
compact enough to be used in any 
motion display. Write for details. 


. ~ of BSREVE 
STREET © 


VUE-MORE CORPORATION 


601 WEST 261 NEW YORK 1 WN. Y 























Tree Trimming Tips 


Here are some fundamental rules to follow in decorating 


Christmas trees in your window and interior displays . . . 


Practice safety precautions . . . Don't let outline lighting 


sag on exterior... Use formula for balanced lighting effect 


space to be devoted to telling displaymen 

how to trim a Christmas tree, but this 
Christmas, as in the past, we will be seeing 
in store windows everywhere dull and life- 
less Christmas trees that will distract from 
otherwise elegant holiday displays. The fact 
remains that there is skill required to 
achieve the desired result. Most of this 
skill involves a few fundamental rules, which 
are given here. 


|: MAY BE TAKEN as an insult for 


Sear in mind that tree trimming follows 
a fundamental rule _ of 
women’s fashions — ac- 
centuate the opposite. 
If your tree is _ tall 
and slender, decorating 
lines should tend toward 
the horizontal. (See 
Figure 1.) If it is short 
and full, trim your tree 
along lines which tend to 
be vertical. (See Fig. 2.) 
Applying this simple rule 
will help you bring out 
the best in the tree. 

Too often, the 
number of lights used 
to trim a tree is ar- 
rived at by guess- 
work, and_ results 

. look disappointingly 
U “spotty.” There is a 
formula, however, 
which does away with 
much of the guesswork and helps produce 
an evenly lighted appearance. To achieve 
what professionals call a “good lighted ef- 
fect,’ try this formula: 
Height of tree (in feet) 
x width of tree at base (in 
7 feet) x 3. 
Let’s say your tree is 6 








Fig. 2 


feet in height and 4% feet 

wide at the base. (See 

Fig. 3.) The formula 
‘ht. ee would work like this: 

Fig. 3 6x 4% x 3 = 8&1 lights 

for “good lighted effect.” 

While personal taste is the last word in 


| decorating Christmas trees, each year finds 
| more displaymen adopting the above formu- 


la which will help in bringing out the 
natural beauty of their tree and give a good- 
lighted effect: 
No. of lamps re- 
quired to give a 
“Good Lighted 
Size of Tree Effect” 


4 feet... 36 


6 feet 81 
7 feet 110 
8 feet ee ree 144 
ee eee seks 225 

Trees should always be trimmed from the 
top down. In working from the bottom up, 
a trimmer is literally “in his own way,” 
and runs the risk of knocking the tree down. 
So start at the top, with your angel or 
star ornament, and work down. 

After your tree-top ornament is firmly in 
place, string the tree lights, using the for- 
mula outlined above for a good lighted 
modest cost, and these greatly increase the 
effect. Reflectors and halos are available at 
brilliance of tree lights. Next, add your 
“continuous” decoration, such as_ strung 
popcorn. Follow this with glass ball orna- 
ments, snow balls, candy canes and similar 
decorations. Last, add aluminum or lead 
tinsel, one piece at a time, and finish per- 
haps with a spray of artificial snow. 

From coast to coast, displaymen will light 
up their Christmas trees this year. If all 
practice safety, we may make this the year 
when no Christmas tree fire sweeps through 
a store turning counters and racks of gift 
merchandise into charred ruins. There is 
a highly effective way to protect against 
short circuits and overloading. Simply make 
sure you plug a safety “fused” plug set into 
your original source of current and then add 
your other decorative sets to this set. 
This will ensure protection against over- 
loads and short circuits, and prevent dark- 
ened windows due to blown-out fuses. In 
addition, inspect all light sets carefully for 
fraying or exposed wires. Let’s make this 
Christmas the safest on record. 

The exterior of your store offers tremen- 
dous decorating opportunities. But practice 
safety outside as well as inside. Make sure 

all outside wire is No. 12 or 
——— No. 14, rubber insulated 


| / and heavy duty. 


The best sources of cur- 
| rent for outdoor lighting 
/ // are permanent, protected 


outdoor-type receptacles. 
Even without such outlets, 
you can safely reach an 
indoor receptacle. Merely 
drill a hole in a_ board 
which will fit a convenient but unobtrusive 
window snugly. Close the window on the 
board and run the outdoor wire in through 
the hole in the board. The window can be 
“brace-locked” with a stick. (See Figure 4.) 

Lights in outline form, outdoor candles 
and lighted sprays are highly successful 
entrance decorations, proved over years of 






































Fig. 4 
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use. Many standing “specialty” units, such 
as Santas, Snowmen, Carolers and the like 
have more recently come into greater use 
on marquees and store facades. 

The eves of your roof represent an ideal 
display point for Christmas lighting. The 
most common difficulty in eave lighting is a 

tendency for light to sag. Elimi- 

— nate this problem by running the 
7T_)) outdoor Christmas sets through 
/ drive rings hammered into the 
eaves at regular intervals up to 

the building corners and _ roof 

peaks. The drive rings will carry 

your Christmas string of lights in 

Re. 8 straight and beautiful lines, out- 

lining your store perfectly. (Drive 
rings are available at hardware stores every- 
where.) (See Figure 5.) 

More hints and help are available to you, 
tree of charge, in a booklet called, “The 
\rt of Decorating.” This booklet contains 
not only decorating ideas for the Christmas 
season, but for many other holidays and oc- 
casions throughout the vear as well. Your 
copy will be mailed to you promptly upon 
your request. Simply address: Noma Lites, 
Inc., 55 W. 13th street, New York 11, N. Y., 
and ask for “The Art of Decorating.” 





Moving Sign Adapted 
For Vertical Mounting 

Salescaster Displays Corporation, Linden, 
N. J., announces the new Salescaster 1l- 
luminated moving message display unit 
which can be mounted vertically to save 
valuable display space. Of the three porta- 
ble and compact Salescaster models availa- 
ble, all can now be adapted for use in a 
vertical reading position where space is at 
a minimum. 

This eye-catching display not only can be 
used to promote sales, give instructions or 
directions, repeat announcements or slogans 
but can be easily adapted to fit any purpose 
where assured attention is desired. Mes- 
sages which are repeated every 20 seconds 
are easily interchangeable and available 
trom the manutacturer. 

The models range from 30 inches long, 
5 inches high, and 6% inches deep to 55% 
inches long, 734 inches high, and 7% inches 
deep; however Salescasters can be custom 
built to specifications to suit special pur- 
poses. All models are built for 110 volt A.C. 
operation and guaranteed for six months of 
continuous performance. Choice of five 
colors of illumination or white. 

For additional information please write 
to the firm at 1165 Elizabeth avenue. 





Vacuum Forming Booklet 
Available from Chanal 


A new illustrated brochure on the vacuum 
iorming of thermoplastic sheeting has re- 
cently been published by Chanal Plastics 
Corp. of 63-20 Austin street, Rego Park, N. 
Y. Illustrated graphically, in picture and 
text, are the procedures involved in the 
fabrication of displays, toys, industrial parts, 
lighting fixtures and packaging items. 

A step-by-step procedure is followed from 
the inception of an idea through the mold- 
ing and assembly of a finished product. 
Various products are illustrated depicting 
the flexibility of the process. Write for your 
iree copy. 
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The Bliss SEELINGRILL revolutionizes all con- 
cepts of window trimming. It has been de- 
signed to give maximum use of horizontal 
space without cluttering the floor. 


























The Bliss STO-WAY Grill has been de- 
signed to give maximum variety and 
speed of trimming in the minimum space. 





Practically every branch store built within the last five 
years has been equipped with the Bliss SEELINGRILL. 


Please write for complete information. 


BLISS DISPLAY CORPORATION 


37-21 32nd STREET e LONG ISLAND CITY !, NEW YORK 
EXeter 2-3890 
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Frosty Guides Shoppers 
To Loeb Toy Center 


By ROGER CLARK 
Display Director, Loeb's Lafayette, Ind. 


Series of toy windows tie-in with remodelled toy department 
Children's mannequins create empathy among youthful onlookers 


as well as display ready-to-wear . . 


Early American Santa's 


House attracts steady flow of tiny visitors 


VERY DISPLAY DIRECTOR looks to 
Christmas more than any other season, 
I am sure. Its many, many hours ot 
extra work and effort, though they 
sometimes become trying ones, are a joy to 
a displayman’s soul. 

Some displaymen look forward to this sea- 
son for they feel it gives them the treedom 
extremes, both in budget and 
trimming. I remember havy- 
past interior trims that were 
so overpowering that the store itself was a 
complete loss, and all of us have 
over-merchandised 
could not separate 
from decor with the naked eye. 


even 


ot going to 
over-elaborate 
mg seen some 


seen over- 
windows in 
merchandise 


displayed, 
which one 
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On the other hand | admit that [ 
have interior trims, merchandise win- 
dows and institutional type displays during 
the yule that [ will always remem- 
ber. For they were complete works 
of art, 
visual merchandising, 
cause and purpose. 

Too often most display directors of the 
smaller stores contend this is possible only 
in the larger store. How simple it is to buy 
a few sprays of Christmas green, tack them 
here and there and fill the window with 
shiny toys and call the job complete. 

But good visual merchandising, 
Santa's favorite article, 


must 
seen 


Season, 
while 


was met with artistic 


even for 
the simple toy, is the 


the all important factor of display, 


director's task and_ responsibility, 
regardless of the size of the store and it is 
left to him to accomplish success or failure. 

I used to feel that the display directors, 
who had the benefit of large staffs and big 
budgets, were the only ones who could see 
such success; but this year has proven dit- 
ferently tor me. True, it took the coopera- 
tion and talents of others, plus many hours 
of extra planning and labor to see this suc- 
cesstul visual merchandising promotion 
come about. 

Naturally, from top management down to 
part-time stock boy, everyone at Loeb’s, Inc. 
was looking for a better-than-ever Christ- 
mas job since we proudly opened a new store 
face from windows to top story, entire new 
street floor, third floor and new and larger 
toy department in early November. 

The toy promotion of “Land of Noel” all 
began over a layout drawing of our new 
toy department, in conversation between my 
assistant, Lloyd Mikesell, and myself. Mr. 
Mikesell, whose talents of display carpenter 
and designer seem to reach no end, also car- 
ries out the duties of store carpenter, and 
was about to begin the task of supervising 
the layout and construction of our new toy 
department. 

In his questioning me of what I had in 
mind for theme and decor, I recalled having 
seen a darling character figure called “Tink- 
er Bell” in a display manufacturer’s line. 
Using the first name of “Frosty” and “Noel” 


display 


[Please turn to page 82] 
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WHERE YOU WANT IT... 


adds sensitive originality to your 
display creations! 




















SARGENT DISPLAY FINISH 


enhances the beauty of your display 


The extreme versatility of 


SARGENT DISPLAY 































































































materials: 

FINISH offers the solution sas 

; wood artificial flowers 
to your display problem. glass plaster of paris 
Regardless of material or paper display stands 
original color, you are now cloth papier mache 

peal metal plastic foam 
free to build display crea- ruscus backgrounds 
tions color matching at ribbon oak sprays 
your fingertips. 16 02. SPRAY CANS. ..1IN 18 COLORS 








Some Distributorships Available 


manuractureo By the Sargent-Gerke CO. inoranarouis 


Nationally famous Sargent Paint Products 
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No. 406-S Santa in Chimney. 38" Animated 56" High Mechanical Santa 5' and 6' 22" Stationary Santa 
Red Velvet with White Plush. Santa in Chimney in White or Red Mechanical Santa Red, White or Gold 
Sways from side to side. Ad- 

justable hands. 


‘Living Action” 


SANTAS ¢ CLOWNS - MECHANICAL DISPLAYS 


MANUFACTURED IN OUR OWN PLANT 
FOOL-PROOF MECHANICAL ACTION e WATER-REPELLENT e INDOOR or OUTDOOR USE 
For Mechanical Displays of all types built to order 





Write or phone 


DISPLAY ARTS, INC., 600 West 57th St., New York City 19 
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ORIGINAL 
WIN-DO-DEC 
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This extremely ef- 
fective corrugated 
display material 
comes in 18 sun-re- 
sistant colors. Per- 
fect for air-brush- 
ing. Back guides 
for easy cutting of 
letters and numer- 
als. In rolls or 
sheets cut to your 
specifications. 








EXCLUSIVE 
Wi N-DO-WAVE 


Attractive wavy 
pattern for floors 
and backgrounds. 
Completely flexible 
... yet stiff, crush- 
proof and re-usable. 
Kraft is bleached 
to assure bright- 
ness and uniform- 
ity of the 18 sun- 
resistant colors. 
Rolls or sheets to 
your specifications. 


OL PAD OM AM oh 
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See for yourself! 


Send for 
these free 
sample kits 


today. 


AJAX BOX DIVISION 
St.Regis 


COMPANY 
2210 So. Union Ave., Chicago 16, Illinois 
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| 9-foot 


God Rest Ue Merry arate 4. 


—Pictured here are two of 
the three more-than-life-size 
Christmas scenes depicting 
Christmas carols that ap- 
peared on Hess Brothers mar- 
quees last year . . . Figures 
were more than nine feet high 
. . » These holiday scenes pro- 
voked more letters of praise 
than any other decorations in 
the store's bistory— 


ores ES NS WS NS) 


Traditional 
At Hess 


Hess’ display team 
claims first to use 
colloid-treated fab- 
rics . . . Discovers 
tissue paper ‘paint- 


ing’ 


HRISTMAS 1958 at Hess Brothers in 
( Allentown, Pa., saw traditional display 

ideas utilized in a refreshingly bold and 
striking manner with three huge period 
Christmas settings depicting: “God Rest Ye 
Merry Gentlemen,’ Come All Ye Faithful,” 
and “Deck The Halls.” 

The reverting to the traditional themes from 
stylized and slick modern Christmas decors 
was the refreshing idea of Hess’ display di- 
rector and firm treasurer, Robert H. Wessner. 

Drawings of the 9-foot figures used in the 
store marquee settings were presented by Mr. 
Wessner and display head Fred McKee to 
Cecilia Staples, Inc., New York City. The 
figures were executed through the now popu- 
lar colloid-treated fabrics which, after being 
softened by special solutions, can be molded 
to any form and does not hide minute detail 
of the original. Each figure was scaled to a 
high man as was the backgrounds, 
which were 21 feet long and 13 feet high. All 
the figures and backgrounds were water and 


Marquees 
Brothers 


weather proofed with high gloss finish. Cos- 
tumes were traditional 1864 and accurate in 
every detail. Garlands were princess pine 
with Christmas tree balls and large bows also 
made from the colloid-treated fabric. 

This use of the colloid-treated fabrics in 
display is believed to have been first applied 
by Hess displaymen six years ago. Prior to 
that time this material was used only to 
harden the tips of shoes until Hess’ heard 
about it and put it to use molding figures. 

The early application of this material is 
typical of the striving upon the part of Hess 
displaymen of keeping, not abreast, but among 
the very first in adaptation of new materials 
for creative display use. 

All such achievements at Hess’ are the 
creations of a team of men whose entire 
training takes place at the department store. 
It’s the freedom with which the display team 
works which has been mainly responsible for 
the department’s discovery of fresh and new 
techniques, like “painting” with tissue paper. 
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Common tissue paper is applied with clear 
lacquer to a figure sketched on a hard surface. 
Overlays of tissue contribute different color 
values in techniques applied to hardboard and 
hber glass for window display panels. 

They were also early in discovering that 
common household cellophane could be mold- 
ed using hot water and gelatin as a solvent. 

Technique “findings” such as these is typical 
of the creative atmosphere that exists among 
the Hess-trained displaymen, coupled with 
the decorating experience of department head, 
Fred McKee. 

All display and decoration in the Allentown, 
Pa., department store is headed by director 
Robert H. Wessner, who has planned, and 
overseen execution of displays for 50 years at 
the store. Mr. Wessner came to Hess’ in 
1909 to begin his career as a sign painter, and 
is proud to see his first sign still being used 
today in his hometown of Kutztown, Pa. 

With the same permanency in mind Robert 
Wessner has learned and created fashionable 
display and decoration in Hess’ for a half 
century ! 

One of the special promotions for which the 
Allentown store has become famous is its 
annual Santa Arrival—always the first in the 
country. Mr. Wessner and his displaymen 
have made helicopters into sleighs, trucks into 
sputniks and flying saucers to thrill the more 
than 10,000 children who attend Hess’ Santa 
Arrival each year. 








— Eunice Gray — 


Eunice Gray Authors 
Provocative Novel 


“Under One Roof” is the title of the latest 
novel written by Eunice Gray, talented and 
attractive wife of Philip S. Gray, president 
and owner of Schack’s, Chicago display 
manufacturing firm. The book is a fast-paced 
story of a wealthy Chicago family through 
nearly four decades, from before the First 
World War through the years following the 
Second World War. 

The book chronicles the many loves and 
bitter conflicts of the Owens clan — father 
Jonathan, mother Emily, sons Bruce and 
Jon, and daughters Melissa and Jennifer. 
Jennifer's stormy marital adventures — all 
four of them — occupy a large portion of 
the book’s imaginative pages. 

“Under One Root” is published by Pen- 
nington Press, Wrigley building, Chicago 11. 
It sells for $4.50. 
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WINDOWS are the EYES of Your 
STORE... Attract EYES to Them! 


ATTRACTION plus ACTION! 


The economical way to convert SUIT and SHIRT forms 
into the “ALIVE LOOK." 


HEADS and HANDS will put LIFE’ into any garment 
. create a manikin effect . .. attract more atten- 

tion . . . make 

garments look | Me 

better. 


ARMS provide 
“ACTION”... 
allow garments 
to hang smooth- 
ly and naturally 
without pinning 
down or pad- 
ding ... even 
on old out- 
moded forms. 





V.1.P. HEAD 


Plastic HEADS and slip-on HANDS are fade-proof, washable .. . will 
not break or crack . . . lasts indefinitely. Use flexible HANDS to 
replace broken manikin hands . . . just slip them on. 


Action ARMS are made of wood and brass with 2-way bullet swivels 
that turn to 180° and 360°. Easily attached to most forms. 


UNCONDITIONALLY GUARANTEED 


Over 100 dealers to serve you . . . or order direct. 

















PRICE LIST COLORS: 
Modern HEAD and V.!.P. HEAD Flesh, White, | 
Flesh and 8 colors....... .. $5.95 ea. Black, Grey, | 
ee eee Yellow, Red, Rust MODERN HEAD 
Slip-on HANDS Green, Blue. Monocle included 
Flesh and 8 colors. puapniai dina $5.95 pr. 
Gold, Copper hata tale eaenl $6.95 pr. 
I 6666448 640.000.4060 0sveenes $8.95 pr. DISPLAY AIDS CO. 











Prices slightly higher on west coast and Canada. 18115 MIDDLEBELT RD., LIVONIA, MICHIGAN 
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the V-Neer Board famous for its ‘real 

wood” beauty and superior quality. 

Its expensive look comes from an exact photo 
reproduction of select walnut. Available in 

five colors. Suitable for pen, brush, silk screen, 
all types of printing. Why settle for 

anything less! 





CRESCENT CARDBOARD COMPANY 


Formerly Chicago Cardboard Company « 1240 N. Homan - Chicago 51, Illinois 


= 


—These handsome triangular trees decorated with "balls" of colored light may be duplicated with 
discarded tin cans . . . Various colored light bulbs, mounted horizontally inside assorted sizes of tin 
cans and attached to plywood frames, are covered with a second frame of translucent plastic .. . 


REDUCES COST-IMPROVES This unusual design results in a unique effect of colorful circles of light— 
THE QUALITY OF YOUR 


ae At GE's Nela Park 


CUTS DESIGNS OF ANY SIZE IN AL- 
MOST ANY SHEET MATERIAL ... 
The Cutawl starts cutting anywhere — 


A gleaming winter wonderland lighted with more than 30,000 
, ; different kinds of holiday bulbs set General Electric's Nela Park at 

makes its own starting hole. The mate- Cc] land. Ohi | D L, king | bh Chri 

rial remains stationary; only the Cutawl eveland, io, aglow last December, marking its 25th Christmas 

a rae lighting display . . . Two scenes are shown here 

tion” makes cutting even intricate de- 

signs almost effortless. Requires little 

training to operate. 


EXCLUSIVE FEATURES 


Faster Cutting Speed 
New Hi- Power Drive 
Lighter Weight —A graceful figure skater, outlined in 
Adjustable Guide Handles bent and welded |-inch pipe and '%-inch 


reinforced rods, all painted white, tries 


Front Panel Blade Controls out her own frozen "pond" of lighted 


Recessed Guide Lights -- bulbs while a young bobsledder in the 


Dust Blower background zooms down a gaily lighted 
bobsled run . . . Intense spotlights on 
the figures gives the impression that 


® Rugged, Compact Design 


they are constructed of bent fluorescent 
Write for catalog 109-\ price sheet 


tubing— 
and name of local dealer. Actual 


demonstrations given on request. 


INTERNATIONAL REGISTER CO. 
2622 W. WASHINGTON BLVD 
CHICAGO 12, ILLINOIS 


DISPLAY WORLD 
















R ee ! ° 





OCTOBER, 1934 

L. Ek. Kelley, for the past five years display 
manager of The Boston Store, Chicago, died 
after a brief illness. He had formerly been 
with Saks-Fifth Avenue, New York City, 
and The Hecht Company and Woodward & 
Lothrop, Washington. During residence 
1 took active part in the 
local display club, once serving as treasurer. 

M. E. Dawley, who had been general as- 
sistant to the president of Montgomery Ward 
& Co., Chicago, was named head of the com- 
pany s display division. 
possible for Carl \. 
rected display for Montgomery 
spend more time in the field. 

Prize winners in the “Cinderella” dress dis- 
play contest were: first, E. Fay Brown, Hart- 
ley’s, Fairmont, W. Va.; second, J. J. Hughes, 
KE. H. Edwards & Sons, Buffalo. Special prizes 
were awarded to E. S. Lieberman, Rich’s, 
Atlanta, and G. A. Rein, Abrahamson- Bigelow 
Company, Jamestown, N. Y. 

The Germany Display Association 
nounced an “International Display 
ence” to be held in Berlin in 1936. 


OCTOBER, 1949 
Six displays from Saks-Fifth Avenue, Bon- 
wit Teller and Lord & Taylor were recreated 


his 


Chicago he an 


The change made it 
Haecker, who had di- 


Ward, to 


all- 
Confer- 


at the Museum of Modern Art, New York 
City. They contained a surreal or abstract 
theme. 


Charles Farrell was named display manager 
by B. Lowenstein & Brothers, Memphis. He 
had been acting in that capacity since the 
resignation of T. E. Joyce. 

Coming to The Blum Store, Philadelphia, 
as display director after nine years in a simi- 
lar capacity at Harzfeld’s, Kansas City, was 
John R. Sims. 


Following a _ petition from the Window 
Trimmers, Decorators and  Displaymen’s 
Union, Local No. 41, AFL, the National 
Labor Relations Board ordered a _ collective 


bargaining election to be held by display in- 
stallation employees at the stores of Gold- 
blatt Brothers, Inc., Chicago. 

Speaking before an advertising and _ sales 
promotion conference in Wilkes-Barre, Pa., 
Howard P. Abrahams, manager of the Sales 
Promotion Division, National Retail Dry 
Goods Association, made three points for dis- 
play, summarized here: 

l. Stores are using windows that sell mer- 
chandise; art for art’s sake is out. 2. Stores 
will use interior displays to sell merchandise, 


picking best-sellers for promotion. 3. They 
are installing better informative signs on 
their counters. Signs are important; they 


build circulation (much like newspaper head- 
lines), and the shift of three words in a sign 
has increased sales in a department 
much as 25 per cent. 

John R. Foley, display manager for R. H. 
Macy & Co., and Henry Callahan, display 
manager for Lord & Taylor, both of New 
York City, made guest appearances on tele- 
vision; Mr. Foley on Maxine Barratt’s “And 
Everything Nice,” Mr. Callahan on Ed Sulli- 
van’s “Little Old New York” program. 
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| MODEL “Ph” Metal & Wood 


—Magquetie=za 
“S/GNPRESS’ 
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SHOW CARD AND POSTER MACHINE 
"Ae peat | SPEED----SIMPLICITY 
7 LOW OPERATING COST ----LONG LIFE 








FIELD'S Smart New-- / 
Type . 
With new "Magnetic" type 
lock up. Greatest advance- f 
ment in sign machines within 


last 25 years. SPEEDS UP They‘re Reversible 
OPERATION’ and provides 
complete flexibility of type 


arrangement. 


MODEL “"B" 


A medium priced sign ma- 
chine using rubber type. Pro- 
duces high quality signs at 
low cost. 
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Many national chains have 
from 50 to 500 or more Sign- 
press machines in use. 
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MODEL M-1422— 14 x 22— Patents cane 
MADE IN THREE SIZES ... WRITE TODAY FOR SAMPLES, CIRCULARS AND PRICES 


DISPLAY EQUIPMENT CO. — BOX J-144, ADRIAN, MICH. 








Create Spectacular 
Floral Displays 
with “POLY-FOL” 


Poly-Fol lifelike polyethylene plastic 
foliage will give your displays that 
magic “natural appearance. 













Poly-Fol is pliable, non-com- 
bustible, waterproof; resists 
fading, dust and heat. Folli- 
age and colors are so life- 

like since they are 
molded and matched 


from the living leaf. 
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Over 35 foliage styles and special planting arrangements are available. 
Write for new catalog and prices. 


Distributor Inquiries Invited 








STANLEY BERNSTEIN, 101 E. 169 St., N.Y. 52, N.Y. LUdlow 8-7771 
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Theme Liquor Displays Sell 


By MORRIS NISSMAN 


Expensive saddle, huge plastic globes, 
wicker serving cart among borrowed 
props sold from theme windows of 
Philadelphia distiller . . . Bourbon sales 


also increased 


—Christmas setting centered around tilted sleigh 
depicts appropriateness of Old Hickory as a 
"best of the season" gift— 


—The "togetherness" of Old Hickory and the 
sport of skiing is demonstrated in this display 
depicting the skiing lodge— 
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ihe —Giant plexiglas globe and travel poster back- 


ground are perfect setting for Publicker Inter- 
national display and "Sun never sets'’ slogan— 
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Borrowed 


EVER underestimate the selling pow- 
N:: of a good window display. The 

soundness of this proposition is being 
demonstrated regularly at the Philadelphia 
headquarters of the Old Hickory Distilling 
Corp. 

The Old Hickory displays occupy the 
frst floor windows of the company’s main 
office building. They were initiated only 
after a hard-and-fast decision that the 
displays would have to aim primarily at 
building prestige for both the company and 
its top-selling bourbon whisky, Old Hickory. 

To do this effectively, the company’s dis- 
play experts departed from the traditional 
massed-bottle approach so common in liquor 
displays and developed “theme” windows. 

The themes are seasonal, topical and var- 
ied, ranging from outdoor sports to world 
travel. They suggested the social uses of 
whiskey . . . good living . togetherness. 

The idea was that by linking Old Hickory 
— and, occasionally other of the company’s 
brands — to a wide range of upper-register 
activites, the thousands of people who daily 
pass this top traffic location would quickly 
associate bourbon with the best of the so- 
cial graces. 

And that’s exactly the way it’s been work- 
ing. 





But while the quality message was being 
impressed on the passersby — accompanied 
by steadily increasing sales of Old Hickory 
in Pennsylvania’s state stores — some in- 
teresting sidelights began to develop, each 
of them a tribute to the pulling power of a 
well-conceived window. 

Each theme window has leaned heavily on 
merchandise “props” borrowed from local 
specialty shops or department stores and 
acknowledged by a display card. Original- 
ly, such atmosphere items were supplied re- 
luctantly. Most frequently voiced question 
was: “What good will your display do for 
me ?” 

Surprisingly enough — or perhaps not so 
surprisingly — it did them plenty of good. 
Although such props were merely incidental 
material, and frequently in the high-cost 
bracket, the suppliers now cheerfully ac- 
knowledge sales produced directly by these 
window displays. 

A typical example is the sale of a $550 
saddle. It was one of the elements of an 
Old Hickory western display, which in- 
cluded a section of a corral fence, lasso, gun 
holster, boots, ten-gallon hat and wagon 
wheel. A passerby, captivated by the at- 
tractively-engraved saddle with its sterling 
silver trappings, noted the name and address 
of the supplier and contacted him. It was 
the only saddle of its kind the surprised 
owner had, and he completed the sale by 
taking it right out of the window and re- 
placing it with another saddle. 

Sale of a $550 item from a window display 
devoted primarily to selling whiskey may 
sound unique, but Old Hickory’s experience 
with theme displays shows that it needn't be. 

Take the case of the giant globe — 48 
inches in diameter — used in the display of 
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the company’s export affiliate, Publicker In- 
ternational, Inc., to dramatize the slogan: 
“The sun never sets on these famed Phila- 
delphia products.” 

The huge globe is made of plexiglas, with 
each continent silk-screened and depicted in 
full color. It is priced at $275 by the dis- 
tributor, who does most of his business 
with the technical trade. 

The distributor was reluctant to turn it 
over to Publicker, even for a fee. But, im- 
pressed by the company’s display plans, he 
finally consented. 

He had good reason to be impressed. 
,ackgrounding the globe was a tastefully- 
arranged series of travel posters provided 
by various airlines. The posters spotlighted 
nations throughout the world and covered 
the rear and side walls of the window space 
in a beautiful drapery effect. Under the 
globe, which was set up as centerpiece of the 
display, was a dignified array of several 
Publicker brands. 

Again, the unusual happened. Two liquor 
distributors from other states, in Philadel- 
phia for sales conferences with Old Hick- 
ory officials, were so impressed by the globe 
each bought one for his individual display 
purposes. A third sale was made to Phila- 
delphia’s Poor Richard Club, an organiza- 
tion of advertising executives. 

Another example is the “Fun in the Sun” 
display, with background provided mainly by 
an imported Spanish wicker serving cart and 
palm trees. The cart was one of two held 
in stock by a department store and borrowed 
for the display. Neither one had moved 
for a considerable period of time. Shortly 
after the “Fun in the Sun” display was in- 
stalled, both were sold for $175 each. 

All this has had the inevitable result. 
Old Hickory is now receiving offers for 
loan of background props. Gone is the old 
reluctance to make material available. The 
favor is on the other foot now. 

But most important is the confirmation of 
Old Hickory’s conviction that theme win- 
dows -— the kind that identify brands with 
a better way of life; the kind that coor- 
dinate various primary and secondary ele- 
ments to tell a complete and presuasive 
story — make friends and influence people to 
buy. 

These themes range all over the seasons, 
and deal with varied social backgrounds. 
They include backyard summer entertaining, 
a skier’s lodge, a fishermen’s retreat, horse 
racing, hunting and, of course, the Christ- 
mas gift-giving season. All of these have, 
in addition to creating calls for Old Hick- 
ory, directly sold the secondary display 
items, such as skiing outfits, fishing gear 
and other related merchandise. 

The Old Hickory display team consists 
of R. Robert Smith, director of advertising 
and merchandising; Alfred Hailparn, sales 
promotion manager; Sam Weber, window 
display manager, and Walter Faber, display 
consultant. All props, except those borrowed, 
are made by Display Guild of Philadelphia. 
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DISPLAYS 
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Animations Move’ 


LIFE-SIZE WAX INDIAN beating a 
tom-tom and greeting passersby are 
major attractions used by some busi- 
in Wisconsin and Minnesota to draw 
additional trade. Made with a wax that 
“will not melt,” these realistic figures defy 
detection under casual scrutiny and are 
manufactured by Van A. Olkon, the Miami 
owner of Animated Display Creators, Inc. 
Mr. Olkon’s secret melt-proof- wax is known 
only to himself and this formula is responsi- 
ble for the real-to-life likenesses achieved 
in his creations. A former Wisconsin at- 
torney, Mr. Olkon gave up a lucrative law 
practice to pursue a hobby that has become 


nesses 


one of the most unusual businesses of its 
kind in America today. 

The Indian shown in the illustration be- 
gins beating his tom-tom and speaking to 
passersby whenever anyone breaks the pho- 
toelectric circuit concealed in the “rock” be- 
side him. Seeing an animated display fig- 
ure is one thing, but when it actually appears 
to speak to an onlooker the impact is stun- 
ning! The white paper pinned to the cos- 
tume says, “Please, do not touch!” Obvyi- 
ously, this was necessary because spectators 
had to poke the Indian in order to see if 
he was real. 

Another display that really “moves” cus- 
tomers is the animated chimpanzee who 
realistically moves his arms and mouth 
when he says, “Now, I'll tell you what I’m 
gonna do, etc.’ 
this little salesman can be effectively placed 
before merchandise displays and used to call 
attention to products for sale. The pitch he 
may be varied and automati- 
cally 1s activated by either an electric eye 
or a switch concealed beneath a rubber rug. 

Perhaps one of the most ingenious dis- 
plays of its kind in the world is the complete 
chimpanzee orchestra that holds 
spectators from one to 100 awestricken. 
Formerly the star attraction ot his “Ani 


uses, of course, 
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Available in several sizes, 


By S. ROBERT TRALINS 


Former attorney now devotes 
time to making animated dis- 


plays from melt-proof wax... 
Some give sales pitch when 


potential customer approaches 


—A new generation of ‘cigar store’ Indians 
is appearing on streets in Wisconsin and Min- 
nesota Beating tom-toms and chanting 
sales messages to passersby, they ore effec- 
"on the warpath” to get more business 


for their ‘white fathers’ — 


tively 


—Nursery rhyme figures that entertain, jump 


over candlesticks, pull out "plums by their 
thumbs" hold viewers of all ages spellbound as 


they "come to life’ — 


rama,’ this unique creation of Mr. Olkon’s 
was the hit of the Florida tourist seasons 
for the past three years. Every detail of 
these performing simians is authentic and 
when they “make music” the realism achieved 
is remarkable. There is no jerkiness in their 
gestures and movements, another tribute to 
Mr. Olkon’s skill and artistic ability. 

A complete line of Christmas displays 
ranging from gigantic Santas replete with 
reindeer and sound effects to grinning go- 
rillas, talking parrots, cannibals cooking 
each other, ghouls and frightening fun house 
and love tunnel creatures Comprise just some 
of Van A. Olkon’s unusual creations. Sam- 
ples ot his work may be seen in circuses 
and amusement parks throughout America. 

“In our Animated Display Creators’ 
workrooms,’ Mr. Olkon, creator of the 
original Borden's cow, says, “we achieve 


Customers 


the impossible, trying always to attain the 
highest degree of realism possible. Each 
and every order we fill is designed to do a 
‘selling job’ for the customer. We try al- 
ways to perfect animated displays that 
‘move’ customers.” 

A gigantic bigger-than-life clown, who 
waves a flag at passing traffic and shouts for 
them to stop, is another provocative ani- 
mated display that is extremely effective in 
drawing additional customers. Working on 
the theory that “amusing life-like animated 
figures who entertain ‘move’ customers and 
put them in receptive buying moods, Mr. 
Olkon considers no job too big to handle or 
too difficult a problem to lick. When asked 
to make a “weatherproof” cow tor a Penn- 
sylvania dairy that would be “at home” atop 
a Cadillac as the factory representative 
traveled his territory, Mr. Olkon solved 
that problem, too. Today, “Buttercup” still 
tours Pennsylvania — perhaps the only cow 
to ride on a Cadillac. 

When asked by a Chicago restauranteur 
to create frightening witches and goblins 
and figures for a fun house attraction, Mr. 
Olkon sprang to that task and quickly 
turned out some of the most frightening 
figures ever seen. Today, this restaurant is 
famous for its “fun house attraction” that 
draws people from all parts of the country. 

Upon entering the Miami showrooms of 
Animated Display Creators one is greeted 
by a talking parrot. Once an Audubon so- 
ciety member was actually fooled for sev- 
eral minutes by the bird that spoke to him. 
The complete smooth and naturalness of 
movement and the perfection of detail, even 
to the falsetto voice heard is unbelievable. 

There is no “musty” odor about the pup- 
pets, characters and animals in the show- 
rooms that are in themselves a major tourist 
attraction in Miami. In most wax museums 
there is a quality of dankness about — but 
not in Mr. Olkon’s showrooms! Here, all 
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ot the animals and animated displays are 
iresh and new and alive appearing with indi- 
viduality and character and personalities all 
their own. One gets the illusion of realism 
whenever viewing any of the attractions in 
“the flesh.” 

Of particular interest is a group called 
“The Barnyard Four.” It is a complete 
country band led by a “Scotty” dog who 
waves a baton and then scratches it against 
a washboard. The little pig plays the drums 
while the horse plays a musical saw and the 
cow plays a trumpet. The originality and 
freshness of approach of this creation was 
the hit of a state fair recently, sponsored 
as a promotion by a leading lumber com- 
pany. “This promotion,” the sales manager 
said after the fair was over, “was undoubt- 
edly one of the most successtul we have ever 
enjoyed.” 

Juvenile furniture stores in many parts 
of the country have contracted Mr. Olkon 
to create musical “puppet shows” and “nur- 
sery rhyme” figures for use in their window 
settings and point-of-purchase displays. One 
of the most popular is his creation of 
“Humpty Dumpty,” “Jack Be Nimble,” and 
“Little Jack Horner.” Designed to captivate 
and hold audiences, these figures who recite, 
fall off walls, jump over candle sticks, sing, 
dance and perform actually do a successtul 
and pleasing “selling job.” 

“With the advent of television,’ Mr. Olkon 
says, “the demand is increasing daily tor 
more and more unusual animated displays 
that entertain and motivate customers.” 


Colored Zine Plating 
For Forms, Assemblies 

A new zine plating process in six basic 
brilliant colors offers designers a choice of 
wire/strip components and assemblies that 
resist corrosion and rust and offer new ap- 
peal. According to an announcement by E. 
H. Titchener & Co., the new process offered 
in the production of their wire/strip com- 
ponents makes available an unlimited choice 
of colors in any desired degree of density. 
The lustre-zinec plating is applied to basic 
steel wire and is given a colored chromate 
treatment and a baked clear lacquer coating 
for additional protection. 

Titchener officials say that the new color 
plating process offers designers the oppor- 
tunity for a new look in custom designed 
and manufactured wire/strip components 1n 
any color for appliance trim, home and gift 
items, specially designed office equipment, 
point of purchase display items, and any 
other application where modern design and 
outstanding appearance are essential. 

Basic colors available are blue, green, pur- 
ple, deep-pink, copper, brass, and a blend 
any or all for varying shades. Write for 
information to E. H. Titchener & Co 
Clinton street, Binghamton, N. Y. 
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Torque Data Available 
For Small HP Motors 


A dual nomogram tor horsepower, torque 
and RPM applicable to fractional horse- 
power motors and transmissions has horse- 
power scales for corresponding product val- 
ues of torque and RPM. Ask for “Horse- 
power Nomogram for Motors and Trans- 
missions” from Merkle-Korff Gear Co., 213 
N. Morgan, Chicago 7. 
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refreshing new displays .. . 


+ YOUR IMAGINATION 


Viertex’ glowing colors and deep-sculptured patterns create moods of 

warmth, luxury, excitement to flatter and complement merchandise displays. 
Patterns that simulate wood paneling, raw silk, 
others will stir your imagination to new heights. 
Practically indestructible, VICRTEX V.E.F.* won't chip, crack, peel or 
fade —— stain, soil and flame resistant wipes clean with a damp cloth 
Reusable; will last for years 


grass cloth, leather, plus 40 





Write today for swatches, prices, descriptive literature. 


*binvi 


L.E. CARPENTER & COMPANY, INC “=” 


fused 
356 FIFTH AVENUE @ NEW YORK CITY 1 @ Phone: LOngacre 4-0080 





The Big Favorite For Christmas Displays 


Three Separate Ferroerait Chandeliers 
Produce This 6 ft.-G6 in. Decorative Masterpiece 

This is the tiered chandelier that wowed ’em at the NADI show! 

Reverse the top and bottom chandeliers, place it on the floor, substitute glass orna- 
ments for the prisms and you have an unusual and spectacular Christmas Tree! Each 
of the three sections are complete chandeliers and are available separately, So versatile 
you can use it season after season. 

Prices are for chandelie ‘rs as illustrated except bulbs. Prices without prisms or wir- 
— are roughly 35¢ less than those listed helow. Please see your Dis play Job bers for 
the exac ces « ’ nts. 
oe dein al — Cat.No. Height Diam. Each 


Tier Chandelier PC3WP 78” 10” $85.95 

ERROCRAFT Large Section __.. Mm 36WP 38” 10" = $39.95 
Morgantieid Kentucky Middle Section . PC24WP = 38 28” $32.95 
Small Section PCIZ2WP 38” 14” $16.50 
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Motion 


McMahan 
ROTATING UNITS 
Don‘t Break Down 


@ BRUSH & SLIP 
Because ~ inc CONTACT 
@ HEAVY THRUST 
BALL BEARINGS 

@ HEAVY DUTY 
CONSTRUCTION 


STRONG, SILENT 

Now you can employ the multiple 
attention values of motion in your 
displays without fear of fouling, 
howling or malfunction. This new 
McMahan Motion Unit is a smooth 
working precision machine with de- 
pendability and permanence built 
in. You'll find the same depend- 
ability in McMahan turntables. If 
“revolver” service has made you 
nervous—move to McMahan motion 
and relax. 


693 RAYMOND AVENUE «+ ST. PAUL 4, MINNESOTA 





(Continued from page 12) 


window display ever has is an informed and 
cooperative salesclerk. And this friendship is 
mutual. Here are several ways in which displaymen 
and department managers and clerks can take 
advantage of this to produce greater sales. 

First, the windows should be numbered for 
ease of identification and the clerk informed 
what merchandise of his department is on display 
and in what window. 

second, reinforce the impact of the window 
display by repeating similar merchandise 
prominently at the point-of-sale, either in a 
counter, ledge or aisle display or, at least, out 
where the customer can see it and be reminded 
of it. 

Third, clerks should be requested to keep a 
record of sales made in which window or interior 
displays entered into the conversation or played 
a prominent role. The results will aid the 
displayman in judging the effectiveness of his 
work for future reference. A point to make here -- 
just because a woman doesn't buy the displayed 
dress that initially attracted her and brought 
her in to the sales counter is no indication that 
the display has failed. 

Fourth, have managers request that clerks 
see fashion displays and note the accessories 
being worn or recommended, so as to assist the 
customer in making a selection to go with her 
new wardrobe, even if this merchandise is in 
another department. 

Fifth, clerks should be instructed to 
notify their department heads when displayed 
merchandise is becoming low in stock == before it 
is sold out--so that more stock can be ordered or 
a substitute can be made promptly in the display. 

If these coordinated efforts of displaymen, 
managers and clerks are put into practice everyone 
will benefit. Increased sales mean higher 
salaries and commissions for everyone. 

Photo entries in DISPLAY WORLD's 
International Display Contest are more than 1,000 
ahead of this time last year. If the pace keeps 
up a new record will be established. 


Cordially yours, 


DISPLAY WORLD 











Display Works Studio 
Nears Completion 

The accompanying sketch shows the new 
studio of Display Works Company at Jeddo, 
Mich. This is the first of a series of studios 
planned for a scenic wooded site on the 
shores of Lake Huron, Harold Weinbrecht, 
owner, Says. 

This new studio, he says, is designed for 
mannequin refinishing and includes a com- 
pletely equipped explosion-proof spray room 
and houses the wig and rubber molding de- 
partments. The firm was started 13 years 
ago by Mr. Weinbrecht with a borrowed 
portable compressor and two gallons of lac- 
quer given him as a sample by a paint 
manufacturer. 


Successful Promotions 
Now on Film 

A unique slide-film library has been pre- 
pared by the Sales Promotion Division of 
the National Retail Merchants Association 
and will be available after September 23. 
The initial library, consisting of 22 titles 
and documenting in color successful retail 
promotions by 40 prominent stores, permits 
sales promotion staffs to study the actual 
displays, ads, windows, mailing pieces and 
special events that have won the NRMA 
Sales Promotion Gold Award. Write to 
NRMA, 100 West 31st street, New York City 
1, for a catalogue that gives descriptions and 
prices of films available. 


Cox Resigns at Stern, 
Assistant Raised 


Judson Cox, display director for Stern 
Bros. in the Bergen Mall Shopping Center, 
Paramus, N. J., has resigned. His assistant, 
Theodore Petransky, has been appointed act- 
ing display director. Mr. Cox’s plans are 
not known. 


— New Display Works Company studio on the shores of Lake Huron— 








SOURCE SERVICE 


If in any of the illustrations in DIS- 
PLAY WORLD you see some property, 
fixture, mannequin, or other display 
equipment which interests you particu- 
larly, we will be glad to supply you with 
the source from which it can be ob- 
tained. Just address your inquiry to the 
Editor, DISPLAY WORLD, Cincinnati 


1, and it will have prompt attention. 
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Elmer Kipphorn 
Dies August || 


Elmer A. Kipphorn, display director of 
Watt and Shand, Lancaster, Pa., died of a 
heart attack in St. John’s Catholic hospital, 
Rapid City, S. D., Tuesday, August 11. He 
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was on a trip through the West with his 
wife and son. He had been under the care 
of a physician. 

A native of Lancaster, Mr. Kipphorn was 
associated with Watt and Shand for the 
past 30 years. He was active in _ local 
church and civic affairs and was well known 
in the area for his singing ability. 

Mr. Kipphorn’s successor at the store is 
Alvin L. Duffey, who is a former employe of 
Watt and Shand’s display department. He 
returns as display director after managing 
the display department of the Bon Ton de- 
partment store in Lebanon, Pa., since 1957. 


Barclay Announces 
New Sample Set 


Sarclay Manufacturing Co., Inc., New 
York City, announces the availability of 
their new sample set of Barclay prefinished 
plasticoated panels for display and interior 
use. Measuring 4 inches in width by 234 
inches in height, the new sample set is per- 
manently bound to permit easy viewing in 
fan arrangement of the 12 solidtone colors 
and seven woodgrain finishes, the full color 
range, size and thickness information is also 
furnished. It is available without charge 
to displaymen writing on company letter- 
head. 
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te direct for price list. 


Display men are using TU BES more than ever 


before. Striped and plain wallboard tubes in stock 
feet in length. Contact your local display jobber 





from 1 inch to 22 inches in diameter and up to 12 








= §MUTUAL DISPLAY MFG. CO., 1101 Power Ave., Cleveland 14, Ohio 
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PAPER SCULPTURE 


By Mary Grace Johnston 
Davis Publications, Inc. 
Printers Building 
Worcester 8, Mass. 
Price: $3.75 

This spiral-bound book is easier to handle 
than the original portfolio of sketches and 
photographs published by the firm in 1952. 
Content is basically the same and takes the 
student of paper sculpture from the simple 
geometrical forms to the complicated figures 
and abstract shapes. Another book by the 
author entitled Paper Shapes and Sculp- 
ture for School Use follows the same pattern 
of development but contains different ideas. 
It sells for $4.75. 


ANIMATED DISPLAY 
By Allan Plowman and K. C. Matthews 
Blandford Press 
16 West Central Street 
London WCI, England 
Price: 21 shillings 

This is the first book on modern animation 
to appear on the display scene in a long time 
and is packed with ideas for the mechanical- 
ly inclined displayman with a fairly well 
equipped = shop. Covering all phases ot 
movement and implied motion, the book con- 
tains more than 200 illustrations showing 
what to do and how to get it done. Although 
a rudimentary knowledge of physics, 1. e 
levers, pulleys and gears, would be a wel- 
come prerequisite to its reading, a diligent 
displayman can decipher the how-to-do-it 
instructions. There is even a few chapters 
devoted to history of motion in display and 
a brief hint of the future. Manufactured 
mechanical units are of British design and 
probably are not imported, but comparable 
units can be tound here. 


COLOR PLANNING FOR 
BUSINESS AND INDUSTRY 


By Howard Ketcham 
Harper & Brothers 
49 East 33rd Street 
New York City 6 
Price: $5.95 

There are five chapters in this book that 
will be of direct value to practicing display- 
men. They are: Color and Lighting in the 
Display Window, Color: Key to Successful 
Advertising, Color in Women’s Wear, Color 
in Men’s Wear and Color for Interior Deco- 
ration. The rest is interesting, 
Color in National Defense — Camouflage, 
but not very applicable to display. 


WHY PEOPLE BUY 
By Louis Cheskin 
Liveright Publishing Corp. 
386 Fourth Avenue 
New York City 16 
Price: $5.00 

Motivation and its Successtul 
Application is the self-explanatory subtitle 
of the book by the director ot Color Re- 
search Institute and president of his own 
marketing research organization. Between 
the covers are the revelations of various re- 
search projects conducted from 1947 to 1957. 


such as 


Research 


*? 


Display Bookshelf — 


There are many predictions of future trends 
in consumer buying. He points out the 
failure of the 1958 Edsel to come up to ex- 
pected sales as the fault of lack of proper 
research and how research can claim some 
credit for the success of the four-seater 
Thunderbird. Other than easy and interest- 
ing reading on a subject that should be 
studied and watched closely by displaymen, 
this book offers little advice to the retail 
executive not in a position to make the de- 
cisions the book might Suggest. 


PLAN YOUR STORE 
FOR MAXIMUM SALES 
AND PROFITS 

By Charles S. Telchin 


Retail Jewelers of America, Inc. 
55! Fifth Avenue 

New York City 17 

Price: $3.00 

This book has been prepared to give the 
jeweler information which will help him 
evaluate the many aspects of store planning 
and design. The contents will furnish suf- 
ficient background to aid him in determining 
his needs in working with a professional de- 
signer. The construction of a new store, 
modernization of an existing one and future 
expansion are discussed with this in mind. 
Although the illustrations are ot display and 
design applications for the smaller “family” 
stores, the written material applies to all 
types of stores. 

Spiral bound, the pages lie flat for easy 
reading. There are 76 pages in all, includ- 
ing several pages of fixture designs with 
working drawings; also several store lay- 
outs. 

The book may be secured also for the same 
price from Telchin & Campanella Archi- 
tects, 22 West 48th street, New York City 36. 


Corobuff Acquired 
From Sayford 


Corobuff Corporation has acquired the 
Corobuff Division of the Frank M. Sayford 
Company and will continue to operate in the 
same location where Corobuff has been op- 
erating since 1931, 50 Washington street, 
Brooklyn 1. Phone number has been changed 
to TRiangle 5-7021. 

According to the new owners, prices and 
policies will remain the same and a new 
catalogue will be available soon containing 
many new designs. Write now, so as to be 
among the first to receive it. 


Dazian's To Sell 
Walters’ Sculpt-O-Fab 


Ben Walters, Inc., 156 Seventh avenue, 
New York City 11, announces that in addi- 
tion to his own office, Sculpt-O-Fab is now 
being stocked and sold by Dazian’s, Inc. 
This will enable displaymen to secure prompt 
delivery and shipping economies through or- 
dering Sculpt-O-Fab from any of the five 
Dazian offices located in New York City, 
,oston, Chicago, Dallas and Los Angeles. 
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Gulino Joins Levy Bros., 
Noted Sculptor 


Carlo Gulino has joined Levy Brothers, 


Klizabeth and Clifton, N. J., as display di- 
rector. Mr. Gulino, a sculptor of note, was 





— Carlo Gulino — 


commissioned to come to this country to 
work on the Italian Building of the 1937 
World Fair. Afterwards he returned to 
Saks 34th Street, New York City, in the 
display department. Most recently he was 
associated with Goubaud de Paris of Fitth 
avenue as display director. 


Lumabrass Furniture 
Used in Display 

The new line of Lumabrass furniture dis- 
tributed by Silvestri’s Flairtime is receiving 
wide attention of displaymen who see the 
application of this revolutionary line of case 
goods and tables for display purposes. Legs 
and frames of Lumabrass are ot brass-fin- 
ished aluminum, while tops are of Mela- 
mine, a scuff, scar and stain resistant plas- 


tic substance. See this furniture at your | 


nearest Flairtime showroom in New York 


City, Chicago or Dallas, or write to the | 


home office at 1147 W. Ohio street, Chicago 
22, for information. 
Valenti Speaks 
At St. Louis 

Gabriel Valenti, executive director of the 
National Association of Display Industries, 
was the guest speaker at the first tall meet- 
ing of the St. Louis Display Guild held 
Tuesday, September 15, at Ray Quuinlan’s 
Party House. The Guild plans to continue 
with its “Display Speaks” series of distin- 
guished speakers which was _ started last 
year. Topic of Mr. Valenti’s speech was not 
available at press time. 





Ostlund, Blum Become 
Displayer Executives 

Two members of the sales staff of The 
Displayers, Inc., New York City point-of- 
purchase display and exhibit builders, have 
been raised to executive position. Mr. Cal- 
vert Ostlund will be vice-president and 
sales manager of exhibit sales and Mr. Alan 
EK. Blum will function as the vice-president 
and sales manager of Robert Kayton Asso- 
ciates, Inc., the p-o-p subsidiary of Dis- 
players. Both men have been with the firm 
over ten years. 


VC rOercRe, i39 





if you have to say it... 
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Victorian style: 1”, 1%2”,2%,4” high 
Roman style: 3%”, 5” high 
write for folder 


ftwin Display 


133 west nineteenth street 
new york 11, new york 























Order Now! 


TO BE SURE YOU HAVE PLENTY 
ON HAND FOR THE HOLIDAY SEASON ... 


“PERMALIFE” 


ANGEL HAIR 


The superfine Angel Hair in ten heavenly 
colors. Packed in one pound polyethylene 
bags for easy handling and maximum dis- 
play visibility. 








WHITE | MAIL YOUR ORDER TODAY! 
LIGHT BLUE To NATIONAL EQUIPMENT CORP. 
919 BROADWAY, KANSAS CITY, MO. 


PINK | Please ship at once: 

YELLOW | Lb. Bags White @ $ .99 ea. 

AQUA | | Lb. Bags . @ $1.29 ea. 
olor 

LILAC | | Lb. Bags @ $1.29 ea. 

CHARTREUSE — eter 

RED | ADDRESS 

GREEN | CITY STATE 

DARK BLUE | SIGNED DATE 
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for maximium illumination 


POSTOSCOPE Opaque 


- i 


Imagine the convenience of this Opaque 
Projector in your sign or display depart- 
ment! Need a large sketch — but fast? 
Just place this projector over a photo- 
graph, magazine page, coin, jewelry or 
any flat opaque object —- and you can 
project a screen image, faithful in every 
detail and color. 7 feet square and 
larger. Projects an area 6” x 6” at one 
time or larger area, a section at a time. 


$35.00 


F.O.B., N.Y. 


LARGE PROJECTORS TOO! 
Send for descriptive folder 
showing entire line of 
opaque projectors. 


200 PAGE CATALOGUE 


FREE: 16,000 art and drow- 


ing supply items evailable through 
Arthur Brown. Write todey on firm 
letterhead! 


Arthur Brown & Bro.. Inc. 


2 West 46th St.. New Yorn 35. N.Y 








NATURAL PREPARED 
FOLIAGES , WOOD 


TROPICAL 
ACCESSORIES 


+ CALIFORNIA 
¢ FLORIDA 
¢ PHILIPPINES 


AVAILABLE AT YOUR 
DISPLAY SUPPLY HOUSE 


Benson Company 


202 E. Pacific Coast Hwy. 
Long Beach 6, Calif. 

















New Hardboards Offered 
By Weyerhaeuser 

Making even more complete the variety of 
surface treatments available to displaymen 
in the Weyehaeuser line of hardboards, the 
company has announced new striated and 
grooved styles for exterior and interior use. 

A U-Grooved pattern has been developed 
for both the smooth and the new fine- 
combed, striated tempered Weytex, creating 
striking vertical effects in siding, panelling, 
and other applications calling for all- 
weather beauty outdoors. 

Standard Weytex, with a deep shadow-line 
striation is added to the line. Smooth stand- 
ard Weytex also comes in a V-grooved sur- 
face. Both are attractive for interior use in 
either the rich, blonde natural color or in 
painted surfaces. 

Completing the new additions to the line 
are Weytone pre-finished hardboards in both 
tempered and standard types. The new 
Weytone hardboards are finished to a deep- 
lustre sheen that needs no further surface 
treatment for use as wall panelling, cabinet- 
work or other high-quality application. II- 
lustrated specification sheets on sizes, thick- 
nesses and suggested uses are available on 
request from Silvatek Division, Weyerhaeus- 
er Timber Company, Tacoma 1, Wash. 


Hambergers In Europe 
On Buying Trip 

Mr. and Mrs. David Hamberger of David 
Hamberger, Inc., New York City, left by 
air September 2 for a comprehensive three 
week tour of Europe, including stops at 
Copenhagen, Paris, Hamburg, Rome and 
Geneva. This trip is being taken primarily 
as a means of bringing back to the display 
trade the latest European contributions to 
our already extensive operation, Mr. Ham- 
berger explained upon embarking. 


Supermarket Murals 
Shown in Brochure 
Write to Supermarket Interior Displays 
for a colored brochure showing their interior 
department identification panels and orna- 
mental letters that can be used to identify 
other departments in any store. The firm is 
at 614 West 5lst street, New York City 19. 


Pollack Catalogue. 


| Contains Christmas Items 


Christmas Promotional Materials identifies 
a new catalogue issued by Pollack Poster 
Division of Pollack Printing Corp., 877 
Main street, Buffalo 3, N. Y. It is available 
upon request. 


—Bob Ahn, Hawaiian representative for Sales 
Promotion Center, Los Angeles, presents the 
new 50-star American flag to Los Angeles 
Councilman Edward Roybal, who accepted for 
the City of Los Angeles . . . Also shown are 
Norman Newhoff (left rear), Sidney Newhoff 
(rear center), and James McCracken (near 
right) — 


LA First to Receive 
Official 50-Star Flag 


On June 5, 1959, the Sales Promotion Cen- 
ter, Los Angeles, presented to the city of 
Los Angeles, at the regular City Council 
meeting, a 50-state flag. This flag was ac- 
cepted for the City by Councilman Ed Roy- 
bal and President of Council John Gibson, 
Jr. At that time, Sidney Newhoff, one of 
the executives of the Sales Promotion Cen- 
ter, explained that this flag was being pre- 
sented to the city unofficially, since President 
Eisenhower had not selected the flag that 
would be the official 50-state flag. Now that 
the official flag pattern has been released by 
our government, we feel we can now say 
that to the best of our knowledge, the City 
of Los Angeles was the first city in the 
United States to receive the official 50-state 
flag, since the flag presented on June 5 is the 
identical pattern finally selected by Presi- 
dent Eisenhower. 

The Sales Promotion Center, on Friday, 
August 28, at 10 a.m., officially presented the 
City of Los Angeles with this same flag that 
they had unofficially given on June 5 and 
now was officially accepted for the City by 
Councilman Roybal and Council President 
Gibson. 


Kutrimmer Adds 
Larger Size 

A 32-inch size “Kutrimmer,” combination 
paper cutter and trimmer, has been added 
to the regular line and is now available in 
both a table and floor model, it was an- 
nounced by Michael Lith Sales Corp. of New 
York. As pointed out in a statement by 
Michael Golde, president: “When ‘Kutrim- 
mer’ was introduced last year its outstand- 
ing feature was cutting up to 50 sheets in 
one operation. The new, larger model is 
built heavier,” he continued, “and can cut 
stronger materials, such as linoleum and 
very heavy board.” The unique hand clamp 
or foot treadle insures precision cutting of 
novelty stock like photos and photo nega- 
tives, carbon paper, foils, rubber, felt, thin 
plywood, leather, fabrics, and thin soft 
metal. 

“Kutrimmer” is sold now in four sizes: 
1434 inches, 22 inches, 28 inches and 32 
inches. The 28 inch and the new 32 inch 
size also come as _ treadle-operated floor 
models complete with stand. Complete in- 
formation and descriptive literature may be 
obtained from Michael Lith Sales Corp., 145 
West 45th street, New York City 36. 
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Bergman Heads Display 
At Oppenheim Collins 


Replacing Edward Cranston, who resigned 
as display director at Oppenheim Collins, 
New York City, is Al Bergmann, formerly 
on the display staffs of Saks Fifth Avenue 
and McCreary’s for the past two years. Be- 
fore that he was with Oppenheim’s. Mr. 
Cranston has not announced his plans. 
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NOVEL CHRISTMAS 
TREE DESIGNS 


[Continued from page 30] 


Miss Marian Gorrill of Berkeley. She 
assembled the flowers and leaves in tree 
shape and fastened them to the velvet back- 
drop with brass upholstery tacks which 
formed tke centers of the tin flowers. The 
velvet was mounted on a board cut to fit into 
the old trame. A gold metal pot tied with 
a maroon velvet ribbon at the base of the 
gold flowered tree completed the elegant old- 
tashioned Christmas picture tree. 


\ religious theme added to a real Christ- 
mas tree was the rare combination of an- 
other eye-catcher at the annual Festival of 
(hristmas Trees. 


Qne dominant ornament consisting of a 
transparent bowl holding the figures of 
Madonna and Child was hung in front of a 
small fir tree sprayed white and was the 


main decoration of the tree. The bowl was 
suspended from an L-shaped tube that was 
hidden behind the tree. The top of the 


I. was concealed by a large red bow and 
strings of pearls, ornaments and bows above 
and below the bowl conmpleted the decora- 
tion. The Madonna and Child figures shone 
brilliantly in the transparent bowl and com- 
pletely dominated the picturesque tree. 


Miss Inetta Carty, secretary to the medi- 
cal staff at Children’s Hospital, was inspired 
by a Christmas card to create the Madonna 
tree. 


Most conversational piece at the Festival 
of Christmas Trees was the “Golfer's Tree,” 
a unique combination of white artificial tree, 
red golf tees and green velvet ribbon. A 
chicken wire frame formed the foundation 
for the 2 feet 11 inches tall tree. The cone- 
shaped trame was padded with cotton and 
then covered with plastic paper sprayed with 
white snow. Narrow green velvet ribbon 
was spiraled around the tree from top to bot- 
tom. Hanging trom the ribbon were red 
golf tees with little white bead “balls” glued 
to the top of the tees. Mrs. Robert Boucke, 
auxiliary member of Children’s Hospital 
and creator of the “Golfer's Tree,” supplied 
the finishing touch by adding a tiny toy 
Santa with muniature golt bag and golf 
clubs standing beside t. - tree. 


Display Clinic Held 
At Cleveland 


The Cleveland Display Club is sponsoring 
a clinic on “Visual Merchandising Through 
effective Window Displays” in cooperation 
with the Distributive Education Division of 
the Cleveland Public Schools. Classes will 
be conducted two evenings, Tuesday and 
Wednesday, each week for six weeks. Ex- 
perienced displaymen will participate. An- 
thony Vilardi, display director of Bond 
Clothing, 1s the instructor. All phases of 
display will be covered. Write to Mr. James 
R. Busher, supervisor, Distributive Educa- 
tion, Cleveland Board of Education, 1380 
Fast Sixth street, Cleveland 14, for in- 
formation on how to enter this course or 
how to organize a similar one in other Ohio 
cities. 
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Your Santa Claus 
MUST 


Build good-will and 
traffic for you. 











As the world's only Santa Claus specialists, 
we can be of great help 


Santa Claus Service @ Promotion @ Training @ 
Costumes @ Wigs @ Beards @ Make-Up Kits @ 
Boot-Tops @ Stomach Pads @ Dresses and Hats 
for Mrs. Santa and Helpers @ Complete line of 
Santa Equipment. Write to: 


SANTA CLAUS SCHOOL, INC. 


Albion, New York 























For the “heart” of your Christmas display! 


Authentic replicas of 


Bellini Cherubes 


... exclusive in the U.S.A. 
(and only sold direct) 
se 
Available for the first time authentic 33 
high replicas of Cherubs by one of 
the famous Florentine masters. Magnificent 
full round reproduction is molded with 
exactness in lightweight, durable, hard 
rubber composition for indoor or outdoor 
display, ready-to-hang. Guaranteed 
completely washable. Individually packed 
F.O. B. Philadelphia. Immediate 
delivery. When ordering, please name pose. 
Send check or money order. 


ORDER A SAMPLE TODAY! 
Lacquered White finish. . ea. $30—pr. $55 


Hand rubbed Gold Antique Finish. . 


ea. $37.50—pr. $69 


Authentic Antique 
Reproduction Center, U.S.A. 


dQ. f/ 925 Arch Str } 
zafer 0 Suki Sicieinahetetn moon INA) 


MEMBER 


, 
' 
0 











in order to assure delivery in time tor Christmas 
windows, have your mannequins picked up for 
refinishing now. 


display works 


jeddo, michigan 
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SPRING 
GREEN! 


3 day SERVICE to Chicago, Mil- 


waukee, Detroit area. 


3 day SERVICE to New York, Phila- 


delphia, Boston area. 
6 day SERVICE to Los Angeles, San 


Francisco area. 


3 day SERVICE to Miami, 


Orleans area. 


“NATURALIKE” 


GREEN GRASS 
DISPLAY MATS 


@ The natural look of living grass 


New 


@ Fire-proofed and mildew-proofed 


@ Special sizes made to order in 
any length and width. 


MEMORIAL 
GRASS CO. 


521 EAST 7th STREET 
UHRICHSVILLE, OHIO 


40 years’ manufacturing experience 
in serving display needs. 


New Compact Turntable 
Designed by Vuemore 


The Series 194 turntable is specifically de- 
signed by Vuemore Corporation to be fitted 
around which merchandise can be 
mechanism rotates 


Ola pole 
placed for display. The 
a two-to-eight sided plain or illuminated 
sign that will deliver two or more adver- 
tising messages. Space for the electrical 
connections for an illuminated sign is pro- 
vided through the revolving’ turntable 
mechanism. 

A standard pipe flange that easily screws 
onto any threaded pipe stand is attached at 
the stationary base of the turntable. Addi- 
tional information and full descriptive cata- 
logues are available from the firm at 625 
West 26th street, New York City 1. 


Mordkin Re-Elected _ 
Mayor of Pahaquarry 

Immediately upon his re-election as May- 
or of Pahaquarry Township, Warren Coun- 
ty, N. J., Michael Mordkin, president of Re- 


sult Displays, Inc., New York City, pre- 
sented his constituents an attractive bro- 
chure showing the facilities and accomplish- 
ments of his administration over the past 
terms. The brochure reveals that 90 per cent 
of privately owned acreage in the township 
is leased to Coventry Hunting Club, a non- 
profit corporation which reimburses its con- 
tributors 100 per cent of their land tax. 
Therefore, Pahaquarry is in the enviable 
situation of being virtually tax free. 


Edinger-Wyckoff 
Adds Two to Staff 

Edinger-Wyckoff, Inc., Stroudsburg, Pa. 
creators of merchandising fixtures, has add- 
ed Edward R. Bollard and WHerbert B. 
Osmer to the executive staff, according to 
William C. Wyckoff, president. Mr. Bol- 
lard, formerly store manager for Jordan 
Marsh, Boston, joins the store planning di- 
vision. Mr. Osmer, previously head of Na- 
tional Needlecraft Bureau, Inc., joins the 
national products division. 
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ATTN: 


X-MAS STREET DECORATORS 
ALUMINUM FOIL GARLAND 


12'' wide —3 ply —triple taped 
nylon cord center 


All Colors — Combinations 
Write for literature — dealer discounts. 


Manufactured by: 


/ Filjon| INDUSTRIES, Inc. 


1211 E. Fayette St., Box 122, Syracuse, N.Y. 




















STUDY 
WINDOW DISPLAY 
AT HOME 


Easy Home Study course showing 
how to do every phase of window 
display work. Merchants, display 
men, women and beginners will 
find this course the finest of its 
kind. School founded in 1905. 
Employers: Free to you — 
names of our qraduates. 


Write for literature 


THE KOESTER SCHOOL 


3710-12 N. Cicero Ave., Chicago 41, 
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H\AS WON FIRST, | 

SECOND ANP THIRP 43 

IN WORLVY WIPE 
PHOTOGRAPHIC 





DisPLray Direcror.....OPPENHEIM COLLINS 
BUFFALO, NW. 


MusicAcur INCLINED AT AN 
EARLY AGE. GAVE FIRST PUBLIC 
APPEARANCE AT TEN SEFORE 
Boe IN HERSHEY OPEN AIR BOWL, 
HERSHEY PA TCUMENTS > 
. XY LO PHONE ANP MRIMB-. 


ENrerep ARMY AT \6 For. 


TOTAL OF 9 YEARS. SAW/ SERVICE 
IN N. AFRICA, INVASIONS oF 
Sitity AND ITALY PLUS SOUTHERN 
FRANCE. THEN ON INTO GER- 
MANY-AND AUSTRIA WITH-FAMED 
4STH INFANTRY PIVISION. 
STARTED IN DISPLAY WiTH 
ALLIED STORES, BON TON, 
LEBANON, PA. PID FREE 
LANCE PISPLAY WORK IN 
SWITZERLAND AND GERMANY 
WHILE TOURING 27 CouN- 
COUNTRIES IN EUROPE. 
JOINED OPPENHEIM COLLINS 
NN CITY STORE: THEN TO HEAD 
OF DISPLAY DEPT. OF BROOKLYN 
STORE: THEN As ame Pir- 
ECTOR AT BUFFALO . 


INTEREST S INCLUPE INTERIOR 
PECORATING., MUSIC CBETTER) , 
FOOTBALL, BASEBALL, SKIING, 
ANP TRAVELING 








DISPLAY WORLD 











Federal Sign Moves 
To New Plant 


Federal Sign and Signal Corporation’s 
general offices and Chicago production facil- 
ities have been moved to modern, one- 
story plant at 136th and Western in subur- 
ban Blue Island, Ill. The 164,000-square- 
foot plant, located only eight minutes’ driving 
distance from the new Illinois Tollway, is 
one ot the most extensive and modern facili- 
ties in the nation for the design and manu- 
facture of electrical advertising displays and 
emergency warning signals. Federal moved 
from its former plant at 8700 South State 
street, in Chicago, to make way for the city’s 
new South Route Expressway. 


Shaffer to A. Harris 
As Display Director 

Sam Shaffer, former display director for 
Neiman- Marcus, Houston, is the new display 
director of A. Harris & Co., Dallas. He suc- 
ceeds Ted Solomon, who has been reassigned 
to the Harris-Oak Cliff branch. 


Hughes Leaves Muller 
For Palais-Royal 

J. C. Hughes, former display director for 
Muller Company, Lake Charles, La., has 
been named to the same position at Palais- 
Royal, Shreveport. He replaces Ben Pangle, 
who is now self-employed in the decorating 
business. Mr. Hughes entered the field in 
1948 and worked as display director for 
Bonwit-Lemmon, Shreveport, for many 
years. 


To Design Sets 
For Civic Theatre 

George del Favero, display director for 
Parisian’s, Birmingham, will design and ex- 
ecute the sets for an experimental series 
of plays to be put on this fall by Birming- 
ham’s Civic Theatre. 


Gallegos New Director 
Of Russell's Display 

Chico Gallegos is the new display director 
at Russell’s Alamo Plaza ladies’ specialty 
store at San Antonio, Texas. He returns 
to the retail business after association with 
an engineering firm. He formerly served as 
display director of Siegel’s, also of San An- 
tonio. The post at Russell’s has been open 
several months. 


Advertising Workshop 
At N. Y. Display Center 

Advertising Workshop, Inc., specializing 
in displays and printing promotions, has 
leased space in the New York Display 
Center, 400 Eighth avenue, New York City. 
The announcement was made by Leon Sills, 
president. 


Steinberg Joins Staff 
Of Bonwit Teller 

Joel Steinberg, former assistant display di- 
rector of Lord & Taylor, New York City, 
has joined Bonwit Teller of Philadelphia as 
display director. He will work with Paul 
Stackhouse, who continues as associate dis- 
play director. 
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| available in 15 Rayon Colors and Cotton White. Non-inflammable 

















==> - Christmas Greens 
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- Attractive, Inexpensive 
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Comes in 100 foot rolls. 


Wy 
y: PAS Heavy, graceful, evergreen, balsam festooning—suitable for streets, 
stores, public and private buildings. BALSAM roping is bushy and 
well rounded. 


14"-16" diameter, per 100 feet. ..$6.75 


Balsam wreaths—Ring size, double faced. 
18”...ea. $2.00; 24”...$2.50; 30°...$3.00; 36°°...$3.50; 48°’. . .$6.00 


Prices F.O.B. La Crosse or North Woods 
Don’t delay — Place your order at once. 


PHONE 4-2613 LA CROSSE, WISCONSIN 











ENHANCE YOUR DISPLAYS with 


FLOCKING 


SUPER-SPECIAL FLOCKING KIT 
ABSOLUTELY NON-INFLAMMABLE ‘'FA-10°' ADHESIVE 

15 FLOCKING COLORS « SPARKLES + GLITTERS 
Kit includes Super-Special Compressor . . . Flock Gun with 3 
Jars . . . Adhesive Spray Gun with Cup .. . Two 15 Foot Air 
Hoses. Complete Kit $198.50. “‘FA-10” Adhesive is colorless... 
will not stain or discolor flock . . . has a pleasant odor. Flock is 












“Sparkles” pick up reflections that add brilliance and life to any 
flocked object. ‘“‘Glitters’’ come in Silver, Gold, Green, Blue and 


Red. A “Real Gem” for that striking “jeweled” effect. ORDERS SHIPPED SAME DAY RECEIVED 
WRITE FOR FREE ILLUSTRATED CATALOG AND COLOR CHART FROM OUR COMPLETE STOCKS 


SCHUPP FLORIST SUPPLY CO. 1143 GREENLEAF 


WILMETTE, ILL. 








Snow 
specialists: 
Blocks, Flakes, 
Chunks, Fine 
Sno, Letters, 
Froth-E balls, 


Styrofoam 
balls. 


Frostee Sno Co. 
BOX L 
ANTIOCH, ILL. 
Phone: Antioch 491 


FLAIR suis ron. 


Wonderful for Sportswear, Slacks, Shorts, etc. 

















LAIR easic MANIKIN 


15 W. 18th STREET NEW YORK CITY 
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ELECTRO 
MOTION 
TURNTABLES 


DEPENDABLE 
MOTION FOR 
YOUR PROMOTION 





ples offer 
n turnta ore 


motio 
y 
metrically rry UL 4 
= ee rurntables tne ally, & 
pletely safe. Mer ved desi 


Electr 





0 
clectro- n 
lowest prices , 
s 


; —2 
available in = orders “for 
Many V4 riatio 
% Compare price 
% Look for Underwriters label 
% Demand dependable Electro-Motion 


WRITE FOR COMPLETE CATALOG AND PRICES 








ELECTRO-MOTION CORP. 


Buchanan. N. Y PEekskill 9-]1406 








9FW729 
CANDELABRA DISPLAYER 
Height 80°" e Width 36" @ Depth 20" 


All wood construction, illuminated fluted 


candles, assorted cloth holly trim. 


$42.50 Complete 


david hamberger, inc. 


136 W. 31 St.. New York, N.Y. 
PE 6-0464 








Birthday Cake Acquires 
Christmas Touch 


By ELAINE WOODS 


Giant candle becomes support 
for Christmas tree atop three- 
tiered 4lst anniversary cake 
over front of Baltimore's Hoch- 
schild Kohn . . . Carols featured 
behind six circular masked win- 
dows ... Music played by tape 
recorder to onlookers 


\X THEN HOCHSCHILD, KOHN & 
(Q., Baltimore, was winding up its 
60th Anniversary celebration = the 

store was going into its Olst Christmas. 

On the outside of the store, during the 
celebration, the entire Howard street space 
above the windows held a 3-tiered birthday- 
cake extravaganza of live flowers topped 
with a giant lighted candle flanked with 59 
smaller lighted candles. The display was 
made of white-and-gold waterproof hard- 
board and plywood, the “cake being 45 
feet long and 38 teet high. 

The strategy lay in the switch-over for 
Christmas when the giant birthday cake on 
the outside was left intact except that a 
brilliantly lighted star replaced the flame 
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bulb of the center candle, and a_ lighted, 
trimmed Christmas tree was placed in front 
of the candle which became a support for 
the tree. The cake’s “tiers” furnished half- 
round platforms where wrapped gifts were 
piled, set off by evergreen garlands that fol- 
lowed the original lines of the former cake s 
“trimming.” 

The first floor for Christmas last vear was 
trimmed in gold, white pixies on ledges were 
trimming 7-foot glitter twig-trees from red 
ladders. 

There were six stunning windows in a 
series depicting Christmas carols. Keach 
window was in darkness except for a 3-di- 
mensional scene with sound and animation 
that seemed to be taking place somewhere in 
the sky through breaks in earthly gloom, 
and star dust was falling in some. Speak- 
ers were installed above the windows and 
the appropriate carols were played by a tape 
recorder. 

Kach scene rose out of a nebulous soft 
hess created by spun fiber glass. Each was 
vividly crystalized by white spotlighting in 
the overall blue light. 

The front of each window was masked 
with hardboard in which there was a large 
circular opening. The board was covered 
with purple felt upon which was painted an 
ornamental frame tor the opening with gold 
and white antiqued rococo. The background 
panels were hardboard painted midnight blue 
with a haze of clouds and bee-light stars 

The figures were made of papier mache 
and dressed in colorful fabrics, jewels, 
feathers and furs. The title of each carol 
was painted in bold gold script upon a white 
satin banner edged with gold balls and sus- 
pended from the ceiling on a gold horizontal 
rod, 

James F. Burnside is the stores talented 
display director. 


Schuette Fills Vacancy 
At Bonham's, Marietta, Ohio 

Walter S. Schuette, formerly a designer 
associated with the Advance Display ot 
Pittsburgh, has joined Bonham's, Marietta, 


Se 





— Walter S. Schuette — 


Ohio, as display and advertising manager, 


succeeding the late Walter Reed. 

He was also with Boggs and Buhl, Pitts- 
burgh, as display director and with the dis- 
play department of Gimbels, Pittsburgh. 


OCTOBER, 1959 








SANTA CLAUS SUITS 


To make your Santa look real... and at low cost to you! 


No. A-lI—THE SUIT. Beautiful! 
and lush soft Velveteen Suit 
with REAL WHITE FUR trimmed 
on hat, overblouse and leggings. 
Black patent leatherette belt 
with large gilt buckle. 


$1 T 5.00 without wig & beard 


No. A-9—FINEST QUALITY outfit made of 
RED VELVETEEN. Consists of overblouse, 
pants and velveteen hat trimmed with white 
PLUSH. Heavy weight leatherette belt with 
large gilt buckle, leatherette boot tops with 
white plush trim. Large size only. 


$75.00 without wig and beard 


No. A-5—DE LUXE RED VELOUR OUTFIT, without wig & beard.....$57.50 


SANTA WIG & BEARD SETS 
100% Nylon Wig & Beard Set, Standard... ..$19.90 


DeLuxe Nylon Wig & Beard Set—50% fuller than Standard......... $29.50 
Super DeLuxe Nylon Wig & Beard Set—100% fuller than Standard. .$39.50 


Soran Wig & Beard Set....... 


FOODS CCC COTE. CHORE OEEE COO CEES $12.50 


“19s \HERTBERG-ROBBINS, INC. 


IMMEDIATELY! 110 W 


ORDER NOW! 


. 30th Street, New York 1, N. Y. 


PEnn 6-3585 
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Greatest Values In 


SIGN _PRINTERS 


Jack M. Sida & Coa. 


2037 STANLEY ST., 


2" $298 
= 16" x 32" $398 
Giant 26" x 42" $750 


F.O.B. New York 
1% 10 days net 30 


MONTREAL 2, CANADA 











LUMBER 


From a 1” x 2” furring strip 
toa 12” x 12” Timber. 





Masonite 
Celotex 
Mouldings 
Homasote 
Plywood 


Upson Board 


17 Ridgewood Piace 





Cut to your specifications by one of New York’s 


LARGEST and most DIVERSIFIED Lumber Companies. 
e FAST 


TULNOY | «rameo: ine. 


GLenmore 5-414] 
There are more Special Items in this MODERN Lumber Yard than in any other in New York 


SERVICE e 


Brooklyn 27, N. Y. 











SAVE 
THE PRICE OF 


EXPENSIVE 
SHIRTS 
ON YOUR 
ot ods ii ic 
DISPLAYS 
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bes! 


@ Popular collar styles 

@ Fine sanforized fabrics uncondi- 
tionally washable 

@ Sized for standard form 

@ White and colors 


SEND FOR BROCHURE 


DISPLAY DIKEES 


1425 North 76th Street 
Phila. 31, Penna. 





WANT TO 
BUY 


USED 


Mannequins 


Williams & Grenekers 
preferred 


Write or Phone 


HERZBERG-ROBBINS, INC. 


110 W. 30th St., New York City 1, N. Y. 
PEnnsylivania 6-3585-6-7 
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Unbreakable Plastic 
Miss & Junior Miss $29.50 
Girls 2-4-6-8-10-12 24.50 


MADISONIA MANIKINS, Inc. 


NEW YORK 6 152 WEST 25TH STREET 
CHICAGO e 11 SOUTH DESPLAINES 
DALLAS e 3007 CANTON STREET 














As one of those millions who “never look 
straight ahead on Fifth avenue,’ I would 
like to point out the real controversy over 
the dude ranch window on Fifth avenue re- 
cently (page 44, August issue). It was not 
that the rear-end of the horse was “naked,” 
but that the rear-end was chosen! 

Giving the displayman the benefit of a 
doubt, I assume he did have a doubt before 
he made his publicized choice. He chose to 
defy the code which prompts the best in 
men to suppress coarseness in a mixed 
group. He certainly made his choice with 
tongue-in-cheek toward his client, and ap- 
parently with thumb-at-nose toward mixed 
viewers. In his moment of choosing, he 
knew beforehand that the sensibilities of 
most women (and consequently many men) 
would be unpleasantly jolted. 

The aim of window display is to catch 
lookers and please or serve them — but 
never to toy with the risk of antagonizing 
or offending any. The phrase “anything for 
publicity” is a snare of false reasoning. 
Publicity that goes slightly sour is hardly 
successful, either commercially or display- 
wise. 

l am a woman. I[’m not prudish but | 
am high-thinking, sympathetic, and consid- 
ered intelligent. I adore ingenuity in others, 
originality, wit and humor. However, the 
originator of the dude ranch window must 
have known that his suggestion was not 
really cute, and not pleasingly clever. The 
otherwise fine window would have been a 
smash-hit, delighting all and offending none, 
if a horse’s magnificent front-half had been 
where the rear-half was. Horsy humor may 
be great for the privacy of the paddocks or 
for jousting in Timbuktu, but for Fifth ave- 
nue... PLEASE! 

This displayman stated that his client was 
“deluged with telephone calls,” but the na- 
ture of the calls is not forthrightly stated. 
Also he said that the “client sold tickets” 
to dude ranch country. Doubtless, however, 
the client would have sold tickets possibly 
“like hot cakes” if the beauty of the horse 
had been displayed from the front, instead 
of what was. He also said “This has been 
one of the hardest hitting displays ever to 
grace Fifth Avenue.” The italics are mine, 
because of the strange choice of the verb 
“grace” in this connection. It might have 
jolted, surprised, hit hard, disappointed, 
brought out vulgar guffaws and horse-laughs, 
or offended, but no! It did not grace Fifth 
avenue ! 

Oh, Fifth avenue! Wonderful Fifth avenue! 
ls your neighborhood going down? Are there 
telltale signs of creeping-sewer here and there, 
such as a stable on your sidewalk, thrusting 
a horse’s unbeautifuller end into your trust- 
ing faces? If there is, there is something you 
can do about it —. 

Mr. Displayman, never underestimate the 
influence of Woman! Everyone knows. that 


display must fervently court Woman — either 
directly or indirectly. Did you forget that, 
in your moment of choosing ?’—Mrs. Mildred 
Schaefer. 


Just a few words of report on the Ravens- 
wood article that appeared in DISPLAY 
WORLD recently (page 28, April issue). Not 
only was it rewarding to see my work in 
DISPLAY WORLD, but it proved very pro- 
fitable. I received two calls from the East 
coast, one from South Bend, Ind., and one call 
from Detroit, Mich., a subdivider wanting 
the same displays for the same reason — to 
promote home sales. I have accepted his in- 
vitation to fly out at his expense and create 
another spectacular home promotion display. 

This has seemed to open new fields of dis- 
play opportunities never before thought of by 
myself. I never realized the possibilities of 
my past experience in window display put to 
use in this manner.—Paul Garnier, 663 Shear- 
ton drive, San Jose, Calif. 


Compliments to DISPLAY WORLD and 
to Miss Anne Daniels, of Portland, Ore., on 
the series of articles on the handling of 
display for Miss Gibson’s specialty shop in 
that city; Miss Gibson is well known for 
her excellent taste and superior business 
acumen. 

{ was in display, in Portland, for eight 
years, sO was interested to hear what was 
being done. Would also like to hear about 
some of the other very able display people, 
in such fine stores as Nicholas Ungar, Inc., 
Charles F. Berg, Zell Brothers, all stores 
that have always been tops, very consistent- 
ly, tor years in Portland, in visual merchan- 
dising. 

As Oregon is in the midst of a Centen- 
nial Celebration, it would be of value to 
know how this occasion is being highlighted 
by the stores in the area. 
by the stores in the area—Anne Ackroyd 
Young. 


Am enclosing check for my _ subscription; 
also some information about my retirement. 
[ am one of the old-timers who has finally 
thrown in the sponge and moved to Florida to 
start life all over again. 

[ was with my last firm, Louis Wiesel, Inc., 
of Tuscaloosa, Ala., for 32 years before retir- 
ing in April. I began my display and adver- 
tising career in Hattiesburg, Miss., at the age 
of 14 in 1908 and joined the old National 
Association of Window Trimmers in 1912 at 
the convention in Chicago at the old Audi- 
torium Hotel and | believe Lou Rogers was 
the secretary at that time. He was also con- 
nected with DISPLAY WORLD’s predeces- 
sor, The Merchant’s Record and Show Win- 
dow. 

At one time [| worked on State street in 
Chicago, Birmingham, Ala., Miami, Fla., 
Paducah, Ky., Hattiesburg, Miss., and wound 
up in Tuscaloosa, Ala. I have enjoyed the 
friendships of many of the old-timers in the 
trade and went through all the changes of 
display work from cheese cloth puffing and 
shell form draping to modern art and beyond. 
[ had many idols among the oldsters. G. 
Wallace Hess, letterer; Irving C. Culver, wax 
artist, were among my good friends. 

I was a subscriber to Merchant’s Record 
and Show Window from 1909 and have been a 
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subscriber to DISPLAY WORLD since it 
came into being and only hope I can stay in 
good standing for the years that I have left. 
I am thoroughly enjoying the Florida climate 
and sea breezes and sincerely hope that 
some of my old friends, salesmen and display- 
men alike will give me a ring when they pass 
this way, as I am in a small town just 14 
miles south of Daytona Beach and here in 
Smyrna Beach we have the same ocean and 
the world’s safest beach. 

Thanks for all the nice things in DISPLAY 
WORLD in the past and I assure you | will 
continue to enjoy each issue. Sincerely, Curtis 
L. Ferrell. 


| have recently tried a hand at window dec- 
orating for Roberts Furs. I thought you might 
be interested to know what a fine source 
of information your magazine, DISPLAY 
WORLD has been to me. 

Our store is opposite the common, between 
two churches, in a location which has retained 
the charm and tradition of Boston. 

Spring is storage and remodeling season in 
the fur business. This season we had a win- 
dow contest promoting remodelling. Two 
mannequins were dressed in identical black 
person jackets. Each jacket was trimmed with 
a black mink colar. One garment was new. 
The other was a remodelled jacket. Since the 
wig craze was in, we used blue hair wigs on 
both. The type of lettering for the scroll or 
sign was found in your magazine. The per- 
son guessing the old jacket and its age won a 
mink stole. The stole was displayed bursting 
forth from a gilt frame. Its treatment also 
was thanks to DISPLAY WORLD. 

Since our store enjoys a reputation that 
typifies this section of Boston, Beacon Hill, it 
was necessary that the promotion have an air 
of dignity and substance. 

The display was in the window for two and 
a half weeks and brought some 500 people 
into the store. School principals, women doc- 
tors and lawyers, housewives, office girls, the 
usual shoppers and, of course, the usual odd 
ones, entered the contest —- some more than 
once, of course. 

The promotion paid its way the first day 
and accomplished what we had planned it 
would—create traffic. 

Phyllis Hanes, the fashion editor of the 
Herald-Traveler, selected the winner from the 
store window. She was seated making light 
conversation about furs and the contestants 
with Mr. Roberts. Every year from 1 to 60 
was mentioned for the age of the jacket. 

Again—thanks to DISPLAY WORLD—an 
amateur is able to do a fairly adequate job of 
decorating. Sincerely, Shirley S. Roberts, 
Roberts Furs, Boston, Mass. 


Niles Heads Display 
For Donaldson Stores 

Paul Niles has joined Donaldson's, Min- 
neapolis, in the new post of display man- 
ager for the company’s four stores. For the 
past year, Mr. Niles has been on the staff of 
T. R. Brouillette, vice-president and group 
manager of Allied Stores Corp. He was 
previously display director for the Golden 
Rule, St. Paul, for more than 15 years. 

Willard Griffin continues as display man- 
ager of Donaldson’s downtown Minneapolis 
store. 
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Css FOUNTAIN OF CHARM 


refreshing beauty... 


@ A SPARKLING EYE-CATCHER IN WINDOWS! 


@ AS PERMANENT DECOR! 


The gentle babbling of this truly enchanting water fountain soothes 
customers...helps put them in a relaxed buying mood! Made of 
CRYSTALSTONE — impervious to rust—with bowl diameters of 18, 24, 
30 and 36 inches, in transiucent jade, turquoise or topaz, permitting 
concealed, colorful lighting effects. Also mother-of-pearl inlay. Com- 
plete as shown with dancing fish waterspout, stand, motor, self- 
contained pump (no plumbing) and ail fittings—3-bow! from $89.40 
—4-bow! from $119.40. FOB Los Angeles. Decorative hollow stones 
available, as shown. Ten day money back guarantee. Write for free 
fountain folder or send 25 cents for catalog of the complete line of 


Ritts Originals. 


RITTS CO. 2239 S. Sepulveda Bivd. « Los Angeles 64, Calif. 
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Paramir (A)—dramatic multi-color mirrors 
Parafiex (B)—silver & colored faceted sheets 
Mirror Decor—loose pieces in all shapes 
Mosaic Glass Tesserae—Plastic Mirrors 


-_ 
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ARALLEL 





Your source for materials, mirror balls, 
and finished units to your specifications. 


Parallel Mfg. Corp., Dept. K, 32 East 10 St., N.Y. 3, N.Y., Spring 7-8787 
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FLASHERS 


Force Attention, Increase Advertising Value 


a IN eX. 
ELECTRIC COMPANY 


Since 1900 





Motor 
RIVER GROVE, ILL. Driven 











Manual for Exhibitors 
Available from Displayers 

“Come to the Fair” is the title of a manual 
for exhibitors being distributed by Display- 
ers, Inc., 635 West 54th street, New York 
City 19. It contains brief information to 
assist firms in planning, organization and 
budgeting of their exhibits and other re- 
lated material. A copy is free on request. 


Sophia de Romer Sketches 
Used As Backgrounds 


Sophia de Romer, whose portraits have 
been exhibited in several one-man shows in 
Washington, D. C., has discovered a new 
artistic dimension in doing fashion sketches 
for display backgrounds. Her life-size draw- 
ings first attracted attention in the windows 
at Joan Roberts shop on Connecticut avenue 
in July. Her new career developed at the 
suggestion of Kendall Halbert, free-lance 
displayman, in charge of display for Joan 
Roberts for the past five years. 

Mr. Halbert offers the suggestion that in 
most cities there are artists who would 


-_ 


enjoy trying something like this for publici- 
ty and for a reasonable fee. This is a way 
in which small stores with limited display 
budgets can occasionally come up with dis- 
plays of unusual merit, he agrees. 


POPAI Has New 
PR Director 

William W. Mee, executive director of the 
Point-of-Purchase Advertising Institute an- 
nounces the appointment of Marylin C. 
Carey as Director of Press Relations to suc- 
ceed Nancy Crandell, who retired Septem- 
ber 1. Miss Carey has been with POPAIT 
as librarian for three years and for the past 
year as Mrs. Crandell’s assistant. 


Harrson Promoted 
By Cain-Sioan 

Drane Harrson has been promoted to act- 
ing display manager at Cain-Sloan’s, Nash- 
ville. A member of the display staff for 
several years, he succeeds Wayne Foster, 
who resigned. Mr. Foster’s plans are as yet 
unknown. 
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9FW689 — WATCH LANTERN 


& POINSETTIA SETTING 
Height 52" e Width 48"" e Depth 21" 


All wood construction, illuminated metal! 
lantern trimmed with gold tipped cello 
pom poms, and gold shaded poinsettias. 


$34.50 Complete 
$19.50 without Foliage 


david hamberger, inc. 


136 W. 31 St... New York, N. Y. 
PE 6-0464 














HOLLY 30 LITE 
MINIATURE SET 


Uy 


LL APPROVED miniature set. 30 screw 
type bulbs in petal shaped sockets. Bulbs 
have permanent filaments and if one goes 
out the rest remain burning. Set avail- 
able in green or ivory wire and sockets 
and with colored or clear bulbs. 


24 lite model also available 


JULIUS KUPFER, INC. 


Wigrs. of Xmas Lite Sets & 
Display Specialties 
79-10 ALBION AVENUE 
ELMHURST 73, L. I., N. Y. 








On the Faubourg Saint Honore . . . 


Books Serve As Themes 
For Paris Openings 


By GOLDA G. ANTIGNAC 


Hunting horns, cocktail parties, 
buffets accompany opening of 
annual "Nuits" . . . Louis XIV of 
glove leather, gilt gets raves 


HOUSANDS | strolled the Faubourg 
Saint Honore in Paris on June 3 for 
j “Nuits 


the annual opening of the du 
Faubourg,’ which inaugurates the tort- 
night of special window displays which are 
always built around a general theme. 

This year’s windows each take a book and 
illustrate it. Most stores on the ftamous 
shopping street were open tor cocktall parties 
and buffets on the warm June night, while 
the House of Hermes brought two celebrated 
groups of hunting horns to play until nearly 
midnight on their corner. These were the 
“sonneurs” from the Hunting Museum of 
(sien on the Loire, in green costumes trim- 
med with daffodil yellow, and the “Rallve 
Toujours” from Chantilly, in royal blue with 
currant red trimming. 

The elegantly dressed throngs pressed up 
and down both sides of the avenue. Espe 
cially applauded windows are illustrated 
here. 

The contectionery shop of Madame De 
Pompadour built its 
Kk garements du Coeur et de Esprit.” In a 
garden made by a background of real rambler 


scene around “Les 


roses and gravel made of tiny pink and white 
studded with jourdan = almond 
daisies with gold bonbon hearts, Madame 
de Pompadour receives an offering of a 
jewel box containing bonbons. Lady and 
gallant have heads of candied fruit. Colors 


bonbons., 


A 


} 
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a 
are exquisite, and this is a mechanical win- 
dow, 

Hermes, whose window is a masterpiece 
ot decorator Annie Beaumel, shows a hand- 
some Louis XIV being presented with gloves 
by a page. Both king and page are clothed 
entirely in glove leather, except for gilded 
face and hands; wigs and fringe trimming 
are made of gloves. Gold embroidery deco- 
rates the handsome costumes. 

Durer, master shoemaker, taking Simonin’s 
“Touchez pas au  Grisbi” with © stylized 
sketches of hold-up men, showed footwear, 
bags and gloves all of gold leather and 
stones. 


Top right, by 
Center, by 


—Top left, by Hermes 
Madame de Pompadour 
Durer— 
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Filion Announces 
Expanded Service 

Lower prices and immediate delivery is 
promised by Filjon Industries, Inc., Syra- 
cuse manufacturer and distributor of such 
display items as traffic control posts, alumi- 
num convention booths, mirrored balls, spot- 
lights, draperies, flameproofing and many 
others. Write for complete brochures, price 
lists and discount schedules to Box 122, 
Syracuse 10, N. Y. 


Schlanger Opens 
Own Design Firm 

Sam Schlanger, display director for Roa- 
man’s, New York City, has entered his own 
interior design business, Sampson 
Associates, with offices and showroom at 
2001 Avenue J, Brooklyn. He will also 
act as a display consultant. He had been 
with Roaman’s nine years and before that 


Design 


was with Ohrbach’s and Emily Shops, all 
of New York City. 

Mr. Schlanger is succeeded at Roaman’s 
by Harry Pelzar, formerly with Steven’s, 
Jamaica, N. Y. He will be in charge of dis- 
play for all four stores. 


'Flicker-Flame' Bulbs 


Attract Attention 

At the recent NADI Market Week, many 
attracted to the new“Flicker-Flame” 
innovations presented by Decorative Plant, 
New York City display house. It involves 
an electric bulb that gives a cold flickering 
light and non-flammable flame. Write to 
the firm at 136 W. 24th street. 


were 





DISPLAY WORLD readers are anxious to hear 
of your promotions, marriages, births and changes 
of employment. Send your news items to Editor, 


DISPLAY WORLD, Cincinnati !, Ohio. 








TRADE PERSONALITIES laut, 


CSRAPUATE OF UNIVERSITY OF 
SOUTHERN, SALIFORNIA 1926 . 
WENT TO PHOENIX, ARIZ WITH THE 
ARIZONA HIGH WANS MAGAZINE - 
THEN To SCENIC AITeWAY IN PHOE - 
NIx ANP THEN TO CURTISS WRIGHT 

IN LOS ANGELES As SALESMAN 
ANP IN PROMOTION AND 
PUBLIC RELATIONS. 
CAME TO SAN FRANCISCO 
IN 1936 BECAME INTER- 
ESTED IN PISPLAY MATERMNS 
ANP STARTED THE SALES 
PAPER ANP SUPPLY CO. 
IN IG@4O. gis 


Wire HELEN ANP He | 
LIVE IN SAN RAFAEL, & 
<ALIFORNIA | 3 





HosBies ARE GARDENING- 

ELK CLUB ACTWITIES ANP 
SQUARE PANCING: ALSO | 

A SAN FRANCISCO GIANT 
AND FORTY NINEK FAN. 











SALES PAPER + SUPPLY CO. 
ae SAN FRKANCISCO, CALIF. 








GIVE YOUR DISPLAYS 
NEW DISTINCTION 
WITH VERSATILE 


ACCO-FAB textie covors 






















Acco-Fab's amazing versatility makes 
screen printing of fabrics, display 
board, paper and allied surtaces 
easier than ever for your most exact- 
ing display requirements. 

Equally adaptable for hand decorat- 
ing, spray printing and block printing. 


WRITE FOR SPECIAL IDEA AND DATA 
FOLDER. DEPT. DW-29 


THE AMERICAN CRAYON COMPANY 
SANDUSKY, OHIO NEW YORK 





DISPLAY TURNTABLES 





—— @ Heavy Duty @ All Steel 
@ SIZES FROM 34" UP 
Write for free illustrated folder 








AMER-STAGE EQUIPMENT 
805 E. 134 St., Bronx 54, N. Y. 


a 


‘RUSTIC & WESTERN DISPLAYS | 
@ Rustic Frames * U sg T | Cc 


@ Rustic Boxes 
Furniture Co., Inc. 





@ Bird Houses 














OCTOBER. 


1FS9 


& Feeders "Parkcratt 
BIRCH Poles & Branches Phone NAtional 9-6479 
CEDAR Poles & Siabs Williamstown, N. J. 
‘e , 
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Ballou’s 


Glittering products will add 
sparkle to your Holiday 
displays. 


METAL FLAKES AND STARS 
Brilliant, scintillating, non-tarnishing 
flakes and stars in gold, silver and 
colors. 


GLASS TINSELS 
Beautiful sparkling colors — red, green, 
gold, silver, blue, black — five fine- 
nesses. Also pastel and other shades 
to order. 


DIAMOND DUST 


Attractive snow effects can be ob- 
tained with this decorative material. 
Obtainable in five finenesses. 


CRYSTAL BEADS 
for outdoor and indoor displays. Spe- 


cial colors made to order [including 
gold and silver). 
GOLD AND ALUMINUM 
BRONZE POWDERS 


Greatest possible luster in the correct 
fineness for screen process or any pur- 
pose required. Send for color card. 


Write for Sample Card 


EDWARD C. BALLOU CO. 


& Varick Street, New York 13, N. Y. 























FREE Sample Offer! 


® 


_ FLUORESCENT 


COLORS 


Make your Holiday displays the brightest ever with 
HI-VIZ Fluorescent Colors—4 times brighter than regu- 
lar colors. HI-VIZ compels eyes toward your display... 
puts across the message with greater punch! Conven- 
ient aerosol Jet-Spray packaging makes it extra easy- 
to-apply. HI-VIZ also comes in Fluorescent Oil Colors 
for brushing, rolling, or use in spray units. 


WRITE 
TODAY! 


on letterhead for FREE 


A =i, @ 
brochure illustrated in : 
HI-VIZ Fluorescent 4 . 
Colors. —_ 


Jobber inquiries invited Dept. DW 


LAWTER CHEMICALS, INC. 


3552 Touhy Avenue, Chicago 45, lilinois 
CHICAGO « South Kearny, N.J. © San Leandro, Calif. 
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CHRISTMAS SPOTLIGHT EXPANDS 
FOR STORE-WIDE EMPHASIS 


[Continued from page 19] 


Four flowered and beaded topiary trees 
were trimmed in pink, white, and_ silver. 
The trees were interspersed with shavers. 
A single spotlight was trained onto the mer- 
chandise as the converted chandelier slowly 
revolved. As background for this particular 
display, Mr. Burke had a drapery of silver 
dotted chiffon shirred onto a half circular 
red. The floor under it strewn with 
snow. 

John Rosenberg, display director at Abra- 
ham and Straus in Brooklyn, created an in- 
triguing star-shaped unit that was sus- 
pended as the centerpiece for the main 
floor. One star was attached to the ceil- 
ing. Three concentric star shapes, gradu- 
ated in size from the smallest at the top to 
the largest at the bottom of the hanging, 
formed a stvlized tree. Over it was a frame- 
work of greenery that was decorated with 
bright colored gift boxes and white harle- 
quin clowns. The clowns sprakled with bits 
of color. Blinking lights completed the 
decoration of this unusual hanging tree. 


Was 


Others of the harlequin clowns were used 
in the column decorations on the same floor. 
Green foliage was fastened onto wire 
framework and decorated with twinkling 
lights and Christmas balls. The clowns were 
tied by chains of white wire and colored 
beads, and posed as though busy stringing 
up gift packages. 

Some of the accessory 
Abraham and Straus were decorated with 
easy-to-spot Christmas trim consisting of 
wooden poles projecting from the sides of 
the columns. The poles had been wound 
with red fluff and topped by white heads. 
The heads had noses of glass buttons, disc 
eyes, and white moustaches. Each wore 
a red stove pipe hat. 

Abraham and Straus, too, had an interest- 
ing decor as an elevator trim. Blue shelves 
edged with vari-colored Christmas balls pro- 
jected from between the elevator doors along 
the elevator wall on the second floor. Large 
stuffed animals — a leopard, a lion, a bear 
— were placed on the blue perches, as though 
animals waiting to perform in a circus. 

E. J. Korvette, also, in Brooklyn, had ef- 
fective signs hung over the different gondo- 
las in their toy department. Each sign was 
a clever cutout clown beating a huge drum 
on which was lettered the type of merchan- 
dise found on that particular gondola. For 
example “Adult Games,” etc. The lettering 
and edges of the drums were in green and 
red. The cutout figures suggested fun and 
activity, and made the different sections 
easily located. 

Kmil Nelson, display director for Stern’s, 
New York City, built huge simulated toy 
blocks around the tops of the columns in 
Stern's toy departments. The blocks were 
painted yellow and red. Red light bulbs 
lighted the yellow painted sides, yellow bulbs 
were on the red. Below the blocks, the col- 
umns were covered with perforated board 
panels that were painted white and used to 
display light merchandise. 

Giant prop candies were wrapped with 
transparent cellophane into huge tree-shaped 
packages from top to wooden disc _ base. 
These candy package trees stood in large 


departments at 


red and white striped tubs on the ledges in 
the children’s wear department at Blooming- 
dale’s in New York City. The display di- 
rector, Edward Von Castelberg, posed child 
mannequins wearing featured costumes on 
the ledges beside the huge candy trees. 

Two unusually handsome trees were in 
two different stores in Wilshire, Calif. One 
was in the Wilshire May Company store. It 
was a large bare branched tree that was 
painted a glossy white and adorned with 
glistening plastic snow flakes. The tree 
stood next to the window near a parking lot 
entrance to the store and glowed with col- 
ored lights by night. 

The second tree was on the main floor of 
Bullock’s store. It was a ceiling high tree 
of feathers that were sprayed with ice blue. 
The blue feather tree stood on a circular 
drum-shaped base of white and gold. Gift- 
wrapped packages were heaped on the drum 
hase. 

Also in Wilshire Phelps-Terkel placed 
a large institutional sign over the service 
and wrapping desk in their store. The sign 
was designed as a jumbo Christmas card. 
The location was a central traffic area where 
all of the Phelps-Terkel customers would be 
sure to see it. To give the sign a three 
dimensional aspect, figures of gnomes were 
posed on scaffolds as though they were 
painting the sign. Small green trees with 
tiny flashing lights were set on platforms 
against either end of the sign, forming part 
of the three-dimensional design. Copy read 
“Season’s Greetings from Phelps-Terkel.” 

With all of the store decorated for Christ- 
mas, many companies add still extra at- 
tractions for their many holiday customers. 
Both Barker Brothers in Los Angeles and 
Fowler, Dick and Walker in Binghamton, 
N. Y., furnished organ music. Display came 
into that picture by providing the setting 
for the organ to add the extra festive 
touch. 

At Barker Brothers, the organ was placed 
in the lobby, with two giant trees that 
reached to the two-story ceiling. Oversized 
glass and illuminated plastic ornaments 
trimmed the trees. Between and slightly in 
front of the trees was a circular island toy 
display. 

At Fowler, Dick and Walker, the organ 
was placed on a turntable mounted atop a 
diamond-shaped counter. A panel of red 
velvet hung over the back of the organ, as 
background for white ropings. Red candles 
and white snowflake flower arrangements on 
top of the organ completed the organ trim. 
A black iron railing surrounded the unit and 
was trimmed with gold and white sprays. 
The organist, who wore white, played a 30- 
minute program every two hours during the 
three weeks before Christmas. 

3ut with or without music, spot displays 
can focus attention on special promotions 
throughout the store and highlight feature 
merchand‘se. The Christmas spotlight can 
spell extra sales. 





New Cataloaue Issued 
By Cadillac Plastics 

A 16-page catalogue and price list of ma- 
terials for fibrous glass reinforced plastics 
and other plastic basic materials is offered 
by Cadillac Plastic & Chemical Company, 
in answer to requests. 


DISPLAY WORLD 











Learn HOW To 


RIG and FORM 
MEN'S WEAR 


for Display expertly and professionally 


— 





The most useful book ever written about 
RIGGING and FORMING 
Men's Wear for Display 
by Lloyd L. Buzan 


This is the book display men and store owners 
have been wishing for. With the aid of this book 
anyone can learn how to handle men's wear like 
the famous men's stores. The professional methods 
of rigging and forming men's wear explained by 
step-by-step photos (over 375 illustrations) with 
easy to understand instructions. Worth five years 
training under a professional trimmer. Learn the 
newest procedures in rigging Shirts, Underwear, 
Ties, Robes, Shoes, Hats Slacks, Suits on half 
mannequins, Suits on mannequins, folding, laying, 
and hanging Topcoats — everything from hats to 
shoes fully discussed including tools of the craft. 
Don't be without it. Worth ten times the cost. 
106 pages 9x12 with hard cover. 


$10.00 postpaid 
Order your copy today 
DISPLAY WORLD, Cincinnati MW1, O. 











FINEST Dyed 
BURLAP 


—-20 Colors 
36 and 52” wide 


Linen Theatrical Gauze — Fishnets 
Grass Mats — 314 x 6 feet 


Always IN STOCK 


VAN ARDEN FABRICS MNERS. 
110 Murray Street New York 7, N. Y. 














WHITE MICA 





FIREPROOF . . . REALISTIC 
SPARKLES LIKE Kea SNOW 
Available in 50 Ib. Bags 


U.S. MICA COMPANY, INC. 


26 SIXTH ST. FOREST PARK, 
STAMFORD, CONN. rLLINOTS 
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CAMPUS FASHIONS 
PERVADE CHICAGO 


[Continued from page 17] 


Joe Kreis, Saks’ display director, created 
a series of displays in honor of Queen Eliza- 
beth’s visit to Chicago. It reminded shop- 
pers, “SFA specialists in dressing you for 
important occasions.” 

All the fashions shown in the series were 
things to wear to attend the various royal 
doings. The window pictured displayed an 
$800 gown in shocking pink and white. The 
mannequin wearing the gown also wore a 
very full pink stole. The other mannequin 
wore an off-white gown embroidered in gold, 


ecru. and beige. The mannequins were 
standing in front of a four-panel white 
moire screen. Ornate moldings on the 


screen were painted white and brushed with 
tinges of gold. 

A portfolio of photo enlargements taken 
of past events in Queen Elizabeth’s life was 
displayed across the front of the window. 
Beside it was a sign welcoming the royal 
couple to the city. 

Lighting was colored mixed with white. 
Mr. Kreis takes great care with the lighting 
in his displays. He feels this is particularly 
important because Saks’ store faces Michi- 
gan avenue with its heavy night passenger 
car traffic. He always lights the faces of 
his mannequins with two colors of light — 
a bright pink on one side and a shadow blue 
on the other for the shadow side. He usu- 
ally concentrates white light on the mer- 
chandise. Mr. Kreis lights his backgrounds 
and props to bring out the general tone of 
the display. For instance in the window 
pictured he used gold, amber and white 
lighting on the moire panel. 


Imported Brass Hardware 
Available Through Ritts 

The Ritts Co. of 2221 S. Sepulveda boule- 
vard, Los Angeles 64, has imported complete 
stocks of distinctive and rare designs in 
Oriental hardware which are now available 
as separate items to serve the needs of dis- 
playmen. Included in the unusual line are 
hand-engraved or plain styles in polished 
brass, also antique silver-on-brass, with all 
types lacquered to resist tarnishing. The 
various pieces consist of hasps, chest plates, 
door knockers, corners, strapping, locks, me- 
dallions and several types of ornamental 
trims. According to Herbert Ritts, it is 
strictly a fine quality, decorative line, each 


engraved piece hand-wrought by expert 
Oriental artisans. Displays of the entire 
line may be seen in Ritts showrooms in 


New York City, Chicago, Detroit, Philadel- 
phia, Miami, Washington, D. C., and 
Angeles. 


Los 


Three Executives Join 
Dismar Staff 

Two new executives have been added to 
the staff of Dismar (Display Marketers), 
Philadelphia producers of promotional dis- 
plays. They are Victor Voron, Fred Levin- 
son and Waldron Myers. Mr. Voron, form- 
erly in charge of production, has been pro- 
moted to coordinator of production, manu- 
facturing and expediting; Mr. Levinson will 
assist Mr. Voron in the production depart- 
ment; Mr. Myers will manage the entire 
printing division. 














CAPTURE 


THE TRUE 
EXCITEMENT 
OF 


NEW 
YORK 


WITH 


MANHATTAN 
MANIKINS 


These luxurious 
high quality fig- 
ures are fashioned 
of Fiberglas Plas- 
tic topped with 
the finest Pugdin 
wigs. Photos and 
details on re- 
quest. 


MANHATTAN MOTION MANIKINS 


4 W. 16 ST. NEW YORK CITY 11 











quik- 
stick 


ai 
adhesive 


FAST and EASY. Spray it on papers, 
plastics, photos, and they stick to any 
smooth surface—can be removed and 
put back many times. 
6 oz. can only 9$8¢ 
12 oz. can only $1.69 


MAKER Batiitfe ai [es 
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Spun Glass Fiber 
ANGEL HAIR 


WHITE AND NINE 

HEAVENLY COLORS 

@ Packed in one pound 
polyethylene bags 

@ Well fluffed 

@ No splinters 

@ Easy to handle 

Priced right 


PERMALIFE GLASS 
FIBER DIVISION 
Standard Electric Co. 

P. O. Box 6356 

San Antonio 9, Texas 
Distributors inquiries 

invited. 








WOOD PRODUCTS 


e Custom made e Production runs 


e Shipped directly to you or 
individually to your customers 


Complete woodworking plant at your disposal. 


BARNEY ROBERTI 


Cabinetmakers-Manufacturers 
YOUNGSVILLE, PA. 








FEATHERS 


for DISPLAY 
OSTRICH FEATHERS 


all colors and sizes 


MARIBOU in 2 yard strings 


all colors 
Excellent delivery 


SOUTH AFRICAN FEATHER CO. 


1015 Filbert St.. Dept. W 
Philadelphia 7, Pa. WAlnut 5-5219 








FOILPAPER, PUFFING FOIL, BASE 
METAL, METAL CHAIN LINKS 
R. A. OHLHORST 


278-292 Johnston Ave. Jersey City, N. J. 











@ CEASE-FIRE 
Flameproofing 
Spray 


@ PORTO-POST 
Crowd Contro! 
Equipment 

@ FLEXIBOOTH @ SWIRLITE 

Aluminum Xmas 


Exhibit Booths 
Garland 


Filjon Industries, Inc. 


1211 E. FAYETTE ST., SYRACUSE, N. Y. 
Write for literature—Box 122 





PUTUTTVLTTLIT WLLL LLL LLL 





It's Christmas in October 


Aluminum multi-colored Glitter 
tainers at huge discount prices. 
on request 


100 pound con- 
Samples supplied 


MAC CORP. 


840 S. IITH ST.. NEWARK 8, N. J. BArclay 7-4665 








BRASS & CHROMIUM RAILINGS 
lor every purpose 
PORTABLE ad STATIONARY 
VELOUR COVERED ROPE 
S. PARKER HARDWARE MFG. CORP. 


Since 1900 
NWA. 2 Bede 





29 LUDLOW sT.. WAlker 5-6300 
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OU HAVE only to look about you to 
realize that this is not a typical display 


It has a 
You can see the 


It's different. 
appeal. 


of men's hats. 
definite masculine 
merchandise without bending over or press- 
your nose against the window pane. For 
this reason DISPLAY WORLD chooses this 
display by Marvin H. Dorfmann tor Knox 
Hats, New York Display of the 
Month. 


Although this looks to be a simple display, 


(itv, as 


there is a great deal of display know-how 
involved in the placement of the hats. Notice 
how the tilted at 
angle for proper viewing. 

advertisements, 


hats are right 


arrows 10 


just the 
Like 
focus the attention of 
the viewer on the main points of interest 
next window attitude of hat at 
refer him to the 


they 


notice 
in the display and 


lower left. 


they 


The display was chosen as Display of the 
Month from DISPLAY 
WORLD’s International Display Contest tor 
1959. In the 1958 contest approximately 
4,000 entries were received from displaymen 
in all parts ot the world. 

The 1959 previous years, 
will continue throughout the entire 12-month 
period and is open to any displayman any- 


entries received in 


contest, as in 


where in the world. It is not necessary to 
subscriber to DISPLAY WORLD in 
The contest has 65 dit- 
ferent classifications, making it possible for 
display people in practically kind of 
enterprise to enter. 

At the conclusion of the 


be a 
order to compete. 


any 


contest on 


December 31st of this year, entries in each 
classification will be judged; gold, silver and 
bronze medals will be awarded for first, 
third places, respectively, in 
classification. First 
division wall with it 


second and 


each place in each 


carry three points; 





1958 Winners 
Sweepstakes: George K. Payne, Woodward & 
Lothrop, Washington, D. C.; First Place: 
A. Van Hollander, Gimbel Brothers, Philadel- 
phia; Second Place: J. Howard Schneider, 
The Crescent, Spokane; Third Place: Joseph 
T. Sjursen, Frederick & Nelson, Seattle. 





third, The 
who scores the highest number otf points in 
the entire will beautiful 
gold plaque as sweepstakes prize, and the 
next three highest will receive, respectively, 
gold, silver and bronze plaques. 

Entry in the affair is made by means of 
black and white photographs preterably 8 
by 10 inches in size, although smaller ones 
will be Pictures 


second, two: and one. person 


contest receive a 


must be un- 
the photograph 
should be listed the displayman’s name, his 
and the 


accepted. 
mounted. On the back of 


store, city, address, classification 


Gertrude Cornell Leases 
Display Center Space 


(,ertrude 
size 


Cornell, manufacturer of tull- 
promotional costumes, has contracted 
for space at the New York Display Center, 
according to Maxwell Sturtz, managing di- 
rector. 


DISPLAY WORLD 














NEW, ENLARGED 


Display World 





The newly enlarged, cloth bound binder 
for your copies of DISPLAY WORLD is 
now available. Maroon, with title in gold, 
the binder opens flat as illustrated for 


easy reference to the pages of any issue. 
Copies can easily be inserted and removed. 


oe 


MAKES YOUR COPIES OF 
DISPLAY WORLD MANY 
TIMES MORE VALUABLE 





@ Easily holds 12 copies 
@ Keeps copies clean 


@ Handy for reference 
$300 


Exchange regulations permit the acceptance 
of orders for the UNITED STATES ONLY. 


DISPLAY WORLD 


CINCINNATI J, OHIO 


each postpaid 








OCTOBER, 


1959 
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Exhibitor Aids Provided 
By EP&DA Members 


The Exhibit Producers & Designers Asso 
ciation announces the latest in a series of ex 
hibitor aids, the Convention-Exhibit Show 
File, which will be distributed by member 
firms nationwide. This latest effort is a 
further example of the importance to ex- 
hibit buyers of dealing with members of this 
organization. In addition to their primary 
objectives of bettering services, trade prac- 
and conditions in the convention and 
trade show industry they are constantly on 
the lookout for new methods and better ap- 
proaches to your many problems. 

The Convention Exhibit Show File 
be available only through members « 
Kk P&DA. 


is to 


tices 


will 
t the 
The function of this latest piece 
the exhibit buyer in checking 
the many details he must follow up for each 
individual show. The file is a manila fold 
er with the title on the tab for 
the name of the show. Inside the folder on 
both pages are a list of check points, broken 
down into basic headings Show, 
space, product, exhibit, promotional, ship- 
ping data, personnel at show, show services, 
and notes. 

The Convention Exhibit Show File is a 
projection of “Quick Hints,” the popular two- 
page exhibit buyers aid first distributed in 
1958. Copies ot “Quick Hints,” together 
with the names of member firms who will 
have available the Convention Exhibit Show 


assist 


face and a 


such as: 


Kile, can be had by writing Raymond J. 
Walter, Executive Secretary, Exhibit Pro 
ducers & Designers Association, 311 Fifth 


avenue, New York City 17. 


Dekafold Panels Offered 
By Browder Displays 

Constructed from a specially treated kratt 
paper liner with a B-flute corrugated center 
for strength are the new Dekatold panels, 
manutactured by Displays, Ince., 
614 S. College Charlotte 2, N. C. 
Actual metallic are airbrushed on 
and sprinkled with square no-tarnish sequins 
in gold, silver, blue, green and red. Write 
for a descriptive brochure. 


Browder 
street, 
bronzes 


Sel-O-Rak Introduces 
New Pants Display 
The Slak-Stakker is a new self-service 
rack for men’s pants invented by Maurice 
Cohen, president of the Sel-O-Rak Corp., 
and being manutactured and distributed by 


that firm. It involves a radical departure 
from the usual rack although simple and 
functional in design and construction. For 


information concerning this rack, write to 
the firm at 3580 N. W. 52nd street. Miami. 
Florida. 


Bemiss-Jason Celebrates 
25th Anniversary 

During August Bemiss-Jason Corp., Red- 
wood City, Calif., celebrated its 25th anni- 
versary in the paper converting and printing 
field. In that time the firm has become the 
largest printer in the United States on single 
face corrugated papers. The plant now en- 
compasses over 75,000 square feet and houses 
the most modern flexographic and corrugat- 
ing equipment in the industry. 


Height 68°" e Width 18° e Depth 8" 


Wood frame, moorish grill panel, 
nated candle 
Hittered foil holly leaves. 


david hamberger, inc. 


136 W. 31 





D4 


9FW656 — GOTHIC DESIGN 
CANDLE POST DECOR 


illumi- 
all gold trimmed with gold 


$21.50 ( complete 


St.. New York, 
PE 6-0464 


N.Y. 











Manikin Shirt Fronts 


Dress up display manikins with Proxy 
Shirt Fronts and keep your store’s shirt- 
on the sales counters. Manufactured in 
the 
shrunk in combed broadcloth or combed 


White only in 


Troy tradition, they're sanforized 


collar size 15. 


$14.75 per doz. 


oxford. 





(short point style illustrated) 


Specify collar style when ordering. 

® Conventional ® Short Point 

e Widespread e Oxford B. D. 

Packed '/, doz. to box. 2/10 EOM, FOB Troy, N.Y 
Order From 


THE DUBLIFE COLLAR CO. 
295 Madison Ave., N. Y. 17, N. Y. 
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PARTING 


CHISELS 


TYPE No. 0 ONLY 
FITS THE CUTAWL 


These are brand new, high grade, chisels 
guaranteed to perform with satisfaction or 
your money refunded. 


QUANTITY DISCOUNTS 
PRICE PER DOZEN.............. 92°35 
ATLAS TRADE SALES 
BOX 9403 VICTORY CENTER STA. 
NORTH HOLLYWOOD, CALIF. 


DEALER INQUIRIES INVITED 


my ey a 
/CLASSICAL 


WOOD COLUMNS 


COLUMNS CARRIED IN STOCK 
OR MADE TO DETAIL 


COMPOSITION ORNAMENTS for Woodwork 














S te. 





Established over 50 years 


AMERICAN WOOD COLUMN CORP. 
913 GRAND ST., BROOKLYN 11, N. Y. 
STagg 2-3163 


hy - 3. 
S. = Sg 


FOR DISPLAY MANUFACTURERS & JOBBERS 
Products of Styrofoam 
Manufacturing and Processing 
Write for Catalog 


FOLIAGE CO. OF AMERICA 


LUDINGTON, MICH. 






































THE SILENT DISPLAY TURNTABLE 


INDOLA 


Capacities 600, 1200 and 2500 pounds. 
For outstanding features 


INDOLA 


8820 Sunset Bivd., Los Angeles 46, California 


TRAPHAGEN SCHOOL 
WINDOW DISPLAY 


Intensive FALL AND WINTER Courses 
TRAINING HERE PAYS LIFE DIVIDENDS 
Also all branches Interior Design, Fashion, 
Illustration, Clothing Construction. Day, Eve. & Sat. 
Free Placement Bureau. Send for Cir.D. Tel. CO. 5-2077. 
TRAPHAGEN, 14580 Broadway (52nd St.) N.Y. 19 


WOOD and PLASTIC LETTERS 


AND SPECIAL SCRIPT 


All styles and sizes. Custom signs — Window — Store 
Directory — Desk — Trade Mark Reproductions. 

















— interested in Salesmen and Jobbers — 


DISPLAY CRAFT  bortiand. Inv: 


PORTLAND, IND. 





Christmas HFuliage 


Send for our free samples of beautiful processed dried 
plants — Fire retardant — Many different colors and 
shades—Act now for processed plants with new colors. 


Asparagus plume, Cat-Tails, Chickory, Lace, Top Tail 
Grasses, are a Few of the Many available plants. 


BSC — DISPLAY DIVISION 
HARTLAND, WISCONSIN 
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SUMMER LINGERS 

IN LOS ANGELES 
[Continued from puge 21] 
surrounded with brass accessories 
silken cushions in blue-greens and 
vase filled with flowers. 
strewn about to depict a 


These he 
from India, 
purples and a huge 
All were casually 
lived-in area. 

Into this mood, the feeling of hand-woven 
in the traditional Eastern technique, the sam- 
ples were displayed. This was accomplished 
by carelessly filling a basket at each end of 
the window with the samples. 

Another window, not shown, continued with 
oriental rugs as a back drop setting for con- 
temporary furniture. This was interestingly 
presented by attracting attention to a con- 
temporary chair upholstered in decp night 
blue to pick up the same color in a large rug 
covering the whole back wall. Oriental panels 
were divided in the center with the lower 
half situated on the left and the top half swung 
to the right. Brass pitchers, dishes, ornate 
platter, fruit dish and brass-based electrified 
lamp on a modern table further emphasized 
that the oriental motif flavors well with con- 
temporary furniture. 


Traditional cottons adorned a _ series of 
windows at Ohrbach’s on the Miracle Mile. 
William Meissner, display director, used a 
division of three curved panels to each win- 
dow for his background. These were in 
white with botany prints applied to match the 
deep browns of the costumes, which were 
modeled on a mannequin nested in each of 
the three sections. 

Beside each figure set an exquisite table 
with curved slender legs finished in antique 
gold leaf for grouping the accessories. Against 
the edge of the left wall, at eye level, a 
white reader with brown lettering carried the 
clever copy, which read, “Fashion casts a 
deep brown shadow.” 

A furniture promotion at Robinson-Los 
Angeles blended the elegance of a formal 
fashion with that of the furniture. Lee Platt, 
display director, featured an elegant chest of 
accessories. In the illustration, a dark walnut 
chest centered the scene with a blue green 
marble base lamp, green glass pitcher and a 
dish with tones of blue and grey on it. On 
the back wall hung a stylized sun burst in 
blue and gold colors against a white back- 
ground. A blue green drape dropped from 
it onto the floor. Scatter pillows, also in 
blues, greens and greys covered the left por- 
tion of the floor, and on the right stood the 
mannequin in an elegant fashion of blue. 





Apollo Mannequin 
Acquires Barrango 


The Apollo Mannequin Co., San Francisco, 
has recently acquired the manufacturing 
facilities and showrooms of the C. Barrango 
Co., 579 Market street, also of San Fran- 
cisco. Business will be conducted as usual 
under the same name at that address, with 
plans for expansion in the near future. Gene 
Barrango and Barney Baxter, the owners, 
have been associated with the display field 
in San Francisco for many years. They are 
pleased to announce that Trady Dawson will 
represent them in the California area. 














Black Nylon Fishnet Shower Coats 

decorated with beautiful tropical sea-shells — 

drape on same hooks that hold regular shower cur- 

tain. $17.50 postage paid. Custom made. 
Arizona Arts and Crafts 

P. O. BOX 218 WILLCOX, ARIZONA 








CHRISTMAS 2 COLOR TICKETS 


streamers, and pennants in many sizes and designs. 
Ready made buttons 3'/2'' dia. featuring ‘‘lay-a- 
way, ‘open evenings,’’ etc. Send today for 
brochure and information on letterhead. 


ISLAND ADV. INC., Dept. DW 10-59 
184 Jericho Turnpike, Floral Park, New York 
FLoral Park 2-9277 


AUTOMATIC WOOD TURNINGS 


All Types of Finishing 
Dowels and Balls in Stock 


H. ARNOLD WOOD TURNING CO. 
363 Union Avenue, Brooklyn 11, N. Y. 
STagg 2-5693 


(J) DECORATIVE FOILS 


kK P Expanded Aluminum Foil, R P Ex- 

panded Puffing Foil, R P Unexpanded Foil, 

R P Non-Expandable Foil, R P Base Metal 
Write for Samples 


RESEARCH PRODUCTS CORPORATION 
1015 E. Washington Ave., Madison 1, Wisconsin 























Highest Quality Wood Display Letters 


WOOD LETTERS 


20 Stock Alphabets from 1” to 12” high 


t ‘ ratt 206 MAIN PROFESSIONAL BLDG 


104 W. FOURTH ST 
ROYAL OAK, MICHIGAN 
Write for descriptive literature and prices 





SHOULDER COVERS 


Vinylite window-clear — vinyl — polythene. 


Price list & samples on request. 
JOBBERS ONLY 


CORONET MFG. CO. 


YARDVILLE, N. J. 


WINDOW DISPLAY 


State Approved Certificate Course, Day or Eve. Appr. 

for Vets and Foreign students. The only thorough 

professional course in N. Y. C. Free placement. 
REGISTRATION OPEN — ENROLL NOW 


PAN-AMERICA ART SCHOOL 


316 WEST 57th STREET, N.Y.C. PL. 7-0064 
Our Graduates are in Demand 


COLOURAMA COLOR WHEEL 
Clips on in a jiffy SS or R40 


COLOURAMA SALES COMPANY 


Box 1631 SACRAMENTO 8, CALIF. 


BOX 35 























IMPROVE YOUR DISPLAYS! 


Use Glowing Fluorescent Colors 
with STROBLITE BLACKLIGHT LAMPS 


Write for illustrated brochure 


Stroblite Co. Dept. W, 75 W. 45th St., N.Y.C., 36 


Maubaitein 


wood on co. 


teeoanrvoaaves 





151 WEST 18th came NEW YORK I1, N. Y. 
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FOR SALE 
HALF PRICE 


Mechanical Christmas Window 
— New 1958 

MADE BY SILVESTRI—CALLED 

“CHRISTMAS IN THE COUN- 

TRY”. 11 ANIMATED PIECES— 


PERFECT CONDITION — IN- 
CLUDES ALL PROPS AND 
BACKGROUNDS. IF INTER- 


ESTED CONTACT: 

BAILEY FITZGERALD 
Display Manager 
BOSTON STORE 
Joliet, Illinois 
BROCHURE AND DESCRIPTION 
SENT ON REQUEST 


WANTED — DISPLAY DESIGNER 


Capable of designing and illustrating small point of sale 


units. 


Central Connecticut manufacturer, jewelry field. 


Model making desirable but not essential. Permanent and 


attractive position. 


All replies in strict confidence. 


Address BOX 10FG 


Care of DISPLAY WORLD 











FOR SALE 
“Night Before Christmas” 
Series of 6 books with reliet 
illustrations and “Twas the 
Night before Christmas” poem 
carried throughout. Each book 
approximately 7 by 8 feet. 
Original cost $900. Sell for 

$150. Photos on request. 


Herbert H. Coulter 


PROFFITT’S INC. 
Broadway 
Maryville, Tenn. 


WANTED — DISPLAY DESIGNER 


capable of designing and illustrating displays for itinerant pur- 
poses, largely in the wearing apparel field; top salary; permanent 
and attractive position. Write or phone: WOLF & VINE, INC., 


225 S. Los Angeles St., Los Angeles 12, Calif. 


6-4737. 


Phone: MAdison 


REPRESENTATIVES 
WANTED 


For Patented, See-Through, 
Self-Covering Plastic Drawers 


If you are calling on Store 
Planning Managers or Owners 

there's big volume potential 
in these exclusive see-through 
sliding drawers. Kasily in- 
stalled inexpensive — dur- 
able. Needed in dozens of de- 
partments. Write, giving ter- 
ritory and background. 


Result Manufacturing, 


Inc. 


350 WEST 31ST STREET 
NEW YORK, N. Y. 








WANTED — SCULPTOR 


with ability and talent for high fashion figures; high salary; ex- 
cellent opportunity; permanent position. Write or phone: 


WOLF & VINE, INC. 


225 S. Los Angeles St. 


Los Angeles 12, Calif. 


Phone MAdison 6-4737 








— 





Salesmen Wanted 


Manufacturer quality line dis- 
play equipment; over 40 years 
in business is revamping sales 
territories. Real opportunity 
for right parties — also have 
working arrangement for free 
lance trimmers — contact for 
details giving area covered, 
references and lines carried. 


Address Box 10DE 


Care of DISPLAY WORLD 











SALES 
REPRESENTATIVES 
WANTED 


Weekly drawing against com- 


mission — protected territories 
Prefer men carrying non-conflicting 
lines and with DEPARTMENT 
and CHAIN STORE FOLLOWING. 
Ours is an established and out- 
standing line of FABRICS, DEC- 
ORATIVE PAPERS, TRIMMINGS 
and exclusive DECORATIVE 
NOVELTIES. Our men know of 
this ad. YOUR REPLY HELD 
STRICTLY CONFIDENTIAL. 


Address Box 10EF 
Care of DISPLAY WORLD 


DISPLA YMEN 


Well trained men are needed 
all over the country. Enroll 
now in the only thorough, pro- 
fessional, accelerated course, 
day or evening, offered in New 
York City. Prepare now for 
well paying jobs. Free place- 
ment with leading stores. Our 
graduates are in demand. 


Write, phone or come for in- 
formation. Registrations being 
accepted now for the next 
course. Co-ed, Veterans, For- 
eign Students. 


PAN-AMERICA ART 
SCHOOL 
316 West 57th Street 
New York City 19 
PL 7-0064 


POSITION WANTED 


First Class 
Display Manager 


25 years experience. 19 years 
with previous employer one of 
the nation’s largest department 
store chains as display man- 
ager and display director in 
30 new store openings. Expe- 
rienced in all phases of visual 
merchandising, store planning, 
fixturing, floor plans, advertis- 
ing, sales promotions, signs 
and sho-cards. Well qualified 
to handle responsible position: 
married; no children: free to 
travel. Excellent business and 
personal references. 


Address Box 10BC 


Care of DISPLAY WORLD 


EXPERIENCED 
DISPLAY MAN 


For a fine store in the 
South. Must know 
men’s windows and en- 
joy handling finer mer- 
chandise. An Oppor- 
tunity. References and 
experience required. 

State salary expected. 


Address Box 10AB 
Care of 


DISPLAY WORLD 











WANTED: Stationary or animated 
Christmas displays. Send photos, 
prices and shipping weight. Also 
used large floral displays in 


good 
condition. 


Use air mail for replies 
GEO. HUBER & CO. 
402 4th St. Greahl, Fairbanks, Alaska 








Used MANIKINS $10 
2-Piece Complete—as is. Crat- 
ing charge $2.50, F.O.B. New 
York. 

MADISONIA 
152 W. 25th St., New York 1, 

N. Y., Chelsea 3-1550 











WILL BUY 
Used or Out of Use 
MANNEQUINS 
Ladies ... Children ... Men 


Write 
HERZBERG-ROBBINS, Inc. 
110 W. Wth St., New York 1, N. Y. 
PEnnsylvania 6-3585 








WANTED—DISPLAY MAN to take 
charge of displays in the Reichart 
Furniture Company of Wheeling. 
Must be able to trim windows, set 
up store displays in furniture, floor 
covering, appliances, housewares 
and domestics. Write— P. 0. BOX 
112, Wheeling, W. Va., stating ex- 
perience and salary demands. 








WANTED 


Experienced Assistant 
Display Man or Woman 


who can also do show card 


work. In replying, advise age, 
salary expected and _ refer- 
ences. We have a good steady 


position to offer. 
call— 


Write or 


BEN BENDER 


The Central Store 


MIDDLETOWN, OHIO 











USE THE 
Opportunity Exchange 


For any WANT AD 
purpose: 


® POSITION WANTED 
e POSITION VACANT 
e USED DISPLAY 
EQUIPMENT 
FOR SALE 
e REPRESENTATIVES 
WANTED 


$5.00 Per Column Inch 
CASH WITH ORDER 
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FROSTY GUIDES SHOPPERS 
TO LOEB'S TOY CENTER 


page 52] 
or the Jast name we automatically had our 
theme. and in a few hours of time had come 
ip with the “Rose Forest” entrance idea. 
Mr. Mikesell had all but built “The Santa 
House” and little by little our complete de- 
t had become a truly visual mer- 
chandising dream. After all the planning 
vas finished, the toy department became the 
of Noel” in less than two weeks time. 
Ol 


covered 


[Caentinued trom 


partmel!l 


“Land 
The entrance Was 
ood and chicken framing, 

snowed branches and many strings of 

The forest's over 

6-toot 


forest constructed 
wire 
vith 
rose petal Italian lights. 
clear 
for 
and 


head unit was hung at a low 
ance. for after all, this 
the children's delight more 
iad. The sign placed at the entrance clearly 


designed 
mom 


was 
than 


stated so 
“Children’s Rose Forest” 

Adults Welcome 

Reware of low over-head. 

And even though many of the store per- 

this a horrible mistake, 1t 


from 


thought 
brought the most 
the adults of anything in the entire “Land 
ot Noel ‘ 

The pathway under the led 
straight away to the “Santa House” with its 
interior, its windowed 
furnished Karly 
front entrance lead- 
made the flow ot 
past black Boston 


a simple and great success. 


sonnel 


favorable comment 


Rose Forest 


beam ceiling bay 


rustic front and in an 
interior. A 
entrance 


Santa’s 


\merical! 
to “s 
visitors 


ing side 


little 

rocker 
detail. down to the index file of “good” and 
“bad” children, and a red feather quill pen 
on Santa’s old schoolmaster desk, made his 


Every 


home truly a reality to visitors of all ages. 

\ doll and designed 
the Santa house, and many “Frosty Noel” 
the 
new 


he m11Se, scaled 


heure pictured, complete 


ot the 


lisplays not 


department. The color scheme 


atter 


was finished in two shades of 


white. 


department 


blue and frost 


While plans were being made to carry out 
“Land of Noel” toy department, I was 
in a quandary as to how a clever visual 
display could be carried out in our new 
windows to tie-in with the promotion. A trip 
to the “Land of Noel” seemed the only logi- 
cal answer. Using children’s mannequins in 
the display would also allow the showing ot 
another one of any store's 


our 


children’s wear 
larger volume departments during the sea- 
son. 

After much thought, a story was derived 
in my mind and put on paper. Then sketches 
were drawn, merchandise selections § dis- 
cussed with buyers, and the wheels began to 
turn towards our biggest task of the vear. 
In less than two weeks we built the entire 
display series in our own shop, and in two 
days the series was installed in our win- 
dows ready tor unveiling on Thanksgiving 
ve. 

The entire background was covered with 
paper having a cloud-filled sky 
design. The floors were covered with light 
blue painted hardboard sections. Each win- 
dow was tramed in a metal scroll design to 
which was attached lights and decorative or- 
naments. 


seamless 


[In each window a simple 3 by 5-foot plat- 
form 10 inches high carried out the decor of 
a point in the story, as well as serving as a 
merchandiser for the children’s mannequins. 
A tish cut-out placed in front of each plat- 
form told the story by chapters. 
The trip to the “Land of Noel” began 

sailboat to the “Game Island.” The 
plattorm was the stark white sailboat with 
Christmas green sail. The plaster island, 
complete with palm tree, became a_ mer- 
chandiser for boxed games. 


by 


Next, the plattorm became a Candy Land 
Dream with “Frosty” resting peacefully 
while the little girl mannequins eyed the 


dock unit showing boy's toys. 
tic cut-out shark heads placed on the floor 
carried out the story of “Shark’s Head Bay.” 


simple hardboard panels supported by wood 
poles to form the “Doll Docks” all in 
shimmering red and white. 


The smallest window, was the “Kitchen of 


the Sea.” with Grandma’s old-fashioned cook 


stove in every minute detail as a prop dra- 


matizing the tiny cooking utensils for the 


wee cooks. 

In window No. 4 our platform became a 
rustic look-out pavilion with “Frosty” peer- 
ing through a towards another 
Foam plas- 


spy glass 


All was in black and white, softened with 
white plastic pine. 

The final chapter ot the story presented 
the platform again as a sailboat. This dis- 
play shown here contains a small plaster 
island bedecked with stuffed animals por- 
traying our “Toddler Beach.” The story of 
this window on the cut-out fish reads: 

As we wet our sail for home, 

With “Frosty” at the helm; 

We look back at “Toddler Beach” 

And wave goodbye to Teddy Bear; 

And all the other animals there. 

And though their image is growing faint, 

A lovely picture we could paint; 

Of all the wonderful sights we saw, 

In the wondrous “Land of Noel.” 

A tabulous tale this story of ours, 

But, oh, such tun to tell. 

This gives an idea of the verses that told 
the story trom window to window. 

Cost of material for both the toy depart- 
ment and window series, including the win- 
dow traming and character figures was less 
than $1,200. This proves to me that a small 
staff with a small budget can produce good 
visual merchandising, when there is imag- 
ination, ingenuity and the willingness to 
work hard among the attributes of the dis- 
play team, each member keeping one goal in 
mind — making this Christmas the best ever. 
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Write for full details. The 
Full Sheet Signmaster is 
still more proof that Show- 
card Machines offer models 
for every need. 


Here you see the grown-up version of a Showcard Machine that was a big 
hit right from the start. 


The original Signmaster was built to be a speed demon... to turn out multiple 
cards faster and more economical than anything of its kind. It has proved so popular 
that we've taken the next logical step—a big brother Signmaster that handles 

all work up to a full 22” x 28” size. 


It has the same type of mechanical inking unit, the same instant pressure 
adjustment for varying card stocks, the same roller-lifting toggle that prevents 
blurring. It has the same silk-smooth operation. And it is a Showcard Machine 
through and through—same patented method of type setting, same freedom 

of layout, same cast steel construction backed by a 5-year guarantee. 


_—  — 
mvESTIGATE 
BEFORE YOU 
| 1AVEST 





320 WEST OHIO STREET. CHICAGO 10. ILLINOIS 


Display Room: Chicago Merchandise Mart, Room 1401 





OR CHRISTMAS DISPLAYS 


THE NEW, IMPROVED 


Dries in 20 minutes... 
It's Weatherproof... 
Waterproof. 


ann B. W. FOUR STAR 


* *& *& * EXTRA MILD ACTIVATOR 


DIP IT! DRAPE IT! SHAPE IT! 
secauss SCUtbot-O0-746 vias more §-T-R-E-T-C-H 


IT MOULDS BETTER — LESS SEAMS — EASIER HANDLING 


"Sculpt-O-Fab" WIDTH COST PER YARD 


LIGHT WEIGHT SINGLE WIDTH APPROX 16" $ .7I| 
LIGHT WEIGHT FULL WIDTH APPROX 32" 1.41 
MEDIUM WEIGHT SINGLE WIDTH APPROX 25” 1.47 
tfCDIUM WEIGHT FULL WIDTH APPROX 50" 2.93 
HEAVY WEIGHT SINGLE WIDTH APPROX 2412° 1.76 
HEAVY WEIGHT FULL WIDTH APPROX 49" 3.52 














BW FOUR STAR**** 
ACTIVATOR (Softener) | GALLON $2.75 
Extra Mild Fast-Drying 
Contains Fungicides to 5 GALLONS 12.10 
Prevent Mildew, Dry Rot, 
and Bacterial Action. 55 GALLONS 124.10 
(A Must for Outdoor Use) 











F.O.B. New York Warehouse 


CAUTION: 


M.E.K. (Methyl Ethyl Ketone), in an emergency can be substituted for our Standard Activators 
(Softeners) for colloid treated fabrics, such as SCULPT-O-FAB, etc. However, M.E.K. does not 
contain special fungicides which prevent Dry Rot, Mildew, or Bacterial Action, and should definitely 
not be used for outdoor use or under extreme weather conditions. It should be also noted that 
M.E.K. does not give as satisfactory results with colloid treated fabrics such as our newly developed 
B.W. Four Star Activator which contains special fungicides and can be used for indoor or outdoor 
use. It dries faster, makes colloid treated fabrics easier to handle and is extremely mild in odor 


as compared to M.E.K. 


"Sculpt-C-Fab" can also be purchased at Dazian's, Inc. at the following locations: 


Ha Zlal § UNG. csv. sce 
New York 36—142 W. 44th St.—JU 2-1800 Chicago 3—27 S. Wabash Ave.—ST 2-7929 


Boston 16—400 Boylston St. — CO 6-5040 Dallas 1—2014 Commerce S+t.—RI 8-3450 
Los Angeles 48—318 So. Robertson Blvd.—BR 2-1187 


156 7th AVENUE, 
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